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THE NEW HANDY MARKET LIST— 
HOW DO YOU LIKE IT? 


As promised last month, the Quarterly Handy Mar- 
ket List of periodicals takes a new form in this issue. 
The magazines are now broadly classified as to type, in 
order that the contributor may quickly find all of the 
available markets for the particular kind of manuscript 
to be submitted. The Market List thus becomes a Mar- 
keting Chart as well. 


Naturally a good many problems arise in attempt- 
ing to classify a diversified list of magazines. The pre- 
sent grouping represents the result of several shift- 
ings and rearrangements of the list—shiftings which 
continued right up to the moment of going to press. 
The editors do not feel that perfection has by any 
means been achieved. Certain magazines are so dis- 
tinctly typed that they can easily be classified; others 
do not seem to fall into any one group or category. 


Suggestions from writers and editors for better ar- 
rangement of the list, or for the transferring of peri- 
odicals to more suitable classifications, and for other- 
wise improving the convenience and value of the list, 
will be welcomed. 


Tell us whether you like this arrangement better 
than the old one—taking into consideration, of course, 
the fact that it usually takes a little time to become ac- 
customed to any change, even a change for the better. 


SUCCESSFUL AUTHOR 
NEVER MET AN EDITOR 


With the onset of summer, there is always a wel- 
come increase in the number of writer-visitors who 
drop in to the A. & J. offices to make or renew in 
in person an acquaintanceship which has ripened 
through long mail association. One of the early visi- 
tors this season was Major S. P. Meek, who has been 
writing popular fiction for a long time and who has 
incidentally contributed helpful advice through A. & J. 
columns. All this on the side, while serving as an ac- 
tive army officer. 

Among the interesting things Major Meek told us 
about his work is that, although he has sold hundreds 
of stories, novelettes, and ten books, over a period of 
ten years, he has never met an editor in person except 
the editor of the A. & J. This rather disproves the 
claim sometimes made that personal friendship is an 
open seseme to the magazine contents page. And the 
proof is all the more conclusive because of his ver- 
satility. Major Meek has had the experience of seeing 
his stories appear in one month in such a wide variety 
of magazines as American Girl, Field and Stream, 10 
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Story Book, and Weird Tales. For a number of years 
he specialized in science fiction. He now devotes him- 
self to animal novels for boys, of which the most re- 
cent, published by the Penn Publishing Co., are 
“Dignity, a Springer Spaniel,” “Franz, a dog of the 
Police,’ and ‘‘Frog, the Horse that Knew No Master.” 

He sold his first story to Field G Stream in 1928, 
after being compelled by Editor Ray Holland to re- 
write it five times before it passed muster. 

Another interesting fact which he brought to our 
attention was the situation of the writer who sells 
material in Germany. His agent sold for him the Ger- 
man rights to a number of the stories from his book, 
“Monkeys Have No Tails,’ (Morrow). These were 
published in the magazine Simplicissimus of Berlin, 
which paid approximately 350 marks for the use of the 
material. But they were “internal marks,” and of this 
sum the equivalent of $3.67 is all that may be sent out 
of the country. The rest stands as a deposit to the 
author's credit which may be spent only if he goes to 
Germany to spend it. 

The writer who gets an opportunity to sell his work 
in Germany (And also now in Austria) should there- 
fore be warned that the sale will avail him nothing, 
unless he is prepared to go over and spend his roy- 
alties with the Nazis. 


THE TYPE OF ARTICLE WE LIKE 


From Thomas H. Uzzell, literary critic and author 
of several books on technique, including “Writing 
As a Career,” just published by Harcourt, Brace & 
Co., comes this comment: 


Dear Mr. Hawkins: 


This is just to offer my congratulations to you on 
the article by Hugh Woodworth in your April issue. 
Please tell Hugh from me that he “said a mouthful” 
in his few paragraphs. Seldom have I seen anything 
keener or more helpful to writers. 

I read his article to my class of over 100 advanced 
students of fiction at the University the other night. 

Sincerely yours, 
THOS. H. UZZELL. 
New York, N. Y. 


Incidentally, this is one of many letters of the same 
sort that have followed publication of Mr. Wood- 
worth’s “A Cure for Cramp.” It evidently hit upon a 
familiar weakness of writers, and outlined a practical 
cure. 

Contributors often ask us to define the type of arti- 
cle we would like them to send us. The response to 
Woodworth’s article partly answers the question. We 
are always anxious to buy articles by writers who 
have met and solved some of the familiar problems 
of writers, in fiction or other fields. The problem may 
be psychological—as in this particular case—or it may 
be technical. A new trick of technique; a new method 
of overcoming inertia, or getting out of a rut, or 
avoiding hackneyed situations, or obtaining ideas, or 
creating characters, or achieving drama, is likely to 
ring the bell. 

Articles that do not appeal so strongly are those 
dealing with the old, familiar text-book subjects, or 
general and academic articles which attempt to cover 
the whole subject instead of one particular phase. To 
illustrate the latter point, we would much rather have 
an article on putting punch into story endings than 
an article giving a full course in story-writing. 

The A. & J. manuscript files usually are overcrowd- 
ed with material—most of it good, readable, sound, 
and practical. Many similarly good articles are re- 
turned for lack of space. But there is always room for 
a simple, practical discussion of some specific phase 
of the craft that the working writer will find helpful. 
Reader response—as in the Woodworth case—proves 
that this is the type of thing that makes a hit with 
A. & J. subscribers. 
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WHAT MAKES IT TICK? 


I HAVE a tall 
clock of maple; a 
grandfather’s 
clock made short- 
ly after 1800 in 
Monmouth, Me., 
by one Samuel 
Raulet. 

Last night, when 
I came home after 
a three-hour ses- 
sion with a group 
of beginning 
writers, I found 
the grandold time- 
piece mute in its 
corner, and its 
carefully wrought hands pointing to an hour 
long since past. As I wound the gut on its 
drum, slowly lifting the weight, I was thinking 
of a question I had asked the group an hour or 
so earlier. 

“We are near the end of the year’s work,” | 
had said. ‘‘As most of you know, I’ve promised 
A. & J. an article for next month’s issue. I'd 
like to have it a practical article. Now, I was 
flooded with suggestions as the result of the edi- 
torial request which accompanied my last arti- 
cle; I have an embarrassment of riches. To help 
me select a subject, suppose you folks break 
down and tell me what lecture, during the year, 
has been most practical, most valuable, to you.” 

I was thinking, too, of the answers. They 
weren’t all the same. But several touched upon 
a single subject: Motivation in relation to its 
old pal, Obstacle. A- big subject, a basic sub- 
ject, I decided as the weight of the old clock 
was carefully hoisted the last inch or so. A sub- 
ject for a very, very long article . . a book, 
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even. And one which lacked, at the moment, a 
dramatic peg upon which I could hang my facts 


By SEWELL PEASLEE WRIGHT 


This is the article we promised last month— 


the article which in a sense originated from 
reader-letters suggesting what Mr. Wright 
should take as his next subject. We wish 
we had been able to publish it long ago— 
it would have been so handy to pass on to 
writers who produce weak stories because 
they have failed to grasp the two funda- 
mentals here explained. Most readers will 
agree, we think, that it covers about the 
most important phase of technique that could 
he imagined. Covers it, moreover, as no one 
is better qualified to do than Mr. Wright, 
with his long experience in teaching and in 
writing fiction for leading magazines. 


in such fashion that they would remain in the 
reader’s mind. I am a great believer in the idea 
that a good teacher freely uses analogies. If an 
obstruse idea can be shown to parallel a simple, 
well-known idea, that the idea which was ab- 
struse becomes almost as simple and understand- 
able as the everyday parallel. 

As I touched the pendulum and set it in mo- 
tion, and the steady beat of the mechanism told 
me all was well, the idea I had been seeking 
came to me. Here was the very analogy I had 
been seeking! 

Let’s think of motivation, for the time be- 
ing, as that driving weight. When the clock is 
wound up, there is stored in that weight suffi- 
cient energy to operate the mechanism of the 
clock for eight days, if—and mark this!—the 
escapement is operating properly. 

Suppose we turn from our analogy, now, and 
see in more detail just how we can use this com- 
parison in planning and checking stories. 

It goes without saying that the basis of plot 
is a motivation which has run afoul of an ob- 
stacle. By motivation—it pays to make sure we 
all understand exactly what these more or less 
technical words are construed to mean—I refer 
to some urgent desire existing in the mind of a 
character, usually, but by no means always, the 
viewpoint character. 

Think of this desire as the power which is 
inherent in the heavy weight of the old clock. 
There it hangs, dragging at the heavy gut cord 
which is wound around the drum, trying, try- 
ing, trying, by the pull of gravity, to come to 
rest on the bottom of the clock. But the scape 
wheel and its associated elements stand in the 
way; they represent obstacle. 


Right here, I think, two very important 
points emerge: the motivation must be power- 
ful enough to hold interest throughout the en- 
tire story (let’s say 5000 words)—just as the 
weight must be heavy enough, and have fall 
enough, to run our clock for the required eight 
days. Then, again, the obstacle must be strong 
enough to restrain the motivation all the way. 
We wouldn’t care for a clock with a trick 
escapement that worked as it should for a day 
or two, and then, with wheels wildly spinning, 
let the weight crash to the bottom. 

However, the tyro,is very apt to produce 
stories with two-for-a-nickel motivations. If he 
doesn’t do this, he swings to the other extreme: 
goes in for terrific melodrama, and tragic end- 
ings. But usually he produces the skim-milk 
variety of motivation during his earlier days in 
the business of stringing words together. 

These weak motivations simply won’t make 
the story clock run for the requisite length of 
time. I have a rule-of-thumb test for a good 
sound motivation; you may find it useful: Les 
the motivation be rooted securely in some de- 
sire so powerful that men and women will kill 
or sacrifice their own lives for this thing. 

Let’s get that straight. I’m not saying that 
in your story there must be a killing or the sac- 
rifice of a life. I’m saying that the motivation 
must be strong enough so that such things 
would, under sufficient provocation, not be 
unreasonable. Now let’s see what the end results 
are, when we apply this rule-of-thumb. 

Mother love will check; we all know of cases 
where mothers have sacrificed their loves for 
their children, either by the outright, definite 
giving up of life itself, or that still nobler sacri- 
fice of denying themselves what was precious 
in life, for the benefit of their children. And 
we have heard of cases where mothers have 
killed those who have threatened the lives or the 
happiness of their children. 

Avenging a deep wrong checks, too. Greed, 
ambition, hatred, love, lust, patriotism — all 
these things check. That is, they pass the first 
test. Common sense tells us, however, that there 
are other considerations. 

Greed, for example, is a good strong motiva- 
tion—but it is hardly one to attribute to a pro- 
tagonist. We must do something about our in- 
terpretation of the word; we must, for exam- 
ple, say that this is an unselfish greed; it is the 
pressing desire for a large sum of money which 
the hero wishes, must have, for a noble purpose 
—to save a loved one from disgrace, to pay the 
famous surgeon for the operation he alone can 
perform, to defeat the public enemy. These are 
common and well-known examples. 

Or, let’s consider that old, old favorite, love. 
Love is just about the most powerful motiva- 
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tion one can lay hands upon—f it is that kind 
of love. It’s the writer’s job to show that the 
brand of love which motivates his story is no 
common or garden variety, but the type of love 
for which men and women /ave killed, or sacri- 
ficed their own lives. 

Follow your motivation to its very roots; 
make sure that it springs from the strong soil 
we've been discussing. 

If there’s anything worse than a weak moti- 
vation, it’s a weak obstacle. Once a weak ob- 
stacle is decided upon, two things can happen; 
both of them very bad! 

The writer can permit the urge of the moti- 
vation to surmount the obstacle as it normally 
would, were the conditions of the story trans- 
lated into terms of actual life—which leaves it 
incumbent upon the writer to slip in another 
obstacle, a brand new one, and before the 5000 
are written, perhaps a couple of new obstacles. 
Then we have the “‘double-jointed” story. 

Or, being wise in his day and generation, the 
writer may foresee what’s coming, and shy 
away from the evils of the double-jointed story. 
This means that his motivation foolishly dab- 
bles with the obstacle, realizing that one good 
sound crack at it will topple it over. The read- 
er becomes impatient and then disgusted with 
a protagonist who so obviously isn’t trying. 
Here’s how they work out in actual practice. 

Mary loves Johnny deeply. We'll say her love 
is shown to be strong enough to make the moti- 
vation good. Then, one evening, she sees Johnny 
out with another girl, apparently enjoying him- 
self no end. Obstacle: Johnny’s apparent inter- 
est in another woman. Note that it’s just ap- 
parent; Mary, the silly girl, has no real evidence; 
as sensible readers, we realize that the gal Johnny 
is squiring may be the conventional cousin, a 
buyer from out of town, whom he must enter- 
tain, or a friend of Johnny’s mother: a happily 
married week-end guest he, as host, must enter- 
tain in order to be decently courteous. 

Now, if the story turns out to be a double- 
jointed affair, Mary makes inquiry. It may take 
her some little time to find out the truth, but 
she does, and she then forgives Johnny. But the 
story is not nearly 5000 words long, so another 
stumbling-block to Mary’s happiness is intro- 
duced in the form of news that Johnny is said 
to be gambling; perhaps gambling away the 
very money which was to set them up in house- 
keeping. See what a double-jointed, feckless 
sort of “story” that will make? 

If, however, the writer sees the danger of the 
double or even treble obstacle, he spreads the 
agony thicker, and over greater wordage. He 
has Mary tortured by doubt. Johnny phones, 
but she won’t let him explain; and she cuts him 
off with a biting remark. She sees Johnny out 
again with the same girl. Johnny calls; she tells 
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him never to darken her door again. He writes; 
she tears up the message, unopened. She suffers 
and suffers and suffers, and all the time we 
know that if she had as much sense as le Bon 
Dieu promised geese, she would have settled the 
matter in no time, and with practically no suf- 
fering. 

Note that if, on the verge of their marriage, 
Johnny had actually become interested in some 
glamor girl, had shown this to be true, and had 
admitted it directly or indirectly, then this 
would have been (literally!) a different story. 
The good strong motivation (Mary’s deep, pas- 
sionate, and overwhelming love) would have 
been squarely up against an obstacle we would 
all recognize as big enough to offer very good 
promise or complete defeat for Mary. We then 


would have had: 


1. A motivation powerful enough to make 
the story go for the full period, and 


2. An obstacle capable of keeping the mo- 
tivation in check clear to the very end 
of the story. 


Just about now would be a good time, | 
think, to point out that I have, with malice 
aforethought, omitted to mention the third ele- 
ment of the old trilogy: Motivation, Obstacle, 
and Struggle. My idea is that we can afford 
completely to ignore struggle as a consideration 
because struggle will inevitably appear if we 
have a 5000-word motivation and a 4500-word 
obstacle—and that’s spotting you 500 words 
with which to savor fully the sweetness of mo- 
tivation-triumphant-over-obstacle, whether that 
savoring be the gloating over the pieces of eight 
in the ancient chest, the sweet, sweet thrill of 
holding the beloved close while lips press and 
eyes meet eyes, and bodies sway and cling to- 
gether . . . or the hard, triumphant explana- 
tion of the master mind who has solved the 
mystery of the murder in Stateroom 447. 

Next time you sit down to map out a story, 
check and recheck your motivation. When you 
have it, set up an obstacle really equal to the 
task. Make sure that the obstacle is fairly and 
squarely in front of your motivation. Very 
often I find tyros turning in stories with good 
motivations and good obstacles but the 
good obstacle isn’t a real obstacle to the stated 
motivation! Here’s how that works: 


Mary is still madly in love with Johnny, but 
Johnny, who has a job in his father’s factory, 
insists upon accepting a position in a laboratory, 
where he can do the sort of work he loves. 


Now, if the story were the story of Johnny’s 
father, who had built up his business, educated 
and trained his son, solely that Johnny might 
carry on the fine old traditions of the firm, then 
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“THAT’S FOR WHAT YOU DID TO THAT 
POOR GIRL IN YOUR NEW BOOK!” 


Johnny’s determination to go into experimental 
work would be a real obstacle, squarely in the 
way of the old man’s desire (and the motiva- 
tion of the story). But as we’ve set up the story, 
the motivation is Mary’s desire to win and 
marry Johnny. The fact that he’s switched his 
job doesn’t, really, constitute an obstacle to her 
plans—although she can do a lot of stewing 
and fretting about it, in a poorly conceived 
story! 

I think it will help you materially to compare 
your story structure, as it grows in your mind, 
and upon paper, to that old grandfather’s clock 
of mine; the motivation driving the story like 
the heavy weight, the obstacle regulating the 
activity of the power inherent in the motiva- 
tion, just as the escapement regulates the flow 
of power which drives the wheels of the move- 
ment. 

Fix this bit of imagery firmly in your mind, 
and apply it to the construction of your yarns; 
you'll find that the same principle which makes 
a clock perform will also make your story tick! 

STARRED AND THREE STARRED 

Story Magazine, Atlantic Monthly, and Esquire lead 
the van in quality of short fiction published, accord- 
ing to the estimate placed upon them by Edward J. 
O'Brien in Houghton Mifflin’s “Best Short Stories of 
1937.”" Story and Esquire share honors in having six 
stories from each of their pages reprinted in the an- 
nual collection. Atlantic Monthly is next with two. 
O'Brien gives Story 32 “three-star” ratings and Es- 
quire 27; Story has 59 two-star stories, Esquire 49; 
Esquire has 84 one-star stories and Story 73. The num- 
ber of distinctive stories is not altogether a criterion 
of quality, however. Atlantic Monthly publishes fewer 
stories than Story in the course of a year but heads 
the list in O’Brien’s rating with 95 per cent distinc- 
tive stories out of those published. 
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I HAVE read a 
number of articles 
which attempt to 
tell how to 
write confession 
stories they 
have all been 
pretty useful in 
their way. How- 
ever, for the past 
six months it has 
been my lot to sit 
on the editor’s side 
of the desk and I 
believe I can give 
would-be confes- 
sion writers a few 
pointers that seem to have been neglected. 

It has been said that every person has at least 
one gripping story to tell—the story of his own 
life. I don’t believe it. The life of the average 
person is a gripping story only to himself and 
his intimates; to strangers it is a trite recital 
of something that has happened many thousands 
of times. Sad as it seems, truth is not the most 
important quality of the confession; different- 
ness is. So the next time you hear of a poor girl 
who was madly in love with a boy who took 
her all and left her to have a baby in a found- 
ling hospital after offering to take her to a doc- 
tor to have an abortion, just cluck your tongue 
in sympathy and forget about it. Repeat the 
process when you meet a man who fell in love 
with his secretary. Unless you can fictionize a 
true story without making it read like fiction, 
try writing articles. 

As I write there is trouble in China. It might 
be a good idea at this time to allow your imag- 
ination to take a hand. If you can tie up a trite 
situation with this trouble, you may have a sala- 
ble confession story. I take it for granted you 
have all the other qualifications; the ability to 
give your words an emotional appeal that will 
tear out the hearts of your readers, the power 
to make the story ring true, etc. 

The point I wish to stress is that the manu- 
scripts which come to a confession editor’s desk 
have, in the main, a sameness so monotonous 
that a different twist, a different locale, a dif- 
ferent style are as welcome as the flowers that 
bloom in the spring. Loss of virginity, contem- 
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CONFESSION POINTERS FROM 
THE EDITORIAL SIDE 


Mr. Panzer has been represented by several 
interesting articles in the A. & J. Since his 
last one, he has had a number of things 
published in Esquire and has been assistant 
editor ot l’sychology and Psychology Digest, 
and was story editor of Personal Romances 


until it was sold to its present publishers. 


plated abortions, heavy love-making, justified 
and unjustified prison sentences, murder, jeal- 
ousy, orphanhood, unrequieted love, love children, 
and insanity become after constant repetition 
mere words and situations; without a different 
setting or unusual handling they grow tiresome. 
Remember that all automobile deaths are grip- 
ping and horrible to the persons involved, but 
with over thirty thousand such deaths each year 
readers usually skim over the scant newspaper 
articles about them . . . unless the accidents 
occur to famous people. 

And there’s another thing to keep in mind. 
Confession stories are about unknown people, 
therefore the reader’s interest must be built up 
from scratch. He has no interest whatever in 
your characters unless that interest is created 
by means of story, situation, background and 
emotion of unusual strength and appeal. 

There is more to the publication of a confes- 
sion than the mere printing of a story. Type on 
paper is not at all alluring to the persons who 
read confession books. They must be baited, 
tempted, induced, pleaded with and begged to 
read the type, and only after that has been suc- 
cessfully accomplished can they be expected to 
read even a good story to the bitter or sweet 
end. How is this done? There are two ways. 
One is the use of tempting, hand-drawn letter- 
ing in the titles. Over this feature the writer 
has no control. The second method of convinc- 
ing a reader that he ought to read a particular 
confession is the use of posed photographs. And 
a knowledge of the technique of posing these 
photographs may be the difference between suc- 
cess and failure in confession writing. 

I don’t know how often editors have said, 
“This is a good story, but there are no photo- 
graph possibilities in it.” There is little doubt 
that it has been said hundreds of times. You 
see, if the photographs are to be used as bait, 
they must not be monotonous. A certain amount 
of sex interest must always be present in a con- 
fession book and so there will always be a few 
posed photographs of “him and her” in ardent 
embrace or osculation. The writer can help to 
overcome the sameness in these sex-interest pic- 
tures by incorporating in his love scenes lines 
that are intensely ardent and yet different from 
the general run of love stuff. Imagine a picture 
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in which the boy is kissing the girl. In describ- 
ing the situation, the author has written, “He 
held me close and pressed his ardent lips to 
mine.” The makeup man cannot invent lines for 
the pictures, he must use the words of the story. 
If he must have the kissing scene, he must use 
the line the author provided. It might have been 
better written, “His lips were on mine, draw- 
ing my very soul from me, and mine clung to 
his until my senses reeled.”” No doubt you can 
improve on that, too. The idea is to write your 
stories so that the finished magazine will be 
different from the previous issue. 

When the makeup man has his quota of 
“clinch” pictures, he must go through the 
story with a fine tooth comb for unusual situ- 
ations to pose in the studio. I have compiled a 
list of situations that have been, and are still 
being used to death in the confession magazines 
because the authors do not create new situations 
and real life provides them all too seldom. Here 
is my list: 

1. “Him and her” hugging or kissing, stand- 
ing up. 

2. Ditto seated on a sofa, bed or park bench, 
or half reclining on same, or reclining on the 
grass or in a hammock or a boat. 

3. Somebody being strangled by a jealous 
someone else, or a fiendish someone else. 

4. “Her” being carried across the threshold 
by “him.” 

5. A body on the floor and someone holding 
a smoking gun. 

6. Someone in a sickbed with a person of the 
opposite sex standing sadly by. 

7. Someone in prison. 


8. Someone coming unexpectedly into a room 
and interrupting an embrace. 

9. Two standing defiant while a third stands 
indignant. 

10. A girl with her dress almost torn off by 
a drunk, or a jealous man or someone else. 

11. A wedding scene. 

12. A party scene, showing reckless abandon 
or an attempt to forget the past. 

13. Young couple waking the justice of the 
peace. 

14. Group outside sickroom waiting for ver- 
dict. 

15. Person in the witness chair in court. 

There are a few more, but not enough to 
make for so much variety that they can be used 
again and again without becoming boresome. 
Write your story with this picture problem in 
mind. Keep the number of characters in your 
major scenes as few as possible. Often a good 
picture is rejected because the cost of models 
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to pose for it is beyond the limits of the picture 
budget. Keep the settings in your major scenes 
as simple as possible. The photographs are posed 
in studios and it is difficult to get elaborate 
props at reasonable expense. Of course, it is pos- 
sible to take a simple picture in silhouette and 
then superimpose the thing on another elaborate 
movie still or other still, but this cannot be done 
too often. 

I do not profess to speak for other editors, 
but while I was behind the confession desk I 
would have been grateful for a “situation sheet” 
with each story, that is, a page on which the 
author had typed what he thought were the 
most unusual and gripping situations in the 
story, the captions he considered the most inter- 
esting, the number of people in each scene, the 
clothes they wore, the setting they were in. I 
would have welcomed, too, an unusual and al- 
luring title and a descriptive subtitle, dramatic 
and punchy, of twenty-five to fifty words. I 
won’t allow myself to be quoted officially, but 
off the record I think that perhaps I might have 
been tempted to overlook some defects in the 
story if such a “situation sheet” packed a 
wallop. 

It must be remembered that editors are hu- 
man, and at the risk of writing something 
you’ve read before I want to state that when 
an editor’s eyes go blurry with reading he’s in 
no mood to give a faintly typed maruscript a 
complete examination. Nor is his opinion likely 
to be guided in a favorable manner by a manu- 
script which shrieks in its dirty and worn ap- 
pearance that a half dozen other successful edi- 
tors have decided it was not worth retaining. 
These things are particularly true of confession 
editors because confession stories are in the main 
long and tiresome reading to an editor who, for 
his own entertainment, would read a literary 
journal, 


Now a few little details that may be helpful. 


1. Repetition of a name occasionally lends 
tenderness, emotion or tenseness to a situation. 
“Oh, Michael, Michael, how was I to know2” 
seems more emotional than “Oh, Michael, how 
was I to know?” 

2. The better way to spell “ecstasy” is just 
that way, and the best way to use it is rarely. 

3. The best stories to avoid are boss falling 
in love with secretary, married doctor falling in 
love with nurse, girl tricking boy into marriage 
by having baby, girl marrying stranger by mail, 
and any story in which the main theme is that 
of the girl who gives her all. This last is always 
good as a detail in a larger story, but alone | 
think it will no longer stand. 

4. Don’t don’t, DON’T suddenly, on page 
eleven of your manuscript, change the name 
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of one of your characters. One might think it 
extremely unlikely that a writer could make 
such a slip, but I have seen literally scores of 
manuscripts in which Harold suddenly becomes 
Larry and remains Larry throughout, except for 
six occasions when the author reverts to Harold. 
This is very annoying and while it won’t pre- 
judice a very good story, it might affect a deli- 
cate decision. Remember what we said about 
editors being human. 


§. An occasional short confession of about 
three thousand words might have a lucky re- 
ception because of its dength. Sometimes a page 
or two of advertising is cancelled. This is a long 
shot, but I’ve seen it happen twice. 


| . . . By JAMES SKELTON 


“OLD things are 
best,” says Clem- 
ence Dane, writ- 
ing in The Book- 
man: “even old 
detective stories.” 
He proceeds to 
point out that 
Belshazzar (Dan- 
iel) was the first, 
and incidentally 
perhaps the best, 
in history. Bel- 
shazzar’s formula 
has been elabor- 
ated; yes. It has 
been gilded, in ev- 
ery conceivable way. But we still use it. It has 
never been surpassed. 

We find the story in the Family Bible with 
Apocrapha. It is entitled the History of Sus- 
anna, one of the non-canonical mooks, set apart 
from the beginning of the Book of Daniel be- 
cause it is not found in the Hebrew. 

The story, though short, is told in the Orien- 
tal manner, with considerable detail, which we 
need not go into here since our chief interest is 
in the plot. 

Susanna was the wife of a king. She was a 
“delicate woman,” very fair, adored by her 
husband, her children, and her servants. Two 
perfidious old elders cast eyes upon her, and set 
a trap for her. They caught her alone in the 
garden, and when she screamed for help they 
swore they had found her with a lover. 


James Skelton 


BELSHAZZAR — 
THE FIRST DETECTIVE 


The Author & Journalist 


6. A fairly accurate count of words will help 
the editors to plan their books. 

7. Don’t be afraid to experiment. In a field so 
highly competitive as the confession field, an 
innovation that does not actually belong in an- 
other field may be grabbed up. 

8. Keep up with the big things in the news. 
Stories built around new fads, movements, in- 
dustries, etc., are always at an advantage over 
the run-of-the-mill stuff. Remember the vogue 
for trailer stories, Spain stories, sex fiend stories. 


9. Don’t tell me that stories appear again and 
again with all the faults I have warned against. 
I know it. And some folks win in the sweep- 
stakes. 


Mr. Skelton, of the Writers Helps Publish- 
ing Co., Toronto, was represented by ‘‘The 
Romance of Punctuation’’ in our April issue. 


Susanna protested her innocence, but she 
could get no hearing. She was tried in the 
simple, quick, merciless fashion of those days, 
and there being two witnesses against her—and 
they such honourable men—she was condemned 
to death. 

They were taking Susanna to the place of 
execution, accompanied by her father and 
mother, her children and her kindred, all weep- 
ing, when they passed by a young man whose 
name was Daniel. 

Now Daniel was a knightly, gallant gentle- 
man, brave as a lion, and clever as that. And 
when he heard Susanna praying to God for help 
his anger burned, and he cried out that he 
would have no part in this judicial murder. He 
stopped the procession and boldly addressed the 
judges, arguing that in this important matter 
they had condemned without sufficiently exam- 
ining the evidence. He was so eloquent that 
the judges were impressed and at length agreed 
to let him re-try the case. 

And now we begin to see what a smart man 
this Belshazzar was—one of nature’s own 
lawyers, so to speak; the first of all Counsel for 
the Defense. 

He examines each witness in turn, and out 
of the other’s hearing. 

“O, thou that art waxen old in wickedness!” 
he fires at the first witness, one of those old 
guilty scheming elders. Thus he shakes the 
nerve of the rascal. He continues, threatening- 
ly: “Now thy sins which thou hast committed 
aforetime are come to light.” 

And then he shoots the question: 


™ 
\ 
BS 
He 
4 
| 
| 
fis | 
} | 
fe 
44 


> 


June, 1938 


“Under what tree sawest thou them com- 
panying together?” 

The flustered old scoundrel, who of course 
had not seen the woman under any tree, tries to 
lie out of it. 

“Under a mastic tree,” says he. 

Belshazzar has got what he wanted. He asks 
that the witness step down, and he puts the 
other on the stand. 

Again that bullying: “O, thou that art” 
etc. Again that sly question: ‘Under what 
tree” etc. 

The answer this time is, 

“Under a holm tree.” 

Daniel rests his case. 

Thus the innocent blood was saved and the 
unjust accusers got their deserts. “And Daniel 
from that day forth was held in great reputa- 
tion in the sight of the people.” 

That’s the outline of the tale. In the original 
it is very beautifully told—as indeed are all the 
Bible stories. But in the essentials it lacks noth- 
ing which the up-to-date detective story dis- 
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closes. It presents the ground-work of them all. 
It might serve as a model. 

Note carefully what we have here. As Clem- 
ence Dane sums it up, we have: “the innocence 
and beauty of the victim; the helplessness of 
the friends; the fair trial; the overwhelming 
evidence; the exact observation of the accused 
by an onlooker; the private opinion formed 
which opposes the verdict; the execution held 
up; the informal re-trial; the cross-examination; 
the trap; the criminal’s inevitable slip; and 
then the glorious acquittal; and the detective 
himself ‘held in great reputation in the sight of 
the people.’”” That’s the formula for a detec- 
tive story, never bettered. As Mr. Dane says: 
“The author of Susanna knew his job.” 

Daniel—by some called Belshazzar—was thus 
the first Sherlock Holmes, the father of all that 
clever brotherhood of disinterested investigators 
who, shrewd, kindly, fearless, are forever im- 
pelled to thrust themselves into difficult situa- 
tions and straighten out tangles at whatever 
risk to themselves. 


ON SELLING VERSE 


Some fly east and some fly west 
A few land in the editovr’s nest. 


N any little huddle of verse writers you can be sure 
| that the animated discussion will always be on one 

of these problems: how many poems to send out 
at one time to one place, to fold or not to fold, to 
use whole sheets or half sheets, to enclose a letter or 
not, whether to make fresh copies each time sent out, 
whether to write a complaining letter if the poems 
are not sent back in a month, etc. These are the 
answers I have gleaned from others and from personal 
experience: 

I usually send from three to six poems at one time 
to one place. Most editors like a wide range of choice. 
Your one poem may be good, but they may have 
accepted one on the same general theme and must 
return it. Then, I do not feel that I get my money's 
worth if I send only one for the three-cents-to-go and 
the three-cents-to-return. Four or five poems with a 
return envelope can be sent for the three cents 

I usually use a number ten envelope. If I send out 
tillers with the poems and have 15 or more pages, | 
use a larger envelope. 

I send four-line poems on half sheets, others on 
whole. I never mix them, however, but always send 
all wholes or all halves. 

I never enclose a letter unless something needs to 
be explained, or there is some reason for a letter. 

I sell a great many poems to religious publication 
houses for Sunday School papers. I often send poems 
in the same lot for different papers and ages. Some 
houses prefer them sent in separate envelopes to the 
different editors, others prefer them all sent to the 
general company and they do the sorting. I follow the 
latter plan since it is more convenient for me. 

Taboos and pet peeves must be learned by expe. 
rience, One editor always rejects a poem if it con- 
tains the word silver, another the word ecstasy. 

As to fresh copies, it pays to make them often. 
A man once asked his wife if she thought he could 
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wear a collar the second day. She said, “If it’s doubt- 
tul, it’s dirty.” So is a page of poetry. It takes only 
a short time to make a fresh copy, and gives the editor 
a better impression. 

It is better to double-space all poems. 

It is wise not to expect a return for a month. | 
spoiled a good sale last year by becoming impatient 
after six weeks. Now, I don’t write a letter of inquiry 
unless the poems are kept longer than six months. 
Some editors, particularly of the religious papers, get 
a wealth of material; they like to keep it for a while 
and use it as they need it, paying for each as it is used. 
But if one can build up a good market in that way, it 
pays to allow them to keep it. Most editors are fair, 
and do not take advantage of their contributors. 

Poems of not more than twelve lines sell best. 

Seasonal poems, like Christmas, Mothers’ Day, etc., 
are easiest to sell. But one must always remember to 
send them in about six months before the occasion. 


As an aspiring verse writer you must decide in the 
beginning whether you want to attempt to make the 
English textbooks of fifty years hence, or to secure a 
check next month. If you want the check, you can get 
it; if you want book-space, well, perhaps. 

The surest recipe for the check is to get copies of 
the papers and wear them out studying them. Most 
religious houses give free samples of their publica- 
tions. A post card brings stacks. Cut out the poems, 
make a book of them, study them, and write some 
of your own. 

Mail yours, forget them; mail others. Save your 
pin money for stamps. 

Don’t expect a high percentage of sales at first. Out 
of fifty poems that I had out at one time last summer, 
I sold twelve. Only about 25 per cent, but that more 
than bought the stamps, and I established some new 
markets. 

Writing and selling commercial poems is princi- 
pally a question of only two things, perseverance, 
and postage stamps. 
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THE AUTHOR & JOURNALIST'S 
HANDY MARKET LIST 


FOR LITERARY WORKERS + + PUBLISHED QUARTERLY 
JUNE, 1938 


4 The Handy Market List offers, in brief, convenient form, the information of importance to writers concerning | 
periodical markets. Constant vigilance is exercised to keep this quarterly list accurate and up-to-date; it is appreciated ' 
oa when readers call our attention to errors or omissions. The magazines are grouped under classifications designed to 
a assist the writer in locating the markets for specific types of mate A jew abbreviations are employed. M-20 me: ins 
a monthly, 20 cents a copy; 2-M, twice monthly; W, weekly ; Q, quarterly. Figures indicate preferred word limits. ‘Ac 
- indicates payment on acceptance or shortly after; ‘‘Pub.”’ indicates payment shortly before or after publication. When j 
a specific word rates are not given, “‘first-class rates” indicates a genei al average around 5 cents a word or hetter; ‘‘good | 
4 rates,”’ around 1 cent a word; “‘fair rates,”’ around % cent a word. The parenthetical statement following title of 
a magazine indicates the banner or name of publishing house; “‘S. & S.’’ stands for Street & Smith; ‘‘Macfadden’’ for % 
t Macfadden Publishing Co., etc. The notation “‘Slow”’ or ‘‘Unsatistactory’’ is a warning that delays or non-payment fo: 
; material have been reporfed by contributors. It should be obvious that The Author & Journalist can assume no respons: 
1 bility for the periodicals here listed, but merely publishes the available information for the guidance of readers. Sub 
mitted manuscripts should always be accompanied by return postage—preferably by stamped, addressed return enve- 
, lopes—and copies should be retained as insurance against loss. F 
Scribner’s Magazine, 570 Lexington Ave., New York. (M-25) 
STANDARD PERIODICALS Significant, lively short-stories, articles, 2000-5000; personality 
7 articles; photos, fillers. Harlan Logan. Good rates, Acc. } 
4 Story, 432 * Ave., New York. (M-25) Distinctive short- 
: stories, “‘novellas.”” Whit Burnett, Martha Foley. Moderate 
NATIONAL MAGAZINES—WIDE POPULAR APPEAL rates, Fub. 
Southern Review, Louisiana S Jniversi 
American Magazine, The, (Crowell) 250 Park Ave., New York Q-75) Articles siana pete Univ., is 
a 4 (Q-75) Articles on literary criticism, social, economic affairs; 
: (M-20) Short-stories 3500 to 6000; serials 50,000; short shorts short-stories, verse. Charles W. Pipkin. $6.65 page, verse 35: 
bee to 1800; mystery novelettes 20,000 to 25,000; ‘Vignettes line, Pub 
under 500. Articles usually arrangéd for or written, Sum = 
ner N. Blossom; Albert Benjamin, fiction Ed. Good rates, Acc. Virginia Quarterly Review, 1 West Range, University, Va lf 
(Q-75) Literary, scientific, political essays 3000-5000; occa : 
Canadian Magazine, 347 Adelaide St., W., Toronto, Canada. sional short-stories, verse 10-40 lines. Lambert Davis. $5 | 
(M-10) Articles, Canadian topics, up to 3000, short-stories up to page (350 words), verse 50c line, Pub. 
; photos, cartoons, cartoon ideas. Joseph Lister Rutledge. 
Up to lc, Pub Yale Review, Box 1729, New Haven, Conn. (Q-$1) Articles 
on current political, literary, scientific, art subjects 5000-6000 


Collier’s, (Crowell) 250 Park Ave., New York (W-5) Short- lb ss. G rates, P 
stories up to 5000; serials up to 60,000; articles on popular Witter Cres ne ees Eee. 


questions of the day 3500-5000; short short-stories. W 5 
Chenery. First-class rates, Acc. REVIEWS—NEWS INTERPRETATION—EXPOSES 4 
Cosm itan Magazine, (Hearst) 959 8th Ave., New York. A M-25) 
; 2000; novelettes 10,000-20,000; serials 50,000-60,000; book-length le, Pub. (Slow reports.) ore 
a novels and non-fiction features. Articles of cosmopolitan in ‘ 
Ss, € 10 Ss 
Liberty, (Macfadden) Chanin Bldg., New York. (W-5) Ro- literature, science, up to 2000. 1 le, 
adventure, humorous short-stories, youthful appeal, 1000- 
ie © 5000; serials about 42,000: timely human-interest articles. a Century, The, 440 S. Dearborn St.. Chicago. (W- 
Seiion Oursler. First-class rates, Acc. 15) Articles on economic and social topics. Indefinite rates. 
a ean’ } ’ . Commentator, The, 101 Park Ave., New York. (M-25) Feature 
Usiversity Toronto, Canada. articles based on current news, 400-1800; fillers. asional humor. 


(2M-5) Short-stories, Canadian interest—love, romance, sea, Kx i 
mystery, adventure, outdoor, up to 5000; serials 30,000-65,000. . Good rates, Acc. 


Articles of Canadian interest. H. Napier Moore. lc up, Acc. Current Digest, 152 W. 42nd St., New el (M) Reprint. 


Lowell Thomas, Ed. ; Hawthorne Daniel, Mng. I 


personal items about progressives. M. Tjader Harris, 
1 


: V) Adventure; romantic, mystery short-sto- 


ries 1500-4000; short illustrated atticles on popular science, ad- 


Redbook, (McCall) 230 Park Ave., New York. (M-25) Short- also original non-fiction articles 1500-2000. Mary Theresa | 
stories, serials, complete novels, novelettes, feature articles. Gronich, ¥% to lc, Ace. 
Edwin Balmer. First-class rates, Acc. Current History, 63 Park Row, New York. (M-25) Articles 
Saturday Evening Post, The, (Curtis) Independence Sq., Phila- on current political, industrial, economic, sociological trends, 
delphia. tw-5) Articles on timely topics 3000-5000; short-stories foreign affairs, personalities, national and_ international, 2000- 
-9000; serials up to 90,000; lyric and humorous verse; skits, 3000. Photos, cartoons. M. E, Tracy, 2c, Pub 
cartoons. Wesley Winans Stout. First-class rates, Acc. Direction, 112 E. 19th St., New York. (M-25) Significant 
This Week, (United Newspaper Mag. Corp.) 420 Lexington articles, essays, short-stories 1000-2000; art, cultural "a te | 


venture, sports, glamorous personalities, and subjects that make Ken, (Esquire-Coronet) 919 Michigan Ave., Chicago. (M) 
for a better America, 1000-1500; fillers 200-800; cartoons. Mrs. Thrilling, stimulating ‘‘inside’’ stories up to 5000. Arnold ; 
ye Brown Meloney. First-class rates, Acc. Gingrich. $100 to $1000, Acc. 
; oronto Star Weekly, The 80 King St., Toronto, Canada. Nation, The, 20 Vesey St., New York. (W-15) Articles on 
and ret politics, literature, economics, foreign affairs up to 2400. 2c, Puls 
New Masses, 31 E. 27th St. New York. (W-15) Economic 
org 45,000-50,000; short shorts 1000- sociological articles, Marxian standpoint; proletarian short-sto 
ries, sketches, poems, cartoons. Varying rates, Pub. 
Republic, The, St., New York. (W-15) Ar- 
; Cc ticles on current social, political, economic questions 1500 t 
LITERARY—CULTURAL—CONTROVERSIAL 2500; sketches of character background 1000; short-stories 1500 \ 
lice M The, Ridgefield, C (M-25) Revi exceptional verse. Bruce Bliven. 2c, Acc. : 
can Mercury idgefield, Conn. (M-25) Reviews, 
up to 3000; verse. Paul Palmer. 3c up, Acc 
‘artivics, essays, Times Time & Life Bldg., New York, (W-15) News sum 
about 3000; brief accounts of scholarly scientific projects; poems. — y 
Wm. Allison Shimer. About $4 printed page, shortly after Acc. World Observer, 11 W. 42nd St., New York. (M-25) Articles, 
essays, editorials, 1500-3000, designed to help build international 
Atlantic Monthly, 8 Arlington St., Boston. (M-40) Essays, understanding; verse. Florence Brobeck, M. Ed. $50 for at- 
’ human-interest articles; sketches, short-stories, verse; high lit- ticles, $35 or less for shorts, verse $5 and $10, Acc. 
; erary standard. Ellery Sedgwick. Good rates, Acc. 
Coronet, (Esquire Coronet, Inc.), 919 N. Michighan Ave., SOPHISTICATED 
Chicago. * (M-35) High-calibre short-stories, articles on lively 
subjects appealing to intelligent audience; satirical sketches, Bandwagon, ‘‘The Magazine of the Southwest,’ Kamsey ‘bow- 
lengths 1500-3000, also 375 or 875. Fillers, humorous, anecdotal, er Bldg., Oklahoma City, Okla. (M-15) Sophisticated sketches, 
epigrammatic, 100-275; short verse; artistic photos. Arnold satires of southwestern flavor, 1000-1500; short verse; photos, 
a Gingrich. $100 up per story or article, fillers less, Acc. cartoons, cartoon ideas. Martin Heflin. %c up, 10 days afte 
> Forum, 570 Lexington Ave., New York. (M-35) Challenging, Pub. Photos $2 up. 
controversial, personal-problem, articles up to 3 ; humor and College Humor (Thrilling) 22 W. 48th St., New York. (M-i5) 


liumorous articles, short-stories, sketches, ‘miscellany, cartoons 


; freshness desirable, verse. Henry Goddard Leach. Indefinite 
Robert A. Vines. Good rates, Acc. 


4 tates, Acc. 


Harper’s Magazine, 49 I. 33d St., New York. (M-40) Human- Esquire, (Esquire-Coronet) 919 N. Michigan Ave., Chicago 
interest articles; essays; short-stories 4 
60,000; verse. Lee F. Hartman. First-class rates, Acc. 

North American Review, The, 597 Madison Ave., New Yurk. 
(Q-$1) Short-stories of atmosphere, literary quality, American 
background, 6000-8000; articles, essays on arts and letters, pop- 
ular science, 


0; serials up to (M-50) Sophisticated unsentimental articles; masculine view 
point; essays, sketches, short-stories, 1500- 3000; cartoons, car- 
toon ideas. (No women writers.) Arnold Gingrich. 3c to 10c, Ace 

New Yorker, The, 25 W. 43rd St., New York. (W-15) Short- 
stories and humor 400 to 2000; factual and biographical material 


sociology; poetry. John H. Pell, 2c, Pub. up to 2500; verse. Good rates, Acc. 
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Promenade, 19 E. 47th St., New York. (M) Diverting short- 
stories 1500-2000; cartoons. Letitia Chaffee. 1%c up, Pub. 

Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of Canadian interest up to 2000; light, humorous arti- 
cles, satire. B. K. Sandwell. % to Ic, photos $2-$3, Pub. 

Cue, 6 E. 39th St., New York. (W-10) Articles up to 1200 
concerned with New York metropolitan and suburban activities, 
personalities, entertainment. Drawings, photos, occasional witty 
or satirical verse. Fillmore Hyde. Jp to 5c, Acc. 

D. A. C. News, Detroit Athletic Clu), Detroit, Mich. (M-25) 
Not in the market at present. Chas. A. Hughes. 

For Men, (Fawcett) 1501 Broadway, New York. (M-25) 
Short, gusty fiction, articles with male appeal, 2000-2500; fillers, 
cartoons, cartoon ideas. Fred J. Feldkamp. Liberal rates, Acc. 

Gay Book, 201 N. Broad St., Philadelphia. (M-25) Humorous, 
sophisticated short-stories 1500-2000, sex slant; verse 4-24 lines; 
jokes, skits, cartoon ideas, cartoons, photos. Wm. H. Kofoed 
%c to lc, Acc. 

Mr., 149 Madison Ave., New York. (Bi-M-25) Light sensa- 
tional articles, short-stories 2000-3000. Norman Anthony. In 
definite rates, Acc. 

Pennac, The, Rittenhouse Square, Philadelphia. (M-25) Sport 
articles, storyettes, humor 1 to 1500. M. A. Kelly. le, 
photos $1 up, Acc. (Overstocked.) 

Ringmaster, 381 4th Ave., New York. (M-50) Short critical 
articles, satire. Harry McGuire. Varying rates, Pub 

Spur, The, 515 Madison Ave., New York. (M-50) Articles, ed 
itorials on sport, travel, art, personalities, leisure interests of 
the well-to-do, up to 2000, usually on assignment. Arthui 
Edwin Krows. Average, 2c, 3 


SPECIALIZED FIELDS 


Collegiate Digest, 420 Sexton Bldg., Minneapolis, Minn. (W-5) 
Articles on college subjects 500; photos. Frederick J. Noer 
Varying rates, photos $3, Acc. 

Fair Winds, 173 Fiske Ave., Westerleigh, S.I., N.Y. (Q-25) 
Authentic stories of old sailing ships and —. harbor views, 
log bcoks, etc. W. M. Williamson. %c, Pub. 

Fortune, Time & Life Bldg., New York. (M-$1) Articles with 
industrial tie-up. 95% staff-written. Original MSS. or source 
material purchased. 

Leatherneck, Marine Barracks, 8th and | Sts., Washington, 
D. C. (M-25) Marine corps adventure short-stories, 3000-6000. 
Frank H. Rentfrow. 1c, ($50 miximum), Acc. 

Our Army, 11 Park Place, New York, N. Y. (M-25) Stimulat- 
ing controversial military articles; short-stories 1000 to _ 1200 
(no World-War_ fiction); jokes; cartoons; regular army back- 
ground, Carl Gardner. Up to “%ec, Pub. 

Our Dumb Animals, 180 Longwood Ave., Boston, Mass. (M- 
10) S. P. C. A. organ. Animal welfare articles, short-stories, 
fillers, up to 500; verse up to 24 lines, photos. Guy Richardson. 

4c up, poems $1 up, Acc. 

Our Navy, 1 Hanson P1., Brooklyn, N. Y. (2M) Articles on 
modern naval subjects 2000-4000; action naval short-stories; 
photos. C. W. Stevenson. Varying rates, Pub. 

Railroad Magazine, (Munsey) 280 Broadway, New York, (M- 
15) Short-stories, novelettes, first-person true tales, railroad 
background, including electric lines and trolley cars, 1500-14,000. 
Railroad poetry, masculine appeal, no wrecks. Query on fact 
atticles. Freeman H. Hubbard. 1%c up, verse 25c line, Acc. 


REGIONAL 


Arcadian Life, Caddo Gap, Ark. (M-15) Short folklore mate- 
rial, especially pertaining to Ozark region. Short pastoral 
poems. O. E. Rayburn. %c up, Pub. 

Beaver, The, Hudson’s Bay House, Winnipeg, Canada. (Q-25) 
Articles on travel, exploration, trade, in the Canadian North, 
up to 2500, illustrations essential. Alice McKay. 1%c, Pub. 

Desert Magazine, The, El Centro, Calif. (M-25) Illustrated 
feature articles from the desert Southwest; hobbies, history, 
mining, — homes and gardens, Indians, recreation, per- 
sonalities, sert pictures. Overstocked with verse. 
Randall aR lc, photos $1 to $3, Acc. 

New Mexico Magazine, Santa Fe, N. M. (M-15) Illustrated 
authentic articles on life, scenic attractions or out-of-doors New 
Mexico; rarely short-stories of New Mexico scene. George 
Fitzpatrick $5 to $15 per article, Pub. Verse, no payment. 

Overland Monthly and Outwest Magazine, 305 Douglas Bldg., 
Los Angeles (M_28) Western interest articles, short-stories, 
verse. Arthur H. Chamberlain. Indefinite rates. 

Philippine Magazine, 217 Dasmarinas St Manila, P. Il. (M- 
20) Articles, essays, short-stories 1500-3000 on Philippine, Far- 
Eastern subjects; verse. A. V. H. Hartendorp. Ic up, Pub. 

Yankee, Dublin, N. H. (M-25) Short-stories up to 2500, arti- 
cles, essays, 1200-2500; fillers, photos, all of Yankee flavor 
nO cata Beth Barrell, Mng. Ed. Rates not an- 
noune 


FRATERNAL—SECTARIAN—RACIAL 


America, 329 W. 108th St., New York. (W-10) Articles on 
topics of current interest affecting Catholics, factual, reasoned, 
constructive, oP to 1800; short modern verse. Rev. Francis 
Talbot, S.J. $25 per 2-page article, Pub. 

American Hebrew and Jewish Tribune, 48 W. 48th St., New 
York. (W-15) Articles on outstanding Jewish personalities, 
short-stories of American Jewish ‘life, novelettes. Joseph 
Biben. “%c up, photos $1 up, Pub. 

Atlantica, 33 W. 70th St., New York. (M-20) Articles of 
interest to of Italian origin, up to 2000;  short- 
stories. Dr. F. Cassola. Payment occasionally at %c, Pub. 

B'nai 70 Electric Bidg., Cincinnati, O. (M- 
15) Short-stories of Jewish interest 1500; articles and essays 
1000-3000. Edward E. Grusd. Ic, Pub. 

Christian Science Monitor, 1 Norway St., Boston. (D-3) Arti- 
cles, essays, for editorial, forum, an department pases, up to 

00; poems; juvenile serials, not over 12 installments 1200 
each. Magazine articles up to 1900. Average, $7 column, Acc. 

Columbia, 45 Wall St., New Haven, Conn. (M-10) Knights of 
Columbus publication. Articles on contemporary science, travel, 
sport, topics of general interest for men 2500-3500: action short- 

stories 5000; verse. John Donahue. Acc. 
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Commonweal, The, 386 4th Ave., New York. (W) Catholic 
review. Timely articles on literature, arts, public affairs up 
to 2000; verse up to 16 lines. Philip Burnham, Edw. Skillin, Jr 
About Ic, verse 40c line, Pub. _ 


Elks Magazine, 50 E. 42d St., New York. (M-20) Adventure 
Romance, Western, Mystery, historic short-stories: articles on 
up-to-date —* 5000; cartoons. John K. Tener; Coles Phillips. 
$100 to $300, 

Jewish ides “The, 305 Broadway, New York. (M-35) Arti- 
cles of Jewish interest, short-stories, 1000-2000; Isaac Rosen- 
garten, $3 M., poems $1 up, Pub. (Unsatisfactory. ) 

Menorah Journal, The, 63 5th Ave., New York. (Q-$1) Jewish 
short-stories, sketches, one-act plays, essays, poetry. Henry 
Hurwitz. lc up, Pub. 

Opinion, 122 E. 42nd St., New York. (M-25) Articles 2500 to 
3000; short-stories 2000 to 3000; Jewish interest. Dr. Stephen 
S. Wise. 1c, Pub. 

Opportunity, A Journal of Negro Life, 1133 Broadway, New 

York. (M-15) Short-stories, articles, poetry; Negro life and 
problems. Elmer Anderson Carter. No payment. 
_ Rotarian, The, 35 E. Wacker Drive, Chicago. (M-25) Author- 
itative articles on business and industry, social and economic 
problems, travel sketches, humor, essays, 1500-2000. Little 
fiction used. Leland D. Case. First-class rates, Acc. 


WOMEN’S AND HOME MAGAZINES 


NATIONAL—WIDE APPEAL 


Canadian Home Journal, 7! Richmona st., W., Toronto, Ont. 
(M-10) Short-stories up to 5000, 4 to 65- -part serials; articles of 
interest to Canadian women 2500 W. Dawson. Good rates, Acc 

Chatelaine, (Maclean) 481 University Ave., Toronto, Canada. 
(M-10) Short-stories of love, married-life problems parental 
py mystery, adventure, 3500-5000; short serials. Articles, 

Canadian woman interest, up to 2000. 3yrne Hope Sanders. 
lc up, Acc. or Pub. 

_Good Housekeeping, (Hearst) 57th St. and 8th Ave., New 
York. (M-25) Young love a up to 5000; serials. 
Overstocked on articles and verse. W. F. Bigelow. 5c up, Acc. 

Household Magazine, 8th and Jackson Sts., Topeka, Kan. 
(M-20) Household and general articles, short-stories about 1000, 
also 2500 to 5000; serials 20,000 to 50,000; overstocked with 
verse. Nelson Antrim Crawford. 2c up, verse 50c line, Acc. 

Ladies’ Home Journal, (Curtis) Independence Sq., Philadelphia. 
(M-10) Articles 3000 to 5000; short-stories 5000 to 7000, serials, 
short lyric verse. Bruce Gould, Beatrice Blackmar Gould. 
First-class rates, Acc. 

Mademoiselle, (S. & S.) 1 E. Sth St., New York. (M-25) 
Short-stories of smart young women, age 17 to 30, 1500-3000; 
articles up to 2500; light, brisk, personality sketches; cartoons, 
Betsy Talbot Blackwell. 2c, $50 per short-story, Acc. 

McCall’s Magazine, (McCall) 230 Park Ave., New York. (M- 
10) General and household articles 2500; short-stories 5000-7500, 
serials 50,000. Otis L. Wiese. First-class rates, Acc. 

Pictorial — Combined with Delineator, (Hearst) 57th St. 
at 8th Ave., New York. (M-10) Articles of interest to women 
2500-3500; short stories, serials 60,000; book-length novels: oc- 
casional verse. First-class rates, Acc. 

Woman’s Home Companion, (Crowell) 250 Park Ave., New 
York. (M-10) Women’s and household interests. Articles, 
short-stories 2500-6000, serials up to 70,000. Gertrude B. Lane. 
First-class rates, Acc. 

Woman’s World, 461 8th Ave., New York. (M-10) Articles on 
women’s interests, 1000-2000; short-stories 1500-4000; short 
verse. R. M. Wallace. Good rates, Acc. (Overstocked.) 


SOCIETY—PERSONALITIES 


Harper’s Bazaar, 572 Madison Ave., New York. (M-50) Light, 
humorous articles on_social phases; love, domestic topics; 
short-stories. George Davis. Good rates, Acc. 

Mayfair, (MacLean) 481 University Ave., Toronto, Canada. 
(M-25) Society, fashion, sport articles, Canadian interest. J. 
Herbert Hodgins, 1c, Pub. 

gue, Incorporating Vanity Fair, (Nast) 420 Lexington Ave., 
wey York. (2M- 35) Articles on unusual travel, social activities, 
fashionable women’s interests; essays on fads, foibles, etce., 
1500-2000; photos. No poetry. no fiction. Edna W. Chase 
Good rates, Acc. 


RESTRICTED—SPECIALIZED—RURAL 


American Cookery, 221 Columbus Ave., Boston 17. (M-15) 
Short articles on domestic science 2000-3000; essays 1000-2500; 
short-stories 1000-3000. lc up, Acc. 

American Way, The, 1501 E. Douglas Ave., Wichita, Kans. 
Short-stories, articles, on electricity and electric appliances in 
the home, up to 1200. H. R. Laudermilk. “%c up, Pub. 

Blade & Ledger, 500 N. Dearborn St., Chicago. (M-10) One 
good short-story monthly; overstocked with articles, verse. 
Francis J. Cummings. Varying rates, Acc. 

Canadian Countryman, 198 Richmond St., W. Toronto, Can- 
ada. (M) adventure short-stories up to 5000. Daniel 
McKee. Xe, 

Family aia and Weekly Star, P. O. Box 4005, Place 
D’Armes Postal Station, Montreal, Quebec, Canada. (W-5) 
Short-stories. A. E. Whiting. $4 column, Pub. 

Farmer’s Wife Magazine, 61 E. 10th St., St. Paul, Minn. (M-5) 
Articles for farm women of general and household interest; gen- 
eral features; short-stories especially for young women, "5000- 
6000; serials, verse, cartoons. F. W. Beckman. 2c up, Acc. 

Grit, Williamsport, Pa. (W-5) Clean short-stories, adventure, 
mystery, love, Western, etc., 1000-5000; serials. Odd, strange 
pictures, brief text; household articles; short illustrated articles 
for women’s and children’s pages. Howard R. Davis. $3.50 to 
$6 per short-story, articles $2 to $3, photos $2, Acc. 

Holland’s, The Magazine of the South, Main and 2d Sts., Dal- 
las, Tex. (M-10) Articles of interest to Southern women 1 
1500; love, outdoor, domestic short-stories 4000-5000; serials 
60,000-80,000; verse. Claude Wier. 1%c up, photos $2 up, Acc. 
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Home Friend, The, 1411 Wyandotte St., Kansas City, Mo. 
(M) Illustrated articles, geenral interest, for small-tow n readers, 
unsophisticated, inspirational short-stories 2000-3000; poems 
Leona Johnston. '% to %c, illustrations 50c to $2, Acc. 

_ Independent Woman, 1819 Broadway, New York. (M-15) Ar 
ticles expressing woman’s viewpoint on social and economic 
problems, 1200-2000. Articles on business and professional 
women’s problems, achievement stories, verse 2-5 stanzas. Wini- 
fred Willson. $10-$35 per article, verse $2-$3, Acc 

Mothers Home Life, Winona, Minn. (M-5) Short-stories of 
interest to small-town and ears | families, 2500-3000, articles 
500-1000. D. Leicht. Low rates, Pub. 

National Home Monthly, (Home Pulb Co.) Bannatyne and 
Dagmar Sts., Winnipeg, Man., canes. (M-10) illustrated tea 
ture articles: short-stories, 3500-6000; novelettes, serials 40,000- 
60,000; verse. L. E. Brownell. Good rates, Acc. 

New York Woman, The, 1] F. 36th St., New York. (W) 
Articles, N. Y. locale, largely staff-written. Stanley Walker. 

Parents’ Magazine, The, 9 E. 40th St., New York. (M-25) 
Articles on child care, etc. 2500-3000. 
Clara Savage Littledal 1 to 1%c. Acce.; jokes, pointers for 
parents, recipes, childhood and teen-age problems, $1 each, Pub 

Woman Today, The, 112 E. 19th St., New York. (M-20) Ar- 
ticles, short-stories, of interest to women in industry; tade 
union activities; anti-war and*anti-fascist. No payment. 


ALL-FICTION OR “PULP”? MAGAZINES 


GENERAL ADVENTURE 


Action Stories, (Fiction House) 461 8th Ave., New York. 
(Bi-M-20) Adventure short-stories, novelettes, novels. Malcolm 
Reiss. lc up, Acc. 

Adventure, (Popular) 205 E. 42nd St., New York. (M) Dis- 
tinctive adventure short-stories, novelettes. Howard Bloomfield. 
up, fillers lc, Acc. 

Adventure Novels, (Double-Action) 60 Hudson St., New York. 
( Bi-M-15) adventure, detective short-stories, novel- 
ettes, up to 30,000. Cliff Campbell. % to 1%c, Pub. 

All-American Fiction, (Munsey) 280 Broadway, New York 
(Bi-M-15) General fiction, all types and locales; romance, ad 
venture, mystery, sports, unusual and off-trail. Short-stories 
1000-7000; novelettes 10,000-12,000; short novels 25,000-30,000 
George W. Post. Good rates, Acc. 

Argosy, (Munsey) 280 Broadway, New York. (W-10) Good 
fiction, every variety, sound characters, romantic elements, col 
orful background. Short-stories 1000-7000; novelettes 10,000 
25,000; serials up to 75,000 (installments 10,000-11,000). Chand 
ler Whipple. Good rates, Acc. 

Blue Book, (McCall) 230 Park Ave., New York. (M-15) 
Western, mystery, adventure short-stories, novelettes, serials 
Real-experience contests. Donald Kennicott. 2c up, Acc. 

Capt. Hazzard, (Ace Mags.) 67 W. 44th St... New York 
(Q-10) Lead novel by arrangement. A. A. Wyn. 

Five Novels, (Dell) 149 Madison Ave., New York. (M-20) 
Western, adventure, sport, mystery, romantic novels 18,000 
20,000, love interest. . A. McChesney. 1%c, Acc. 

Short Stories, 9 Rockefeller Plaza, New York. (2-M-25) Ad- 
venture, mystery, outdoor short-stories up, to 6000, novelette: 
10,000-12,000; complete novels; serials 25,000-60,000; fillers 
50-500. True adventures up to 1000 Dorothy Mcllwraith 


“le up, Acc. 


Thrilling Adventures, (Thrilling) 22 W. 48th St., New York. 
(M-10) Action short-stories 1000-6000; novelettes &8000-10,000; 
novels 15,000-20 Foreign locales; American heroes; slight 
woman interest. Leo Margulies, Ed. director. lc up, Acc. 

Variety Story Magazine, (Ace Mags.) 67 W. 44th St., New 
York. (M-15) Saert-a stories of various adventure types, Western, 
air, sport, mystery, etc. A. A. Wyn. %c, Pub. 


DETECTIVE—CRIME—MYSTERY—GANGSTER 


ce G-Man Magazine, (Popular) 205 E. 42nd St., New York 
oe M- 10) Short-stories, novelettes 9000, novels 15,000, involv- 
ing activities of G-men. Rogers Terrill, Ed. director: Loring 
Dowst, Ed. lc, Acc. 

Black Book Detective, (‘hrilling) 22 W. 48th St., New York 
(Bi-M-10) Material arranged for on assignment. Leo Margulies. 
editorial director. Yc, Acc. 

Black Mask, (Warner) 515 Madison Ave.. New York. (M-15) 
Realistic, convincing, natural, action fiction in crime-detective 
tield, likable, he-man_ heroes; ‘all lengths, short shorts to novel- 
ettes, up to 18,000. Fanny Ellsworth. Good rates, Acc. 

Captain Satan, (Popular) 205 E. 42nd St., New York. (M) 
Short detective-adventure stories 3000-6000; novel arranged 
for Win. Fay. lc up, Acc. 

Clues-Detective Stories, (S. & S$.) 79 7th Ave., New York. 
(M-10) perro action detective short-stories up to 5000; novel- 
ettes 9000-15,000, woman interest permitted. Anthony M. Rud. 
le up, Acc. 

Complete Detective, (Red Circle) RKO Bldg., Radio City, New 
York. (M) Detective short-stories, novelettes. % to 1%c, Acc. 

Crime Busters, (S. & S.) 79 7th Ave., New York. (M-10) 
Short-stories dealing with conflict between the law and under- 
world, up to 7000. John L. Nanovic. lc up, Acc, 

Detective and Murder Mysteries, (Associated Authors) 162 k. 
38th St., New York. (M-15) Short-stories 3000-5000, novelettes 
10,000-12,000, novels 20,000; no sex. %c up, Pub. 

Detective Fiction Weekly, (Munsey) 280 Broadway, New York. 
(W-10) Detective, crime mystery short-stories 1000-7000; novel- 
ettes 10,000-25,000; serials 40,000-80,000. Fact stories of murder 
mysteries 2000-6000. Charles Ingerman. Good rates, Acc. 

Detective Novels, (Thrilling) 22 W. 48th St., New York. (Bi- 
M-10) Detective novels, 25,000; short-stories. Leo Margulies, 
editorial director. %c, Acc. 

Detective Short-Stories, (Red Circle) RKO Bldg., New York 
(M-10) Detective short-stories up to 7000. % to 1%c, Acc. 


Detective Story Magazine, (S. & S.) 79 7th tg New York. 
(M-20) a short-stories 2500-5000; novelettes up to 15,000. 
Anthony M. Rud. 


le up, Acc, 


The Author & Journalist 


Detective Tales, (l’opular) 205 E. 42nd St., New York. (M) 
Emotional short-stories, crime background, up to 4000; detective 
mystery-menace novelettes 9000; novels 15,000; dramatic situa- 
tions, glamorous detective action. Rogers Terril, Ed. director, 
Loring Dowst, Ed. 1%c up to 3000, 1c up over 3000, Acc. 

Dime Detective Magazine, (l'opular) 205 E. 42d St., New York 
(M-20) Mystery, action short-stories 5000, emphasizing — 
pee horror; novelettes 10,000-15,000. Kenneth White. Ic up, 

Double Action Gang, (Double-Action) 60 St: 
York (M) Gangster short-stories, novelettes. A. J. Sundell, 
to 1%c, Acc 

Double Detective, (Munsey) 28C Broadway, New York. (M-15) 
Mystery, crime, detective short-stories 1000-7000, novelettes 
10,000-15,000, complete novels 40,000-45,000. Preston Grady 
Good rates, Acc. 

G-Men, (Thrilling) 22 W. 48th St.. New York. (M-10) Glam 
vrous short-stories around activities of Federal Bureau of In 
vestigation 1000-6000; novelettes 7000-10,000. Leo Margulies. 
le up, Acc 

Operator No. 5, (Popular) 205 E. 42d St., New York. (M-20) 
Secret service short-stories up to 5000; lone-handed struggle 
against large foreign onpeneee odds. Rogers Terrill, Ed. di 
rector; Moran Tudury, Editor. lc, Acc. 

Phantom Detective, The, (Thrilling) 22 W. 48th St.. New 
York (M-10) Fast-action detective, crime short-stories 1000 
6000. Leo Margulies, Ed. Director. le up, Acc. 

Popular Detective, (Thrilling) 22 W. 48th St., New York. (Bi 
M-10) Detective short-stories, 1000-6000; novelettes 7000-10,000; 
short novels up to 20,000. Leo Margulies, “vc, Acc. 

Private Detective, (Trojan) 125 E. 46th St., New York. (M-15) 
Detective short-stories, novelettes. %c up, Acc 

Romantic Detective, (Trojan) 125 E. 46th St., New York 
(Bi-M-15) Detective short-stories, lively girl interest, up to 
5500, novelettes to 10,000. %c up, Acc. 

Secret Agent ‘‘X’’, (Ace. Mags.) 67 W. 44th St., New York 
(M-10 Detective, G-man_ short-stories 2000-5000; novelettes 
10,000, sinister note, menace, horror. Rose Wyn. “%c up, Acc 

Shadow Magazine, (S. & S.) 79 7th Ave., New York. (2M-10) 
Action detective short-stories 1500-6000, detective or police 
heroes. John L. Nanovic. lc, Ace. 

Spider, The, (Popular) 205 E. 42nd St., New York. (M-10) 
Short-stories up to 5 of volunteer crime fighters. Novel a1 
ranged eb Rogers Terrill, Ed. director; Moran Tudury, Editor 
le up, Acc. 

Star Detective, (Red Circle) RKO Bidg., New bag (Bi-M) 
Fast-action, hard-boiled detective stories 7000 to 10,000 “y 
10 1%c, Ace. 

Ten Detective Aces, (Ace. Mags.) 67 W. 44th St., New York 
(M-10) Dramatic detective, mystery short-stories, woman inter 
est welcome, 3000-5000; short shorts 1500-2000; novelette. 
9000-13,000. A. A. Wyn. 1 to 2c, Acc. or shortly after 

Thrilling Detective, (Thrilling) 22 W. 48th St., New York. 
(M-10) Action-detective short-stories 1000-6000; novelettes 7000- 
10,000; novels 15,000-20,000. Leo Margulies. lc up, Acc 

True Gang Life, (Associated Authors) 162 E, 38th St.. New 
York. (M-15) Short-stories centering around gang life 3000 
up, woman interest but subordinated. “%c wp, Pub. 


WESTERN; MALE INTEREST 


Ace High, (Popular) 205 E. 42nd St., New York. (M-10) Fast- 
action old-west adventure short-stories up to 6000, novelettes 
11,000, novels 18,000; Western fact articels 1000. Rogers Terrill, 
Fd, director; Willard Crosby, Ed. le up, Acc. 

Action-Packed Western, (Double-Action) 60 Hudson St., New 
Xork. (M-15) Western short-stories, novelettes, novels. Cliff 

Campbell. % to 1%c, Pub. 

Action Stories, (Fiction House) 461 8th Ave., New York. 
(Bi-M-20) Fast-moving, dramatic Western  short-stories, 
12,000; novelettes; some woman interest. Malcolm Reiss. 2 up, 
Ace. 

All Western, (Dell) 149 Madison Ave., New York. (M-20) 
Dramatic Old-West short-stories 5000, novelettes 10, 600-1 15,000 
romantic interest, humor; cccasional “‘tall tales.’’ Arthur L aw. 
son. Good rates, Acc. 

Best Western Magazine, (Red Circle) RKO Bldg., New York 
(Bi-M-15) Western action short-stories, 2000-6000, novelettes 
8000-10,000. % to 1%c, Acc. 

Big Sook Western, (Popular) 205 E. 42nd St.. New York. 
(Bi M-15) A few short stories 5000. Western novelettes 10,000; 
novels 30,0C0; Western fact articles 1000. Rogers Terrill, Ed 
director; David Manners, Ed. 4c, Acc. 

Blue Ribon Western, (Double Action) 60 Hudson St., New 
York. (M) Western short-stories, novelettes, 2000-15,000; novels 
20,000-40,000. Cliff Campbell. % to 1%c, Pub 

Complete Northwest Novel, (Dcouble-Action) 60 Hudson St., 
New York. (Bi-M-15) Action short-stories of the Northwest 
Mounted, logging, —, 2000-15,000; novels 20-40,000. A. J 
Sundell. to 1%ec, Ace. 

Complete Western Book, (Red Circle) RKO Bidg., New York 
(M-15) Western short-stories 5000-7500; novels 60,000. 4% to 
1%e, Ace. 

Dime Western Magazine, (Popular) 205 E. 42d St., New York. 
(M-10) Vigorous, human Western short-stories 2000-6000; novel- 
ettes 10,000; novels 18,000; girl interest, realistic characteriza- 
tion. Rogers Terrill, Ed. seater: Mike Tilden, Ed. 1c up, Acc. 

Doc Savage Magazine, (S. & S.) 79 7th Ave., New York. 
(M-10) Actiofitadventure, modern-Western_ short- Stories up to 
6000, American: heroes, any locale. John L. Nanovic. 1c, Acc. 


Double a Western, (Double-Action) 60 Hudson St., New 
York. (M-15) Fast-action Western short-stories, novelettes, 
2000-15,000; novels 20,000-40,000. Cliff Compbell, %4 to 1%ec, Acc. 

Frontier Stories, (Fiction House) 461 8th Ave., New York, 
(Q-20) Historical short-stories, novelettes, fact-stories, prefer- 
ably of covered-wagon days. Malcolm Reiss. lc up, Acc. 

Gunsmoke Western, (Red Circle) RKO Bldg., New York. (M) 
es short-stories, complete novels 30,000-40,000. % to 1M%c, 
Acc. 

Lariat Story Magazine, (Fiction House) 461 8th Ave., New 
York. (Bi-M-20) Fast moving, colorful stories, ranch-and- ey 
locale, 10,000; good woman interest. Malcolm Reiss. lc up, 
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Masked Rider Western (Thrilling) 22 W. 48th St.. New 
York.( Bi-M-10) Book-length novels arranged for on assign 
ment. Leo Margulies, editorial director. “ec, Acc. 

Popular Western, (Thrilling) 22 W. 48th St., New York. (Ii 
M-10) Western short-stories 1000-7000; novelettes 8000-19,000; 
short novels up to 15,000. Leo Margulies. %c, Acc. 

Quick-Trigger Western Novels, (Red Circle) RKO Bldg., New 
York. (Bi-M-15) Western novelettes, novels. % to IM%c, Ace 

Real Western, (Double-Action) 60 Hudson St., New York 
(M-15) Fast-action Western short-stories, novelettes. 2000 
15,000; novels 20,000-40,000. L. H. Silberkleit. to Ace. 

Red Seal Western, (Ace Mags.) 67 W. 44th St.. New York 
(M) Western short-stories, novelettes. Rose Wyn. !2c up, Ac« 

Six Gun Western, (Red Circle) RKO Bldg., New York. (M) 
Western novels 30,000-40,000. % to 1M%ec, Acc. 

Smashing Western, (Double-Action) 60 Hudson St., New York 
(Bi-M-15) Fast-action, dramatic, emotional Western short 
stories, novelettes, 2000-15,000; novels 20,000-40,000. Cliff Camp 
hell, % to 1%c, Pub 

Star Western Magazine, (Popular) 205 E. 42d St., New York 
(M-15) Dramatic, emotional, colorful short-stories of the old 
west, girl interest, up to 6000; novelettes 10,000; novels 18,000 
Rogers Terrill, Ed. director; Mike Tilden, Ed. 1c up, Acc. 

Sure Fire Western, (Ace Mags.) 67 W. 44th St.. New York 
(M) Western _Short-stories, novelettes; novels 40,000.45.000 
A. A. Wyn. 4c up, Pub. 

10 Story ‘iain (Popular) 205 E. 42nd St., New York (M 
10) Dramatic human-interest Western short-stories up to 5000: 
novelettes 9000; novels 15,000. Rogers Terrill, ed. director; 
David Manners, Ed. Ic up, Acc 

Texas Rangers, (Thrilling) 22 W. 48th St., New York. (Bi-M 
10) Fast-moving, action-packed short-stories, Western law man’s 
viewpoint, 1000-6000. Leo Margulies. Ic up, Acc. 

Thrilling Western, (Thrilling) 22 W. 48th St., New York. 
(M-10) Action-packed thrilling Western short-stories 1000-6000: 
novelettes 8000-10,000; novels 15,000-20,000. Slight girl interest 
permissible. Leo Margulies. Ic up, Acc. 

Two-Gun Western, (Red Circle) RKO Bldg., New York. (Ibi- 
M-15) Western novelettes 10,000-15,000. % to 1%c, Acc. 

West, (Thrilling) 22 W. 48th St., New York. (Bi-M-15 
Book-length novels arranged for an assignment. Leo Margulies, 
editorial director. Ye, Acc 

Western Aces, (Ace. Mags.) 67 W. 44th St., New York. (M) 
Emotional Western short-stories up to 5000; novelettes 10,000 
and 15,000, with strong human interest—range, outlaw, mines, 
etc. A. A. Wyn. %c up, Acc. or shortly after. 

Western Action, (Double-Action) 60 Hudson St., New York. 
(M-15) Dramatic Western short-stories, novelettes, 2000-15,000, 
novels 20,000-40,000. H. Silberkleit. % to 1%c, Pub. 

Western Fiction Magazine, (Red Circle) RKO Bildg., New 
York. (M-15) Western. short-stories, 3000-7000; novelettes 
20,000. % to 1%c, Acc. 

Western Novel and Short Stories, (Red Circle) RKO Bldg. 
New York. (M-15) Western short-stories 5000-7000; novelettes 
10,000-20,000; novels 60,000. % to 1%c, Acc 

Western Short Stories, (Red Circle) RKO Bldg., New York 
(M- <6 Western short-stories up to 7000. % to 1%c, Acc 

Western Story Magazine, (S. & S.) 79 7th Ave., New York 
(W- fo) "earn short-stories up to 5000; complete novels 20, 
000; serials up to 80,000, 12,000 word installments. Jack Burr 
Good rates, Acc. 

Western Yarns, (Double-Action) 60 Hudson St., New York. 
(M) Western short-stories, novelettes. Cliff Campbell. Y2c, Pub. 

Wild West Weekly, (S. & S.) 79 7th Ave., New York. (W-10) 
Typical ‘“Wild West’’ short-stories 3000-6000, novelettes 12,000- 
14,000. Ronald Oliphant. Good rates, Acc. 


SPORT 


Ace Sports, (Ace Mags.) 67 W. 44th St.. New York. (M) 
All sports, college and pro, 3 months in advance of season. 
Shorts 5000 or less, novelettes 9000-13,000; strong character 
conflict, woman interest. No first-person. Fact fillers. 

A. Wyn. “%c up, Acc. or shortly after 
All America Sports Magazine, Madison Sy. Garden Arcade. 
ie York. (M-15) Not in the market. Nat Fleischer. 
orts Magazine, (Red Circle) RKO Bidg., New York. 
Short-stories on ular sports, O. Henry twists, 
00-10,000; novelettes 12,000-15,000. % to 1%c, Acc. 

Blue Ribbon Sports, (Double Action) 60 Hudson St., fF 
York. (M) Sport short-stories, novelettes 2000-15,000. age 
Sundell. 4% to 1%c, Acc. 

Champion Sports, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M) All sports, college and pro, 3 months in advance of sea- 
son. Short-stories up to 5000, novelettes 10,000 and 15,000: 
strongly plotted; character conflict; no first-person stories. Fact 
fillers. A. A. Wyn. 1c, Acc. 

_ Complete Sports, (Red Circle) RKO Bldg., New York. (M-10) 
Sport short-stories, novelettes. Y% to l¥c, Acc. 

Dime Sports, (Popular) 205 E. 42d St., New York. (M-10) 
Sport shcrt-stories 4000-6000; novelettes 10,000-12,000, youthful 
collegiate or professional players, actual games featured. Woman 
interest not desirable. Submit three months ahead of season. 
Alden H. Norton. le up, Acc. 

Fight Stories, (Fiction House) 461 8th Ave., New York. (Q- 
20) Ring-action short-stories, novelettes. Malcolm Reiss. 1« 
up, Ace. (Overstocked except on current-interest ring articles.) 

Knockout, (Popular) 205 E. 42nd St., New York. (Bi-M-15) 
Short-stories of the prize ring 2000-6000, novelettes 8000-10,000. 
William Fay. le up, Acc. 

Popular Sports, (Thrilling) 22 W. 48th St., New York. (Bi- 
M- 10) Sport short-stories 1 6000, novelettes 7000-8000; one 
short novel each issue, 15,000. Mature angle, slight woman 
interest allowed. Leo Margulies. 1c up, Acc. 

Real Sports, (Red Circle) RKO Bldg., Radio mag ane York. 
(M) Sport short-stories, novelettes. % to 1%c, 

Sports Action, (Red Circle) RKO Bldg., New York. (M) 
Sport short-stories 4000-7000. % to 1%c, Acc. 

Sports Fiction, (Double-Action) 60 Hudson mm, New York. 
(M) Sport short- stories, novelettes 2000-15,000. A. J. Sundell. 
to 1%ec, Ace. 
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Sports Novels, (Popular) 205 E. 42nd St., New York. (M) 
Sport novelettes 10,000; short-stories 5000-6000; fact articles 
30900. Jm. Fay. 1c up. Acc. 

Sport Story Magazine, (S. & S.) 79 7th Ave., New York 
(2M-10) Ccmpetitive sport short-stories up to 5000; novelettes 
— (query on serials, articles). Ronald Oliphant. Good rates, 

Sports Winners, (Double Action) 60 palete St.. New York. 
(M) Sport short-stories, novelettes 2000-15,000. A J. Sundell. 
% to 1¥%c, Ace. 

Star Sports Magazine, (Red Circle) RKO Bldg., New York. 
(Bi-M-15) Short-stories on popular sports, O. Henry twists, 
5000-10,000; novelettes 12,000-15,000. % to 1%c, Ace. 

Ten Story Sports, (Double-Action) 60 Hudson St., New York 
(M) Sport short-stories, novelettes 2000-15,000. L. H. Silberkleit. 
1o 1%ec, Ace. 

Thrilling Sports, (Thrilling) 22 W. 48th St., New York. (Bi- 
M-10) Sport short-stories 1000-6000, novelettes 7500-10,000; ma- 
ture angle, woman interest allowed. Leo Margulies. lc up, Acc. 


WAR—AIR—AIR-WAR 


Aces, (Fiction House) 461 8th Ave., New York. (Q-20) Air 
short-stories novelettes, novels. Malcolm Reiss. lc up, Acc. 
Alr Stories, (Fiction House) 461 8th Ave., New York. (Q-20) 
Air-war short-stories, novelettes, novels. Malcolm Reiss. 1c 
up, Acc, 

Air Trails, (S. & S.) 79 7th Ave., New York. (M-15) Modern 
aviation short-stories; novels arranged for; air articles 2000- 
3000. C. B. Colby. 1c up, Acc 

Dare-Devil Aces, (Popular) 205 E. 42d St. ‘one New York. (M-10) 
front air short-stories 3000-6000. novelettes 

9,000-12,00 Wm. Fay, Ic up, Acc. 

Flying ell (Ace Mags.) 67 W. 44th St., New York. (M-15) 
Meaty fact articles, dramatically told, principally of modern 
aviation, 1500-3000; modern and war photos; aviation jokes, car- 
toons, short humorous verse. Herb Powell. le, photos $1 up. 
shortly before Pub. 

Foreign Service, Broadway at 34th St., Kansas City, Mo. (M) 
Official publication V.F.W. Short-stories of interest to A. E. F. 
veterans based on fact or personal experience, up to 2500. 
Barney Yanofsky. 2c up, Acc. 

G-8 and His Battle Aces, (Popular) 205 E. 42d St., New York. 
(M-10) Closed market. Wm. Fay. 

Lone Eagle, The, (Thrilling) 22 W. 48th St., New York. 
(Bi-M-10) Thrilling war-air and modern air short-stories 1000- 
6000, Leo Margulies, ed. director. lc up, Ace. 

Sky Devils, (Red Circle) RKO Bldg., Radio City, wr York. 
Air-war short-stories, novelettes, ‘novels. % to 1%e, Ace. 

Fighters, (Thrilling) 22 W. 48th St., New York. = M-10) 
ti ling air-war short-stories 1000-6000, novels 15, Leo 
Margulies, Ed director, 1c up, Acc. 

ings. (Fiction House) 461 8th Ave., New York. (Q-20) 
\Var-air novelettes 15,000. Malcolm Reiss. 1c up, c. 


SUPERNATURAL—WEIRD—HORROR 


Dime Mystery, (Popular) 205 E. 42nd St., New York. (M-10) 
Began chills, mystery, action in novels 17,000; novelettes 
9000-10,000; short-stories up to 5000; love interest. Rogers Ter- 
rill, Ed. director; Loring Dowst, Ed. Ic up, Acc. 

Horror Stories, i reer 205 E. 42d St., New York. (Bi-M- 
15) Mystery, terror short-stories up to 6000; novelettes 10-15,000. 
Rogers Terril, Ed. Dir.; Loring Dowst, Ed. lc up, Ace. 

Mystery Tales, (Red Circle) RKO Bldg., Radio City, New 
York. (M) Horror-mystery short-stories, novelettes; beautiful 
heroines, lustful villains. % to 1%c, Acc. 

Terror Tales, (Popular) 205 E. 42d St., New York. (Bi-M-15) 
Mystery-terror short-stories with eerie overtones, love interest, 
5000; novelettes 10,000; novels 17,000. Rogers Terrill, ed. di- 
rector; Loring Dowst, ed. 1c up, Acc. 

Thrilling Mystery, (Thrilling) 22 W. 48th St., New York. 
(Bi-M-10) Horror-terror stories, detective-mystery angle, woman 
interest, 1000-10,000. Query on 20,000-word lead novels. Leo 
Margulies. Ic up, Acc. 

Weird Tales, 840 N. Michigan Ave., Chicago. (M-25) Super- 
natural, bizarre, weird, pseudo-scientific short-stories up to 
6000; novelettes up to 15,000; serials up to 35,000; weird detec. 
tive stories; verse up to 35 lines. Farnsworth Wright. 1c¢ up, 
verse 25c¢ line, Pub. 


SCIENCE FICTION 


Amazing Stories, (Ziff-Davis) 608 S. Dearborn St., Chicago. 
(Bi-M- 25) Science-fiction short-stories 2000-5000, novelettes 10- 
12,000; novels 15-20,000; non-fiction science atticles 500-1500. 
BR. G. Davis. le, Acc. 

Astounding Science Fiction, (S. & S.) 79 7th Ave., New York. 
(M-20) fiction short-stories up to novelettes 10- 
12,000 and 15-18,000; serials 24-60,000. John W. Campbell, Jr. 
le up, Ace. 

Marvel Science Stories, (Red Circle) RKO Bidg., New York. 
(Bi-M-15) Science fiction with menace, human-interest; short- 
stories 2000-7000; novelettes 10-12,000, novels 20-25,000. Robert 
O, Erisman. to Ace. 

Thrilling Wonder Stories, (Thrilling) 22 W. 48th St., New 
York. (Bi-M-15) Pseudo-scientific adventure stories up to 10,000. 
Leo Margulies. Ic up, Ace. 


ROMANTIC LOVE 


All Story Love Tales, (Munsey) 280 Broadway, New York. 
(W-15) Dramatic, emotional love short-stories, heroine’s view- 
point, 4000-7000, novelettes up to 12,000; short serials 25,000- 
30,000. Miss Amita Fairgrieve. Good rates, Acc. 

Love Book Magazine, (Popular) 205 E. 42nd St., New York. 
(M-10) Glamorous young love short- ge novelettes, 3000- 
12,000; little verse. Jane Littell. 1 to 2c, 

Love Fiction Monthly, (Ace Mags.) 67 W. yn St., New York. 
(M-10) Plausible, well-written love  short-stories 2500-6000; 
strongly dramatic novelettes 8000-12, Romantic verse. Rose 
Wyn. lc up, verse 25c line, Acc. 

Love Romances, (Fiction House) 461 8th Ave., New York. 
(Q-20) Romantic short-stories, novelettes. Malcolm Reiss. 1c¢ 
up, Acc. 
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Love Story Magazine, (S. & S.) 79 7th Ave., New York. (W 
10) Modern love short-stories 3500-5000; novelettes 6500; 2 to 
4-part serials, installments 5000-7000; verse up to 16 lines. 
Daisy Bacon; Esther J. Ford. Good rates, Acc. 

Modern Love Magazine, (Red Circle) RKO Bldg., ad York, 
(M-10) Somewhat daring love short-stories, 2000-600 % 10 
1%, Acc 

Seendar Love, (Thrilling) 22 W. 48th St., New York. (Bi-M-10) 
Smart, sophisticated love short-stories, from girl angle, 1000- 
6000, novelettes 8000-10,000. Leo Margulies. Ic up, Acc. 

Romance, (Popular) 205 E. 42nd St., New York. (Bi-M) 
Glamorous young love short-stories, novelettes, 3000-12,000. 
Jane Littell. lc up, Acc. 

Smart Love Stories, (S. & S.) 79 7th Ave., New York. (M-10) 
Love short-stories 4000-6500; serials 20,000-30,000. Daisy Bacon, 
Esther J. Ford. Good rates, Acc. 

Sweetheart Stories, (Dell) 149 Madison Ave., New York. (M 
10) Modern young-love short-stories, strong conflict, 1500-5000; 
novels 25,000-30,000, novelettes 10,000-20,000; serials 40,000- 
50,000. Helen MacVichie. 1 to 1%c, Acc. 

Ten-Story Love Magazine, (Ace Mags.) 67 W. 44th St., New 
York. (M) Dramatic love short-stories 2000-6000; novelettes 
8000-10,000. Rose Wyn. lc up, Ace. 

Thrilling Love Magazine, (Thrilling) 22 W. 48th St., New 
York. (M-10) Love short-stories 1000-6000; novelettes 8000 
10,000; novels 15,000, girl's viewpoint. Leo Margulies, Fd. 
Director, lc up, Acc 


WESTERN LOVE FICTION 


Cowboy Romances, (Double-Action) 60 Hudson St., New York, 
(M) Western love short-stories, novelettes 2000-20,000. Cliff 
Campbell. % to 1%c, Pub. 

North West Romances, (Fiction House) 461 8th Ave., New 
York. (Q-20) North-west, trading, trapping, logging, etc., short- 
stories and novelettes with romantic flavor. Malcolm Reiss. 
le up, Acc. (Overstocked.) 

Ranch Romances, (Warner) 515 Madison Ave., New York. 
(Bi-W-15) Western love short-stories 4000-€000; novelettes 10,- 
000-12,000; novels 25,000-30,000; serials under 60,000; fillers up 
to 500; verse. Fanny Ellsworth. 1c, Acc. 

Rangeland Romances, (Popular) 205 E. 42d St., New York. 
aie 10) Emotional love short-stories, old West, woman’s view- 

t 5000, novelettes 9000, novels 15,000, articles 1000. Rogers 
Serili Ed. director; Williard Crosby, Ed. lc up, Acc. 

Romance Round-up, (Ace Mags.) 66 W. 44th St., New York. 
(M) Western love fiction. A. A. Wyn. %%ec up, Pub. 

Romantic Range, (S. & S.) 79 7th Ave., New York. (M-10) 
Western love short-stories 4000-5000, novelettes 10,000-15,000. 
Marion FE. Millhauser. ic up, Acc. 

Romantic Western, (Trojan) 125 E. 46th St., New York. 
(Bi-M-15) Western love short-stories, novelettes. %c up, Acc 

Thrilling Ranch Stories, (Thrilling) 22 W. 48th St., New 
York. (M-15) Romantic action Western short-stories, novelettes 
1000-10,000, novels 20,000; mostly girl’s viewpoint. Leo Mar- 
gulies. lc up, Acc. 

Western Love Story, (Double-Action) 60 Hudson St., New 
York. (M) Western love short-stories, novelettes, 2000-20,000, 
strong romantic interest. Cliff Campbell. % to 1c, Pub. 

Western Romances, (Dell) 149 Madison Ave., New York. (M 
20) Romantic Western short-stories 4500-6000; novelettes 10,000- 
20,000. Arthur Lawson. Good rates, Acc. 

Western Trails, (Ace. Mags.) 67 W. 44th St., New York. (M 
15) Western action short-stories with mystery ‘slant and woman 
interest up to 5000; novelettes 10,000-15,000. No first-person 
stories. A. A. Wyn. ¥%,c up, Acc. or shortly after. 


SEX FICTION 


Bedtime Stories, (D. M. Pub. Co.) Dover, Del. (M-25) Spicy. 
snappy short-stories 2500-3500; verse, jokes, cartoons. Yc, Pub. 

Breezy Stories and Youngs, 55 W. 3rd St., New York. (M-20) 
Love short-stories with sex interest. 4000-5000; novelettes 8000 
10,000. Phil Painter. lc, Acc. 

Gay Broadway, (D. M. Pub. Co.) Dover, Del. (Q-25) Spicy 
short-stories with Broadway backgrounds. '%c, Tub. 

Gay Parisienne, (D. M. Pub. C.) Dover, Del. (M-25) Snappy 
short-stories, sex angle, French locale 3000-3500, 3-part nov 
elettes 10,000. '%c, Pub. 

High Heel, (Ultem Pubs.) 404 4th Ave., New York. (M-15) 
Not too sexy, romantic young-love short-stories 1000-3000. M. R. 
Reese, 1%c up, Acc. 

La Paree Stories, (D. M. Pub. Co.) Dover, Del. (M-25) 
Snappy short-stories, sex angle, French locale, 3000-3500, 3-part 
novelettes 10,000. Ye, Pub. 

Paris Nights, (Associated Authors) 162 E. 38th St., New 
York. (M-25) Short-stories 3000-5000 with sex interest, French 
or Parisian setting; jokes, paragraphs, cartoons. 4c, Pub. 

Pep Stories, (D. M. Pub. Co.) Dover, Del. (M-25) Snappy 
short-stories 3000-3500, 3-part movelettes 10,000; sex angle. 
Ye, Pub. 

Scarlet Adventuress, (Associated Authors) 162 E. 38th St., 
New York. (M-25) Sophisticated short-stories of female ad 
venturesses, sex without licentiousness, 3000-5000, novelettes 
10,000-12,000; novels 20,000. “%c up, Pub. 

Silk Stocking Stories, (Ultem Pubs.) 404 4th Ave., New York. 
ed Not too sexy, romantic young-love short-stories 1000- 

Reese. 2c, verse 25c line, Acc. 

Riedan ppy, (D. M. Pub. Co.) Dover, Del. (M-25) Snappy, I'ght 
short-stories 3000-3500, novelettes 10,000, sex angle. ‘Mc, Pub. 

Spicy Adventure Stories, (Culture Pubs.) 900 Market St., Wil- 
ly Del. (M-25) Exotic adventure short-stories involving 
girls and love up to 5000. Lawrence Cadman. Ic, Acc. 

Spicy Detective Stories, (Culture Pubs.) 900 Market St., Wil- 
mington, Del. (M-25) Thrilling detective short-stories up to 
5000, strong girl interest. Lawrence Cadman. Ic, Acc. 

Spicy Mystery Stories, (Culture Pubs.) 900 Market St., Wil- 
mington, Del. (M-25) Mystery short-stories with girl interest 
2500-5500, eerie and terror angles. Lawrence Cadman. Ic, Acc. 

Spicy Stories, (D. M. Pub. Co.) Dover, Del. (M- a5) Seaver 
short-stories 3000-5000, 3-part novelettes 10,000. Y%e, P 


The Author &> Journalist 


Spicy Western Stories, (Culture Pubs.) 900 Market St.. Wil- 
mington, Del. (M-25) Western short-stories, p By to 5000, real- 
istic girl-love interest. Lawrence Cadman. Ic, Acc 

Stocking Parade, The, (Arrow Pubs.) 125 E. 46th St., New 
York. (M) Clever, sexy short-stories, 2500-3500, fictionized 
articles up to 2500; verse, jokes, fillers. Fair rates, Pub. 

Tattle Tales, (D. M. Pub. Co.) Dover, Del. (Q-25) Spicy, 
snappy short-stories 2500-3500; verse, jokes, cartoons. %c, Dub. 

10 Story Book, (Sun Pubs.) 529 S. Clark St., Chicago. (M-25) 
Iconoclastic, frank, sex short-stories, satires, odd stories, play- 
lets; true expose articles. Harry Stephen Keeler. $6 a story, 
Acc. 


TRUE CONFESSION 


Intimate Confessions, (Double-Action) 60 Hudson St., New 
First-person confession stories 2000-10,000. to 

» Pub 

Love and Romance, (Macfadden) ioaie Bldg., New York 
(M-15) True, first-person short-stories 1500-7500; serials 15,000- 
35,000. Henry Lieferant. 2c to 4c, Acc. 

Modern Romances, (Dell) 149 Madison Ave., New York 
(M-10) First-person real-life short-stories up to 7500; 3 and 4- 
part serials 6000-7500 per installment; short shorts under 3000; 
hook-lengths 18-20,000; true letters 1000; frequent contests for 
big cash prizes. Helen J. Day. 2c, Acc. 

Personal Romances, (Ideal) 18 E. 48th St., New York. (M-25) 
Virst-person romances, confession type, glamorous background, 
5000-6500. M. C. Kelley. 1c, Pub. 

Real Confessions, (Red Circle) RKO Bldg., New York. (M) 
Confession Neg first-person stories, sex interest, 4000-8000. 
Yto cc 

Romantic Magazine, (Fawcett) 1501 Broadway, New York, 
(M-10) First person, confession short-stories, strong romantic- 
sex angles 4000-7000, serials up to 15,000, articles 3000-4000; 
short shorts 1000-2500. Miss Mary Lou Butler, 1% to 3c, Acc. 

Scarlet Confessions, (Associated Authors) 162 E. 38th St., 
New York. (M-25) Frank, intimate first-person confessions, 
no sordidness, 3000 up. %c up, Pub. 

Secrets, (Ace. Mags.) 67 W. 44th St., New York. (M) Dra- 
matic, first-person stories from real life. shorts 3000-6000, nov- 
elettes 9000-12,000. Rose Wyn. Ic, Acc. 

Thrilling Confessions, (Thrilling) 22 W. 48th St., New York. 
(Bi-M-10) Sensational, somewhat sexy first-person love stories 
1600-8000. Leo Margulies, Ed. director. 1c, Acc. 

True Confessions, (Fawcett) 1501 Broadway, New York. (M- 
10) First-person, confession short-stories 4500-6000, based on 
sex problems; novelettes 20,000, serials up to 15,000; articles 
covering social problems, love, marriage, divorce. Miss Beatrice 
Lubitz. 1¥%c to 3c, Acc. 

True Experiences, (Macfadden) Chanin e3 » New York. (M- 
10) True first-person short-stories, serials 15,000-35,000. Henry 
Lieferant. 2c up, 

True Romances, (Macfadden) Chanin Bldg., New York. (M-20) 
first-person short-stories 1000-8000; true-story serials 
15,000-35,000. Henry Lieferant. 2c up, Acc. 

True Story Magazine, (Macfadden) Chanin pate. Bed York. 
(M-15) True first-person short-stories; serials 25,000-40,000. 
William Jourdan Rapp. 2c, Acc. 


TRUE DETECTIVE 


Actual Detective, Enquirer Bldg., Philadelphia, Pa. (M) Fact 
stories of crimes involving women. Rates not at hand. 

American Detective Cases, (Artvision) 551 Sth Ave., New 
York. (M-25) Fact stories on current crimes 5000-8000, with 
pictures, official by-lines. Robert Borden. 1%c, photos $3, Pub. 

Daring Detective (Country Press) 1501 Broadway, New York, 
(M-15) All types dramatic fact crime stories with photos up to 
5000; must have “i interest; love a. triangles, etc 
Leonard W. Diegre. 1% to 2c, photos $3, Acc. Advisable to 
query. 

Dynamic Detective, (Country Press) 1501 Broadway, New York 
(M-10) All types dramatic fact crime stories with photos up to 
S000. Leonard W. Diegre. 1% to 2c, photos $3, Acc. (Query.) 


Front Page Detective, (Dell) 149 Madison Ave., New York 
(M-25) True stories of detective investigations, preferably un- 
der official by-lines; also exposes and first- by 
criminals. Hugh Layne. 1%ec to 2c, photos $2.50, 

Inside Detective, (Dell) 149 Madison Ave., New York. (M-20) 
True stories of crime investigation under official by-line, fo 
6000; preferably with woman interest. W. A. Swanberg. 1%4c 
to 3c, photos $2.50, Acc. 

Master Detective, The, (Macfadden) Chanin Bldg., New York. 
(M-15) True crime stories 4000-7000. John Shuttleworth. 2c. 
photos $1 to $5, Acc. 

Official Detective, Enquirer Bldg., Philadelphia, Pa., (2M) 
True detective crime-detection stories under official by-line 
5000-7000; photos. Harry Keller. 2c, Acc. 

Real Detective, 250 Park Ave., New York. (M-25) True illus- 
trated crime stories; 5000-6000: exposes. Arthur 
Mefford, 1%c, photos $2 to $3, 

Startling Detective Press) 1501 Broad 
way, New York. (M-15) All types dramatic true detective 
stories, 1000-5000; serials 2 to 3 parts, each install- 
ment; photos essential. Convict, police cartoons. Leonard 
Diegre. 1% to 2c, photos $3 up, cartoons $5, Acc. (Query.) 

True, (Country Press) 1501 Broadway, New York. (M-25) Sen- 
sational, illustrated articles of wide general interest. First and 
third person fact detective stories, — of vice and graft, 
tales of high adventure, some_ sex; be accompanied by 
photographs, 1000- George Scullin. me to 2c, photos $3, Acc. 

True Detective Mysteries, (Macfadden) Chanin Bldg., New 
York. (M-25) True detective, crime stories with actual J gs 
under official by-line, 4000-7000; serials, installments 
7000. Send for detailed instructions and case cards. John Shut- 
tleworth. Basic rate 2c, photos $2 to $5, Acc. 


Undercover Detective Stories, 1614 N. Broad St., Philadelphia. 
(M) fact- detective stories 1500-5000; fillers 
on crime topics 50-250. Send synopsis first. J. Clark Samuel. 
Indefinite rates, Acc. 
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RURAL—AGRICULTURAL 


BROAD GENERAL APPEAL 


Cappor’s Farmer, Topeka, Kan, (M) Authenticated experience 


irticdes on farming 300-800; jokes. ay Yarnell, lc up, 
jokes $1, Acc. 

Country Gentleman, (Curtis) Independence Sq., Philadelphia. 
(M-5) Short-stories up to 6500; serials; articles 3000-4000 ; 
articles for women; humorous sketches; jokes. Philip S. Rose. 


First-class rates, Acc. 
Country Home Magazine, The, (Crowell!) 250 Park Ave., New 


York (M-5) Young-love short-stories up to 5000; ‘‘I confess 
and success articles by and about rural people 1500; verse 8-1/2 
lines; fillers 100; news items 500; photos; cartoons. Hubert 
Kelley. Good rates, Acc. 


Farm Journal, The, Washington Square, Philadelphia. (M-10) 
\gricultural articles with photos 300 to 600; novelettes 18,000. 
Arthur H. Jenkins. 2c up, fiction 5c up, Ace. 

Progressive Farmer, Commercial Realty Bidg., Birmingham, 
Ala. (M) Short-stories, Southern appeal preferred, 2000-4000, 
(submit to Dallas, Tex., office, 1105 Insurance Bldg.). Eugene 
Butler, 2c, Acc. (Overstocked. ) 


Rural Progress, 22 W. Monroe St., Chicago. (M-10)  Ilus- 
trated feature articles of Mid-West interest; short-stories with 
rurnl appeal 2500-3500; jokes, art work, cartoons. Glenn 


Frank. Good rates, Acc. 

Southern Agriculturist, Nashville, Tenn. (M) Articles, fiction, 
miscellany of Southern rural interest. J. E. Stanford. Good 
rates, Acc 

Successful Farming, (Meredith) Des Moines, Ia. (M-5) Agri- 
cultural articles; short-stories and short shorts 800-4000, 
2-installment serials, verse, editorials, jokes, news items, pho- 
tos, cartoons. Kirk Fox. 1%ec up, verse 25c line, Acc. 


REGIONAL FARM MAGAZINES 


In general the farm periodicals require material relating to farm 
interests, preferably relating to their territory or specialty. 
Rates average $5 to $10 per article, usually on publication. 


American Agriculturist, Public Savings Bank Bldg., Ithaca, 
New York. 

California Cultivator, 317 Central Ave., Los — 

Dakota Farmer, 1216 S. Main St., Aberdeen, S. 

Farm & Ranch, 3306 Main St., Dallas, Tex. 

Farmer, The, 55 E. 10th St., St. Paul Minn F 

tga Magazine, The, 73 Richmond St., W., Toronto, Can- 
ada. (M) 

Farmer-Stockman, 500 N. Broadway, Oklahoma City, Okla. 

Indiana Farmer’s Guide, Huntington, Ind. 

lowa and Corn Belt Farmer, 422 Court Ave., Des Moines, Ia 

Kansas Farmer, &th and Jackson Sts., Topeka, Kans. 

Michigan Farmer, 1632 Lafayette Blvd., Detroit, Mich. 

Missouri Ruralist, 8th and Jackson Sts., Topeka, Kans. 

Nebraska Farmer, 1400 “‘P”’ St., Lincoln, Nebr. 

Ohio Farmer, 1013 Rockwell Ave., N. E., Cleveland, O. 

Pacific Northwest Farm Trio (Washington Farmer, Oregon 
Farmer, Idaho Farmer) 404 Review Bldg., Spokane, Wash. 

Pacific Rural Press, 83 Stevenson St., San Francisco. 

Pennsylvania Farmer, 7301 Penn Ave., Pittsburgh, Pa. 

Prairie Farmer, 1230 W. Washington Blvd., Chicago. 4 

Rural New Yorker, 333 W. 30th St., New York, N. Y. 

Southern Farmer, |!2 N. Lawrence St., Montgomery, Ala. 

Wallace’s Farmer & Iowa Homestead, 1912 Grand Ave., Des 
Moines a 

Western Farm Life, 1520 Court Pl., Denver, Colo. 

Wisconsin Agriculturist & Farmer, 1125 6th St., Racine, Wis. 


HORTICULTURAL—LIVE STOCK—ETC. 


American Fruit Grower, 1370 Ontario St., Cleveland, O. 

American Poultry Journal, 536 S. Clark St., Chicago. 

Breeders’ Gazette, Spencer, Ind. 

Dixie Farm & Poultry Journal, 110 7th Ave., N., Nashville, 
Tenn 

Electricity on the Farm, 24 W. 40th St., New York. 

Everyhody’s Poultry Magazine, Hanover, Pa 

Hatchery Tribune, Mt. Morris, Il. (M-10) 

Hoard’s Dairyman, Fort Atkinson, Wis. _ 

National Livestock Producer, 160 N. La Salle St., Chicago 

Poultry Item, Sellersville, Ind. 


MISCELLANEOUS 


ASTROLOGY—OCCULTISM 


American Astrology Magazine, 1472 Broadway, New York. 
(M-25) Astrological articles, essays, short-stories 3000; novel- 
ettes, serials, verse, news items. Paul G. Clancy. 1c, Pub. 

Astrology Guide, (Astro Dist. Corp.) 67 W. 44th St., New 
York. (Bi-M) Astrological material. Rates not at hand. 

Everyday Astrology le terme 22 W. 48th St., New York. 
(M) Astrological articles, largely staff-written. Good rates, Acc. 

Horoscope, (Dell) 149 Madison Ave., New York. (M) Astro- 
logical articles, largely staff-written. Good rates, Acc. 

International Astrology Magazine, 122 E. 42nd St., New York. 
Articles on astrological subjects. David Lee Norman. Payment 
by arrangement. 

Occult Digest, The, 1900 N. Clark St., Chicago. (M-25) Occult 
subjects, metaphysics, astrology, numerology, palmistry, true 
occult and psychic experiences 500. Effa E. Danelson. No pay- 
ment. 

_Student Astrologer Magazine, (H. K. Fly) 30 Irving Pl., New 
York. (M-25) Astrological articles. Rates not at hand. 

Telepathic Magazine, Suite 5, 1201 E. 55th St., Chicago. (M) 
Articles on telepathy, scientific occultism, up to 2000; fillers; 
eg Miss Marie Harlowe. Varying rates, poems $1 per page, 
ub. 

Today’s Astrology, (Magna Pubs.) Mt. Morris, Ill. (M-10) 
Astrological articles written for laymen. Irvin Ray. “%c, Pub. 

True Mystic Science, 506 5th Ave., S., Minneapolis, Minn. 
Articles on mystic and accult subjects, up to 5000, accompanied 
by photos, when possible. Query preferred. E. M. Brecher. 
le up, $5 for photos, Acc. 
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DANCING 


_American Dancer, 250 W. 57th St., New York. (M-25) 
Feature articles on the dance, interviews with famous nowt 
in the dance field, 1000-1500. Ruth Eleanor Howard. Ic, = 

Dance, 49 W. 45th St., New York. (M-25) Articles on Pie 
teaching and stage, 1200; news items; cartoon ideas. Prefers 
query. Paul R. Milton. 1c, Pub. 

Young Dancer, 49 W. 45th St., New York. (M-15) Articles, 
about famous dancers, past and present, for dance students 6 to 
16, emphasis on glamour; short-stories up to 1500; short humor- 
ous verse; cartoons. Rosalie Livingston. Ic, Pub. 


EDUCATIONAL 


Better English, 152 W. 42nd St., New York. (M-25) Articles 
on Better English (speech correction from physicians only), 
1500-2500. Lily Sunshine Levey, associate Ed. % to 2c, Pub 

Grade Teacher, The, (Educ. Pub. Corp.) Darien, Conn. (M-30) 
Articles on methods in elementary grades; short-stories for 
little children up to 500. Florence Hale. %c, Pub. 

Industrial Arts and Vocational Education, 407 E. Michigan St., 
Milwaukee, Wis. (M except July & Aug.-25) Vocational articles. 
John J. Metz. “ec, Pub. (Overstocked.) 

Instructor, The, (F. A. Owen Pub. Co.) Dansville, N. Y. (M- 
30) Prefers articles by teachers on school-room helps. Helen 
Mildred Owen. Good rates, Acc. 

_ Popular Educator, The, 37 W. 47th St., New York. Lectures 
in series on educational subjects. Lingard Loud. Rates not 
at hand. 

Practical Home Economics, 468 4th Ave., New York. (M-20) 
Educational articles on home economics and school cafeteria 
management for teachers and by teachers 1500-2000. Jessie 
Knox. Pub. 

School Activities, Topeka, Kans. (M-25) Money-making plans. 
+ ag entertainment material, up to 2000. H. C. McKown. %c, 
ub. 


School Management, 9 E. 40th St., New York. (10 yearly-20) 
200-word department items, administrative angle, helps for par- 
— organizations. Lucile D. Kirk, Mong. Ed. $1 each, 


HEALTH—HYGIENE—PHYSICAL 


Facts of Life, The, 99 Hudson St., 7 York. (M-25)_ Brief 
articles on personal ‘hygiene, sex. F, Wood, M. D. Indefi- 
nite rates. 

Health and Hygiene, 215 4th Ave., New York. (M-15) Staff- 
written articles on health and medical subjects. Carl Malm- 
No payment. 

geia, The Health Magazine, 535 N. Dearborn St., Chicago. 
ae 38) Health and medical articles and stories for the layman. 
Dr. Morris Fishbein. 1c up, Pub. 

Industrial Medicine, 844 Rush St., Chicago. (M-50) Authentic 
articles dealing with study of the economy, law, theory, practice 
queries. A. D. Pub. 

pong 84 S. 10th St., Minneapolis. (M-25) Terse, 
crisp, vivid news abstracts of medical subjects; photos, illustra- 
tions of medical interest. Justus J. Schifferes, M. A. “%ec up, 
photos $3, Pub. 

Physical Culture, (Macfadden) 122 E. 42nd St., New York. 
(M-25) Health articles, self-told adventures in health, including 
mental health, personal problems, happiness, power of achieve- 
ment, 3-5000; 12-15,000; Ann Gurley. Good rates, photos $3 
to $5, Acc. 

R. N., (Nightingale Press) 420 Lexington Ave., New York 
(M-controlled) Articles, factual or human-interest, pertaining 
to nursing, 1500-2000. Ruby R. Freer. Low rates, Pub. 

Sex Guide, (Astro Dist. Corp.) 67 W. 44th St., New York 
(Bi-M) Informative, scientific articles on sex and life conduct, 
200-2500. Rate not at hand. 

Sexology, 99 Hudson St., New York. (M-25) Medics. porte 
logical articles preferably by physicians. David H. Keller, M.J 
% to lic, Pub. 

Trained Nurse & Hospital Review, 468 4th Ave., New York 
(M-20) Articles on nursing, hospital, public health subjects 500 
to 3200. Christmas fiction, Aug. Meta Pennock. $4 to $5 per 
page (725 wds.), after Pub. 

Your Body, 99 Hudson St., New York. (M-25) Medical, psy- 
chological articles, preferably by physicians. David H. Keller, 
M.D. % to le, Pub. 


HOME—GARDENING—BUILDING—LANDSCAPING 


American Home, The, 444 Madison Ave., New York. (M-10) 
Practical articles with illustrations. aa to home, interio 
decoration, building, gardening, recipes, 1200 to 1500. Mrs. Jean 
Austin. Varying rates, Pub. 

Arts and Decoration, (Robt. M. McBride) 116 E. 16th St., 
New York. (M-35) Articles, essays, dealing with distinctive 
homes; the arts, entertainment, decorating, furnishing, house- 
hold equipment; photos, art work; witty editorials on indoor 
living. Mary Fanton Roberts. Varying rates, Pub. 

Better Homes & Gardens, (Meredith) 1714 Locust St., Des 
Moines, Ila. (M-10) Practical garden, home-making articles 1500. 
Frank McDonough. 2c up, usual photo rates, Acc. ‘‘Whims 
and Hobbies’”’ squibs with prooi, $2 each, Pub. 

Canadian Homes & Gardens, (Maclean) 481 University Ave., 
Toronto, Canada. (M-25) Home — arden articles up to 2000, 
photos. Canadian interest only. erbert Hodgins. Ic, Pub. 

Country Life and The ect 444 Madison Ave., New 
York. (M- 50) Illustrated gardening, sports, interior decorating, 
country estates, travel. articles 1500-2000; good photos essential. 
= Jean Austin. Varying rates, Pub. 

ome Desirable, The, 75 E. Wacker Dr., Chicago. (M-con- 
Articles on home modernization through and 
pentee 1000; short how-to-do items; cartoons, photos. Louise 
. Comstock. 1%c, Pub. 

Homes of the West, 564 Market St., San Francisco. (M) 
Home and garden articles, photos, 11 Western states. Loring 

chuier. 1c, Pub. 
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House and Garden (Nast) Lexington at 43d, New York. (M-35) 
Home decoration, landscape, architectural articles. Richardson 
Wright. lc up, Acc. 

House Beautiful Combined as Home and Field, (Tearst) 572 
Madison Ave., New York. (M-35) Articles on home- building, 
planning, decorating, furnishing, gardenin (illustrated pre- 
ferred) 1500-1800; fillers, art work, photos. KK . Stowell. Good 


rates, Pub. 
Sunset, 576 Sacramento St., San Francisco. all News 
items, photos, about Pacific Coast gardens, foods, buildings and 


modernization, travel, outdoors, up to 500; personalities; how- 
to-do and how-to-make Western out-door material. William I. 
Nichols. Good rates, Pub. 

Town and Country, 572 Madison Ave... New York. (M-50) 
Not in the market. Harry A. Bull. 


HUMOR—SATIRE 


Ballyhoo, (Dell) 149 Madison Ave., New York. (M-15) Hu 
morous short-stories, cartoons, gags. Norman Anthony. Good 
rates, Acc. 

Eye-Opener, (Bob Edwards) 402 Corn Exchange Bldg., Min 
neapolis. (M-25) Humor up to 250; jokes, jingles, cartoon 
roughs. Phil Rolfson. $1 to $3, Pub. 

Film Fun, (Dell) 149 Madison Ave., New York. (M-20) Jokes. 
quips, epigrams. Lester Grady. $1. 50 to $2, Acc. 

Judge, 18 E. 48th St., New York. (M-15) Humorous articles 
satirical essays. 400-1200; humorous verse, jokes, skits, epi 
grams. Jack Shuttleworth. Indefinite rates, Pub. (Slow.) 

Lu-Lu, (Sun Pubs.) 529 S. Clark St., Chicago. (M) Jokes, 
as anecdotes, humorous miscellany up to 2000; cartoon ideas, 

. J. Gontier, Jr. lc up, jokes 50c, picture ideas $1, Acc. 

chien Humor, (Ultem Pubs.) 404 4th Ave., New York. (M) 

Cartoons, M. R. Reese. Fair rates, Acc. 


INSPIRATION—PSYCHOLOGY 


Outwitting Handicaps, Alfred St. P. O., Box 96, Detroit, Mich. 
(Bi-M) Articles on achievements, rehabilitation of handicapped 
persons, up to 2000. Harry E. Smithson. % to %, Acc. 

Popular Psychology Guide, (Astro Dist. Corp.) 67 W. 44th St.. 
New York. (Bi-M-25) Inspirational articles 1000-1200. Maxine 
Smith. Pub. 

Psychology, 404 4th Ave., New York. (M-25) Psychological 
of inspirational articles, personal experience stories up to 1500 
E. Field. 1c, 30 days aiter Pub. 

Scientific Psychology, 4238 Clarendon Ave., Chicago. (M- » 
Scientific articles on psychology 1500-3000; timely items. 

J. Foard. No payment. 

Your Life, The Popular Guide to Desirable Living, 354 4th 
Ave., New York. (M-25) Inspirational, helpful articles on liv 
ing, 1200-2500; verse: fillers. Douglas Lurton. First-class 
rates, Acc 

MUSICAL 


Diapason, 306 S. Wabash Ave., Chicago, (M-15) Articles on 
organs, organists, << construction, church music, recital pro 
grams, reviews 100-1000. S. E. Gruenstein. $2 to $4 col., Pub 

Downbeat, 608 S. Dearhore St., Chicago. (M-15) Technica! 
matter or news on music J000-2000; fillers, photos, cartoons, 
cartoon ideas. Carl Cons. “ec, Pub. 

Etude Music Magazine, 1712 Chestnut St., Philadelphia. (M 
25) Articles on musical pedagegics 300- 2500; photos, cartoons 
James Francis Cooke. $4 column (600 words), Pub. 

Jacobs’ Orchestra Monthly, also Jacobs’ Band Monthly, 120 
Boylston St., Boston. (M) Educational articles for school and 
community orchestras and hands. Arthur C. Morse. Indefinite 
rates. 

Metronome, 119 W. 57th St., New York. (M-25) News ot 
popular bands and orchestras, staff written. Doron K. Antrim. 
Indefinite rates, Pub. 

Musical Forecast, 891-3 Union Trust Bldg., Pittsburgh, l’a 
(M-20) Informational articles of interest to musicians and lavy- 
men. David H. Light. $1 per column, Pub. 


OUTDOOR—HUNTING—FISHING—TRAPPING 
FORESTRY 


Alaska Sportsman, The, Ketchikan, Alaska. (M-15) True 
stories, Alaska interest, 2000-5000; outdoor fact articles; Alaska 
sport cartoons, photos. Emery F. Tobin. %c, Pub. 

American Forests, 919 17th St., N.W., Washington, D.C 
(M-35) Articles on trees, forests, outdoor recreation, travel, 
exploration, 2500; outdoor photos. Ovid Butler. 1c up, Acc. 

American Rifleman, The, 816 Barr Bldg., Washington, D. C. 
(M-25) Authentic illustrated gunsmithing, shooting, ammuni- 
tion, hallistic articles, hunting stories, preferably 3000. Lau- 
rence J. Hathaway. About Ic, Pub. (Overstocked.) 

Field and Stream, (Warner) 515 Madison Ave., New York. 
(M-15) Illustrated camping, fishing, hunting, sportsmen’s arti- 
cles, 2500-3000. Ray P. Holland. ic up, Acc. 

Fur-Fish-Game, 174 Long a. Columbus, O. (M-15) Fishing, 
hunting, fur-raising articles by authorities; true Indian and 
frontier stories 2000-2500. A. Harding. %c up, Acc. 

Hanter-Trader-Trapper, 386 S. 4th St., Columbus, O. (M-15) 
Fur-farming, trapping, hunting-dog, fishing articles, outdoor 
photos. Otto Kuechler. Low rates, Pub. (Overstocked.) 

_ National Sportsman, 275 Newbury St., Boston. (M-10) Hunt- 
ing and fishing articles; short-stories up to 2000; photos, car- 
toons, cartoon ideas. H. G. Tapply. 1%c, Acc. 

North American Trapper, P. O. Box 663, Charleston, W. Va. 
(M) Articles and short-stories on hunting, fishing, trapping, 
fur farming. up to 1200; photos, illustrations, cartoons, out- 
door verse. Charley Roy West. %c to le, photos S0c to $2, Acc. 


Outdoor Life, 353 4th Ave., New York. (M-15) Articles on 
outdoor activities, sportsmen’s interests, up to 3000. Raymond 
J. Brown. Up to 10c, $3 up for photos, kinks, shorts, Acc. 

Pacific Sportsman, 401 Sansome St., San Francisco. (M) Out- 
door articles 500-1500. John C. Piver. No payment. 

Rocky Mountain Sportsman, 326 U. S, National Bldg., Denver, 


Colo, (M-15) Articles on all phases of outdoor sports, fishing, 
hunting, skiing, conservation, forestry, wild life, etc. Joseph 
Emerson Smith. Up to lc, $1 to $5 for photos, Acc. 


The «Author Journalist 


Sports Afteld and Trails of the Northwoods, 700 Phoenix Bldg.. 
Minneapolis. (M-15) Stories ~ actual fishing, bunting trips 
1500-2000, good photos, P. K. Whipple 1 to 2c, 


PHOTOGRAPHY 


Camera, The, 636 S. Franklin Sq., Philadelphia. (M-25) Prac 
tical illustrated articles on ee aphy  / amateur cinematog- 
raphy 200 to 1500. No poetry. . Chambers. Wc, Acc. 

Minicam—The Miniature Camera ones » 22 E. 12th St., Cin- 
cinnati,_ (M) Articles for Minicam fans; photos. Prefers query 
James Rose, Asst. Mng. Good rates, Acc. 

New Photo Miniature, 70 Sth Ave., New York. (M-40) Mono- 
graphs on particular phases of photography 12,000-15,000. John 
A. Tennant, $50 each, Acc. (Submit outline first.) 

Pictures, The Snapshot Magazine, 343 ate St., Rochester, 
N. Y. (M-free) Poses snaps, all subjects; “‘candid’’ shots; 
no enlargements. Wyatt Brummitt. 

Popular Photography, (Ziff-Davis) 608 S. Dearborn St., Chi- 
cago. (M-25) Unusual articles on photography 1000-2500, adven- 
ture features, success species, how-to-make-it; brief articles 
100- -750, striking photos. R. G. Devis., 1 to 2c up, photos $3-$5, 
acc, 


PICTURE MAGAZINES 


Click, P. O. Box 8245, Philadelphia, Pa. Photos, cartoons. 
Monthly prize contests for picture feature ideas. 

Focus, 205 E. 42nd St., New York. 

Life, 135 E. 42d St., New York. (W-10) Human-interest news 
vhotos, cover photos, hoto fillers. Willard D. Morgan. con 
tributions Ed. $5 up, Acc. 

Look, Des Moines, Ia. (Bi-W-10) Photos of intense human in- 
terest and action. Vernon Pope. $5 up, Acc. 

Photo History, 155 E. 44th St., New York. (Q) Photos of 
economic, historic significance. Liberal viewpoint. 

“Pic,” 153 W. 15th St., New York. (Bi-W-10) 

See, 480 Lexington Ave., New York. (2-M) Photos of genera! 
interest. Indefinite rates, Pub. 


RECREATION—GAMES—HOBBIES 


Avocations, 2 W. 46th . New York. (M-25) Articles on 
hobbies, on assignment. Lindquist. 1c, Pub. 

Fun For One, es 205 E. 42nd St., New York. (M) 
Original, clever puzzles. Jerome S. Meyer. Good rates, Acc. 

Hobbies, 2810 S. ee Ave., Chicago. (M-25) Material on 
games and hobbies, much of it staif- written. Payment by ar 
rangement 

Leisure, 683 Atlantic Ave., Boston. (M-15) Articles on leisure 
time pursuits, hobbies, s e. up to 2500. Art work, cartoons. 
photos for picture sprea Clyde F. Newstrand. %c, Pub. 


RELIGIOUS—ETHICAL—HUMANITARIAN 


Ave Maria, The, Notre Dame, Ind. (W-10) Short-stories 
2800- 3000; series 18-20 3000-word chapters; articles on Catholic 

ind other themes 3000; poems not over 24 lines. Wholesome 
juvenile adventure short-stories, Rev. P. J. Carroll, 
Fe $3 page (700 wds.), poems $5, 

Canadian Messenger, The, 160 Wattecier Crescent, Toronto, 
Ont., Canada. (M-10) Short-stories, Catholic atmosphere, bright. 
pointed but not preachy, ag ® no love es: articles, essays, 
Catholic interest, 1000-3000. Rev. J. I. Bergin, S.J. %e, Acc. 

Christian Advocate, The, (Methodist Book Concern) 740 Rush 
St., Chicago. (W-10)_ Religious feature — 1000; short- 
stories 1500; serials. Dan Brummitt. %c, Acc. 

Christian Herald, 419 4th Ave., New York. (M-25) Interde- 
nominational religious, sociological articles 2500; short-stories 
2000; serials 50,000; verse, 2 or 3 stanzas. Daniel A. Poling. 
Varying rates, Pub. 

Cradle Roll Home, The, 161 8th Ave., N., Nashville, Tenn. 
‘Q) Articles for parents of_ pre-school age children 150-800, 
fact items. Agnes Kennedy Holmes. %c, ie. 

Improvement Era, The, 50 N. Main St., Salt Lake City, Utal. 
(M-20) Family magazine of Mormon Church. Short short- = 
200-900; otherwise overstocked. Richard L. Evans. %c, Pub. 

Light, 405 Bergen St., Brooklyn, N. Y. (M-20) Religious ar- 
ticles for Catholics and_ non-Catholics; short-stories, up to 
2000, verse. William J. F. Clark. 1c, Pub. (Slow.) 

Living Church, The, 1801 W. Fond du Lac Ave., Milwaukee. 
(W-10) Short illustrated articles on religious and social sub- 
jects, Episcopal viewpoint, 1000-2000, . P. Morehouse. $1.50 
column, Acc. Religious verse, no payment. 

Lookout, The, Standard Pub. Co., 8th and Cutter Sts., Cin- 
cinnati. (W-5) Articles on Christian education, adult Sunday 
school work 1500-2000; wholesome short-stories 1500-2000, serials 

up to 12 chapters, 1500-2000 each. Photos, upright, 8x10, scenic. 
human-interest. Guy P. Leavitt. %c, photos $1 to $5, one 
month after Acc. 

_ Magnificat, 131 Laurel St., Manchester, N. H. (M-25) Catho- 
lie articles, short-stories, serials, verse. Indefinite rates, Acc. 

Messenger of the Precious Blood, Carthagena, Ohio. (M-10) 
Catholic short-stories, — 2000-2500; verse. Father Chas. 
J. Davitt, C.PP.S., Rev. M. J. Foltz, C.PP.S. %c, verse 25c 
ine. Pub 

Mess r of the Sacred Heart, 515 E. Fordham Rd., New 
York. “M. “t0) Catholic short-stories up to 4000; religious verse. 
Rev. Charles J. Mullaly, S.J. Good rates, Acc. 

Miraculous Medal, The, 100 E. Price St., Philadelphia. (Q’ 
Catholic articles 1500-2500, short-stories 2000-3000. Joseph 
Skelly, C.M. lc, Acc. 

New Outlook, The, United Church of Canada, 299 Queen Si. 
W. Toronto, Canada. (W-10) Articles on religious and interna- 
tional problems, travel, art, etc., = -stories 900-1000: child- 
ren’s material. Cragg. Ke, A 

Queen’s Work, The, (Jesuit Fathers) 3742 W. Pine Blvd., St. 
Louis, Mo. (M) Catholic interest short-stories, articles, 1200 
to 2500; news items, cartoons, cartoon idea 
Rev. Daniel c, Acc. 
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Sign, The, Union City, N. J. (M-20) Catholic articles, essays, 
short-stories up to 3200; verse. Rev. Theophane Maguire, €. P. 
ie, Pub. 

St. Anth M (Franciscan Fathers) 1615 Republic 
St., Cincinnati. (M) Cotnolic family magazine. Feature articles 
on prominent American Catholics, noteworthy Catholic achieve- 
ments, 2000-2500; occasional short-stories 2000-3000, Catholix 
hackground. Rev. Hyacinth Blocker, O.F.M. Ic, Acc. 

Sunday School Times, 325 N. 13th St., Philadelphia. (W) Re 
ligious articles, verse. Charles G. Trumbull. “ec up, Acc. 

Su School World, 1816 Chestnut St., Philadelphia. (M-10) 
Articles for teachers in tural Sunday-schools up 
1200. Arthur M. Baker. %c, A 

Union Signal, The, Evanston, ML (W-5) Short-stories, short 
serials, on value of total abstinence 1000-1500; also on peace. 
About “%c, Pub. 

Unity, also Weekly Unity, 917 Trac 
and W) Christian metaphysical articles 
Charles Fillmore. 1c up, verse 25c line 


City. (M 
2° verse. 


SCIENTIFIC—POPULAR SCIENCE—NATURE—MECHANICS 


Homecrafts and Hobbies, 142 W. 24th St., New York. (M-10) 
Homecraft articles 1000, drawings. photos. Eric Berger. “% to 
te, Pub. (Unsatisfactory.) 

Home Craftsman, The, 115 Worth St., New York. (Bi-M-25) 
““How-to-make-it’’ articles of interest to home craftsmen, 300 to 
1200; photos or drawings essential; home improvement fillers. 
150. H. J. Hobbs. 1 to 2e, photos $2 up, Pub. 


Mechanics and Handicraft, (Thrilling) 22 W. 48th St.. New 
York. (M-15) Popular scientific miscellany; construction, how 
to-make-it, ex en hobbies material. Joseph H. Kraus. 
le, Pub. and 

Model poetareg News, 551 5th Ave., New York. (M-20) Model 
airplane construction articles 2500. 1c, Pub. 

Mechanix Illustrated, (Fawcett) 1501 Broadway, New York 
(M-15) MHlustrated feature articles, mechanical, semi-scientific 
subjects; how-to-build articles for home craftsmen, hobbies, 
handikinks. Emphasis on photos. Advisable to query. Robert 
Hertzberg. 2c, Acc. 

Natural Hist Magazine, 77th St. and Central Park, New 
York. (M) Popular articles up to 5000 on natural science, ex 
ploration, wild life; photo series. Edward Weyer, Jr. 
Acc. 

Nature Magazine, 1214 16th St., Washington, D. C. (M-35) 
Ulustrated nature articles 1000-2000 ; fillers with pictures 100 to 
400. R. W. Westwood. 1 to 3c, Ace. (Query.) 

Popular Mechanics, 200 E. Ontario St., Chicago. (M-25) Illus 
trated articles on scientific, mechanical, industrial, discoveries: 
human interest and adventure elements, 1 to 20 photos, 300 
1800; fillers up to 250. L. K. Weber, Ic to 10c; photos $3 up, Acc 

Popular Science Monthly, 353 4th Ave., New York. (M-15) 
Non-technical illustrated articles on scientific, mechanical, labor 
saving devices, discoveries, under 2000. Raymond J. Brown 
lc up to 10c, photos $3 up, Acc. 

Radio News, (Ziff-Davis) 608 S. Dearborn St., Chicago. 
(M-25) Feature articles, briefs, 300-3000, relating to the drama, 
hazards, thrills of radio; amateur activities; photos. B. G 
Davis. 1 to 2c, Acc. 

Science & Mechanics, 800 N. Clark St., 
Staff-written. . Angerman. 

Scientific American, 24 W. 40th St., New York. (M-35) Hu 
manized articles on science, industry, engineering. inventions. 
©. D. Munn. Varying rates, Acc. 


SPORTS (COMPETITIVE) 


Baseball Magazine, The, 70 5th Ave., New York. (M-20) Ma 
jor league nomen articles, verse. Clifford Blood: %c, Pub 

Golf, 52 Vanderbilt Ave., New York. Golfing material. Rates 
not at hand. 

Jack Dempsey’s All Sports Magazine, 480 Lexington Ave.. 
New York. (M) Sport articles, short-stories with sports angles, 
1000-2000; sport cartoons, unusual sports photos. Jack Dempsey; 
Ned Brown. le, Pub. 

Post Time, 542 S. Dearborn St., Chicago. 
dealing with horse racing. Mark Mellen. 

Scholastic Coach, 250 E. 43d St., New York. (M-25) Techni 
cal articles on football, basketbail, track, field, 1000, for high 
and prep schools; photos, drawings. Jack Lippert. lc, Pub. 

National Bowlers Journal and Recreation Age, 506 S. Wabasi 
Ave., Chicago. (M-25) Articles on bowling, billiards, softball. 
lawn short-stories; photos; news items: car- 
toons. Luby. lc, Pub. 

Turf and Tanbark, 103 Park Ave., New York. (M-25) Ama- 
teur horsemen and racing short-stories 1500-2000. Illustrated 
Hoag He articles; jokes, photos, cartoons. M. H. M. Burghley. 

b. 


THEATRICAL—MOTION PICTURE—RADIO—“‘FAN” 
MAGAZINES 


Billboard, The, 1564 Broadway, New York; 25 Opera PI.,Cin- 
cinnati, O, (W-15) Amusement articles on assignment only. 
A. C. Hartmann, E. E. Sugarman. Space rates, Pub. 

Cinema Arts, 250 Park Ave., New York. (M-50) Authorita- 
tive motion-picture articles. Paul F. Husserl. Liberal rates, Acc. 

Greater Show World, 1547 Broadway, New York. (2-M-10) 
Articles, short-stories, novelettes. fillers, on show people, theat- 
rical business. Johnny J. Kline. %c, Pub. 

Hobby Horse, The, 255 W. 92nd St., New York. (M) Motion 
picture fan articles, legitimate and little theatre articles 1 
1500; fillers, news items, photos, art work. Barry Mulligan. 
| to 2c, Acc. 

Hollywood Magazine, (Fawcett) 1501 Broadway, New York. 
(M-5) "Sie articles on assignment; fillers, photos. Llewellyn 
Miller. Liberal rates, 

Modern Movies, (Ideal) 18 E. 48th ei New York. 
ture fan articles, no fiction. M. C. Kelley. 1c, Pub. 

Modern Screen, (Dell) 149 Madison Ave., New York. (M-10) 
Movie fan personality, general articles 1500-2000; fillers, news 
items. Regina Cannon. Good rates, Acc. 


Chicago. (Bi-M-15) 


(W-35) Articles 
Acc. 


(M) Pic- 


’ 
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_ Motion Picture-Movie Classic, (Fawcett) 1501 Broadway, New 
York. (M-10) Articles on motion pictures and stars, usually 
on assignment, 1800-2500. Good rates, Acc. 

Movie Mirror, (Macfadden) 7751 Sunset Blvd., Hollywood, 
Calif. (M-10) Motion-picture fan material only on assignment 
Ruth Waterbury; Hazel Rerge, N. Y. editor. Good rates, Acc. 

Movie Story Magazine, (Fawcett) 1501 Broadway, New York 
(M) Fictionizations of current motion pictures on assignment. 
Dorothy Hosking. 

One Act Play Magazine, 112 W. 42nd St., New York. (M-50) 
(me act plays. William Kozlenko. $20 each, Pub. 

Photoplay, (Macfadden) 7751 Sunset Blvd., Hollywood, Calif., 
Ue 25) Motion picture articles; serials. Miss Ruth Waterbury. 
Good rates, Acc. 

Picture Play Magazine, (S. & S.) 79 7th Ave., New York 
(M-10) Motion-picture fan articles 1200-1500, usually on assign- 
men. Muriel Babcock. Indefinite rates, Acc. 


Radio Mirror, (Macfadden) Chanin Bldg., New York. (M) 


Radio fan features on stars and programs. Fred Sammis. 
Good rates, Acc 

Radio Stars, (Dell) 149 Madison Ave., New York. (M-10) 
Articles, pictures, news, staff-written departments. Tester C. 
Grady. Rates not stated. 

Screen (Fawcett) 1501 Broadway, New York. (M-10) 


Short news articles on popular screen favorites, usually on 


assignment. Tom De Vane. Liberal rates, Acc. 
Screen & Radio Weekly, Detroit Free Press, Detroit, Mich 
(W-10) Short short-stories, screen and _ radio backgrounds, 


preferably romance, 1000-1500 Douglas TD. Martin. $50 per 
story, Acc. 

Screenland, 45 W. 45th St., New York. (M-25) Motion-picture 
feature articles. Miss Delight Evans. Fair rates, Pub. 

Screen Romances, (Del!) 149 Madison Ave., New York (M- 
25) Fictionization of motion-picture plays, by assignment. 
Albert P. Delacorte, Fvelyn Van Horne. Rates hy arrange- 
ment, Acc. 

Silver Screen, (Screenland Mag., Inc.) 45 W. 45th St., New 
York. (M-10) Fan material about movie stars and pictures, 
photos. Eliot Keen. Highest rates, Pub. 

Theatre Arts Monthly, 40 FE. 49th St., New York; 2 Ladbroke 
Rd., London, W. 11, England. (M-35) Articles on theatre and 
associated arts 1800- 2500; news items; photos. Edith R. 
Isaacs. 2c, Pub. 

Variety, 154 W. 46th St., 
cles, news, staff-written. 


(W-15) Theatrical arti- 
Space rates. 


New York. 
Sidne Silverman. 


TRAVEL—MOTORING 


American jae, Pennsylvania Ave. at 17th St., Washing 
ton, D. C. (M-15) True animal stories, 1000; unusual, colorful 
travel BT. 1500. Florence K. Buschman, Indefinite rates 

Asia, 40 E. 49th St.. New York. (M-35) Interpretive articles 
on oriental life, politics, art, culture, exploration and thought. 
Russia included, 1800-3800. Oriental fiction; translations. Rich 
ard J. Walsh. 2c, Acc. 

Automobile & Trailer Travel, 35 E. Wacker Dr., Chicago. (M) 
Articles for automobile tourists. Karl Hale Dixon. Rates not 
at hand. 

Canadian Geographical Journal, Brook Bldg., 172. Wellington 
St., Ottawa, Canada. (M-35) Illustrated geographical articles 
1500-2500. Gordon M. Dallyn. %e up, Pub. 

Globe, 315 Guardian Bldg., St. Paul, Minn. (Bi-M-25) Inti- 
mate journal of travel. Vignettes of colorful municipalities, 
various parts of world; translations; short-stories with typical 
local backgrounds; personalized human-interest reports on people 
and places up to 3000; photos, fillers, jokes, art work, cartoons. 
J.W.G. Dunn, Jr. 1 to 1%e, Acc. 

National Geographic Magazine, 1156 16th St., N. W. Wash- 
ington, D. C. (M-50) Official journal National Geographic So- 
ciety; articles on travel and geographic subjects; photographs. 
Gilbert Grosvenor. First-class rates. Acc. 

Travel, (McBride) 116 E. 16th St., New York. (M-35) Illus- 
trated travel, exploration, adventure articles 1500 to 5000; pho- 
tos. Coburn Gilman. Ic, $1 to $5 per photo, Pub. 

Tourist and Trailer Caravan, The, C. P. A. Building. 241! 
14th St., Detroit, Mich. (M-16) Illustrated articles on trailer 
and auto travel to spots unusual, up to 2000; short-stories 1000 
2000; photos, cartoons, cartoon ideas, little verse. Ralph G 
Hess. % to 1c, Pub 

Voyager, The, 5 Beekman St., New York. 
able travel articles, humerous and factual, 1500-2 
photos, Demie Genaitis, $25 per article, Puh. 


(M-25) Fashion- 
000; art work, 


VERSE 


Driftwind, N. Montpelier, Vt. (M-25) 

Fantasy, 950 Heberton Ave., Pittsburgh, Pa. (Q-25) 

Gypsy, The, 6th and Walnut, Cincinnati, Ohio. (Q-25) Prizes. 

Kaleidograph, A National Magazine of Poetry, 702 N. Vernon 
St., Dallas, Tex. (M-25) Verse, book notices. Whitney Mont- 
gomery, Vaida Stewart Montgomery. Prizes. 

Lyric, The, Box 2552, Roanoke, Va. (Q-25) 

Poetry, A Magazine of Verse, 232 E. Erie St., Chicago. (M- 
25) High-class verse. George Dillon. $6 page (28 lines), Pub. 

Poetry Presents, P. O. Box 812, Burbank, Calif. (Q-20) 
Good verse. C. Henry Hicks. $1 per poem, Pub. 

Poetry World, 79 4th Ave., New York. (M-25) 

Poetry Caravan, Rt. 1, Box 55, Lakeland, Fla. 

Poetry Digest, 220 W. 42nd St., New York. 
poem. 

Rhythm, 925 Broadway, New York. (M-25) 20c line, Pub. 

Silhouettes, 303 Rosewood, Ontario, Calif. (Q-50) Good poems, 
articles. James Neill Northe. $1 each, Acc. Prizes. 

Sonnet Sequences, Box 1231, Washington, D. C. (M-25) Pe- 
trarchan sonnets exclusively. 

Verse Craft, Emory University, Ga. 

Voices, 45 E. 55th St., New York. 

Wings, 37 Ethel Ave., Mill Valley, Calif. 


(M-25) $1 per 


(Bi-M-25) 
(Q-50) 
(Q-25) 
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The «Author Journalist 


B——-BUSINESS AND TRADE PUBLICATIONS 


AVIATION—BOATING—TRANSPORTATION 


Aero Digest, 515 Madison Ave., New York. (M-35) News ani 
features on the aviation industry, aeronautical engineering, mili- 
tary aeronautics, air travel, etc. Geo. F. McLaughlin. “%c up, Pub. 

Aviation, 330 W. 42d St., New York. (M-35) News, features 
on aviation activities, technical articles, photos. S. Paul Johns- 
ton. Good rates, Pub. 

Highway Magazine, Armco Culvert Mfrs. Assn., Middletown, 
O. (M) Articles on drainage, operation, improvements on pub- 
lic res etc., use of roads and streets 800-1200; cartoons. 

Spindler. 1c, photos $1, Acc. 

Motorboat, 63 Beekman St., New York. (M-20) prtices of 
practical interest to boat owners. Gerald T. White; F. 
Nelson, associate. % to 3c, Pub. 

Popular Aviation, (Ziff-Davis) 608 S. Dearborn St., Chicago 
(M-25) Popularized non-fiction aviation MSS., new develop 
wi in aviation, good photos, gas model information, 100-3000. 

. G, Davis, Ed.; J. B. Ratpbun, Mng. Ed. 1 to 2c, Acc. 

Power Boating, Penton Bldg., Cleveland, O. (M-20) Technical 
and semi-technical articles on power boating subjects. 1c, Acc. 

Rudder, The, 9 Murray St., New York. be a Illustrated fact 
articles on cruises, navigation, etc., . Crosby. Ic, 
photos $3, Pub. (Overstocked. ) 

Western Flying, 420 S. San Pedro St., Los Angeles. (M) 
Practical, helpful “‘how to’’ articles on aviation sales, service, 
ae a or aircraft operation. Query on features. Robert J. 

*ritchard. 25¢ inch, Pub. (Overstocked.) 


BUSINESS, ADVERTISING, SALESMANSHIP 


ertising Age, 100 E. — St. , Chicago. (W-5) Spot news 
an with illustrations. lc, 

American Business, 4660 Ravenswood Ave., 
Chicago. (M-35) Buys frequent concrete examples of lhusiness 
success in manufacturing, wholesale, financial fields; especiaily 
interested in office and accounting short cuts. Query. Eugene 
Whitmore, $35 and up for 2000 words, Pu 


Bankers’ Magazine, 465 Main St., Cambridge, Mass. (M) 
Authoritative bank management articles. Keith F. Warren 
up, 

Bankers Monthly, 536 S. Clark St., Chicago. (M-50) Short 
technical articles on banker” s standpoint, preferably mand by 
hanker. John Y. Beaty. Good rates, Pub. 

Barron’s, 44 Broad St., New York. (W-25) Authoritative 
business and financial articles 500-2500. Thomas W. Phelps. 
Indefinite rates, Acc. 

Better Letters In Business, 4416-18 Elston Ave., Chicago. (M 
20) Articles on outstanding letters used by large business con 
cerns to increase business, effect collections, make adjustments 
etc. Frank C. letrine. 1c up, Pub. 

Burrough’s Clearing House, 6071 2d Blvd., Detroit.  (M) 
Query editor on bank operating and management articles. Henry 

Boone, 2 to 3c, Acc. 

Commerce, 1 N. LaSalle St., Chicago. (M-25) Invites queries 
on business articles from Middle West. Alan Sturdy. Rates 
variable. 

Credit & Financial Management, 1 Park Ave., New York 
(M-25) Articles on general credit and financial problems. Ches- 
ter H. McCall. ic, Pub. 

Forbes Magazine, 120 5th Ave., New York. (2M-25) New 
developments in business and finance—management, selling, 
merchandising, accounting, etc., 1500-2000. Seldom buys trom 
outside writers. B. C. Forbes. Good rates, Pub. 


How to Sell, 75 E. Wacker Drive, Chicago. (M-10) Articles 
about direct selling, unusually successful salespeople, 800-4000 
C. Remington. % to 1%c, Pub. 


In t Salesman, 22 E. 12th St., Cincinnati, O. (M-5) 
Illustrated interviews with and stories about people successful in 
direct selling, 1200. E. Siegel. '™% to 1c, photos $1, Pub 


Mail Order Journal, 381 4th Ave., New York. (M-10) Case 
histories, fact stories about mail-order business. B. M. Broudy. 
Ic, Pub. (Query. 


Nation’s Business, The, 1615 H. St., N. W., Watagion. 
D. C. (M-25) Business articles 2500. Merle Thorpe, Ed.; Ray- 
mond C. Willoughby, Mng. Ed. Good rates, Acc. 


Opportunity, 333 N. Michigan Ave., Chicago. (M-10) Action 
short-stories up to features with broad human interest and 
inspirational appeal; fillers. Geo. F. Peabody. %c up, Pub. 


Postage and Mailbag, 119 W. 19th St., New York. (M-10) 
Direct-mail advertising articles. A. E. Calver. 1c, Pub. (Over- 
stocked. ) 

Printer’s Ink, 185 Madison Ave., New York. (W-10) (Also 
Printers’ Ink Monthly-25) Advertising and business articles 
G. A. Nichols, Ed.; C. B. Larrabee, Mng. E. Good rates, Pub). 

P » 11 W. 42d St., New York. (M-15) Query on ar 
ticles on industrial buying; methods, personalities; materials. 
Stuart F. Heinritz. Indefinite rates. 

Sales Management, 420 Lexington Ave., New York. (2-M) Ar- 
ticles on marketing, national scope, signed by executives. Buys 
little. Raymond Bill. 1 to 3c, Pub. 

Savings Bank Journal, 110 E. 42nd St., New York. tes diy 
Operation, advertising and promotion articles 1500-2000. J. C. 
Young. ic, Pub. 


wr of the T: . O. Box 771, Cincinnati. (M-30) Elec- 
trical advertising, ne advertising and sign articles, illus- 
E. Thomas Kelley. %c to lc, Pub, 
Specialty Oak Park, Ill. (Chicago Office, 307 N. 
Michigan Ave.) (M-10) Inspirational articles; human-interest 
short-stories, fact — ae of direct salesmen, 350 to 


2000. H. J. Bligh. Ye, A 


trated, 1000 to 1500. 


Trained Men, 1001 Wyoming Ave., Scranton, Pa, (Q) Articles 
on industrial problems of interest to foremen, executives, 1000 
to 2500; interviews 1000 to 2500. D. C. Vandercook. Ic up, Acc. 


_Western Advertising, 564 Market St., San Francisco. (2M-20) 
Not in market. Robert F. Wade, Jr. 1c to 2c, Pub. 


Wholesaler’s Salesman, 330 W. 42d St., New York. (M-25) 
Query on experience stories of wholesaler’s salesmen in_selling 
electrical products. J. H. Frederick. $15 to $25 article, Pub. 


TRADE JOURNALS 


Air Conditioning and Refrigeration News, 5229 Cass Ave., De 
troit, Mich. (M-10) Informatiy e articles on servicing refrigera! 
ing machines, successful ideas for promoting and selling ele 
trical appliances, descriptions of air conditioning installations; 
news of more than local mportance; human-interest photos 
George F. Taubeneck. Ic, lub. 

A‘r Conditioning—Oil Heat, 232 Madison Ave.. New York. (M) 
News on construction, operation, merchandising of oi! Turners 
and ‘air conditioning. A. E. Coburn, Assoc. Ed. 30c inch, Pub 

American Artisan, 6 N. Michigan Ave., Chicago (M-25) Me 
chandising articles with illustrations on experiences in warin-ai 
heating and sheet metal work. J. D. Wilder. $3.50 to $10 page 


American Baker, The, 118 S. 6th, Minneapolis. (M-10) Arti 
cles on baking innovations; examples of good merchandising 
4c up, Acc. 

American Builder and Building Age, 105 W. Adams St., Chi 
cago (M-25) Articles on activities of home-huilding contractors 
Johnson. $10 page, Pub. 

_American Druggist, 572 Madison Ave., New York. (M-25 
Features on retail drug-stores operation, up to 2000. Louis J. "F, 
Moore. 1 to 2c, Ac¢ 

American Hairdresser, 522 5th Ave., New York. (M-35) Trade 
News. Has adequate staff at present. Marion Rudoy. tc, Pub 

American Horologist, 3226 E. Colfax Ave., Denver. (M) 
Illustrated articles, 500-1000, pertaining to horology, watch and 
clock repair service, unusual creations and happenings, histori- 
cal material. Orville R. Hagans. Mc, Acc. 

American Ink Maker, 254 W. 3lst St., New York. (M) News 
of printers’ ink manufacturers and distributors. Low rate, Pub 

American Lumberman, 431 S. Dearborn St., Chicago. (Bi-W) 
New merchandising ideas used by building dealers, 500-750 


FE. C. Hole. $3.50 column, Vub 

American Paint & Oil Dealer, 3713 Washington Blvd... St 
Louis. (M) Retail paint selling articles, illustrated. Arthur A. 
Poss Good rates, Pu (Overstocked. ) 

American Painter & Decorator, 3713 Washington Blvd., St 
Louis, Mo, (M-20) Accurate, technical and semi-technical “‘how’’ 
irticles on unusual decorating jobs, up to 800, photos. Query 
(ieorge toardman l’erry. Up to le; photos, amateur, up to 


professional, $2, Puh. 
American Paper _Merchant, 2009 Conway Bldg., Chicago. (M-35) 
News and fe: iture regarding paper me rchants. F. G_ Vulley, 


Mng. Ed. “ec up, "Pub. 

American Perfumer—Cosmetics—Toilct Preparations, 9 38th 
St., New York (M-30) Technical articles on perfumes, cos 
mietics, soaps, etc., articles on merchandising of same from 
manufacturer’s standpoint; news items on manufacturers. Wain. 
Lambert. Indefinite rates, features, Acc.; news, Pub. 


American Press, The, 225 W. 39th St., New York. (M-!0) 


Success stories of newspapermen, problems and solutious om 
newspaper production: dramatic reportorial experiences. Donald 
’ Robinson. Indefinite rates, Pub 
American Printer, The, 9 FEF. 38th St., New York (M-25) 
Technical articles for printing-plant executives, mostly written 


to specifications. L. B. Siegfried. le up, Pub. 

American Roofer, 425 4th Ave., New York. (M-25) Articles 
from rooting contractors, describing difficult jobs, salesmanship 
advertising methods. Bernard Sachs. lc, photos $1, Pub. 

_ American Shade & Awning News, St. Louis Ave., Ft. Worth, 
Tex. (M-Free) Articles on manufacturing of shades, awnings, 
Venetian blinds, based on interviews with outstanding Mfrs 
in tield. Tom Murray. 20c, col. inch, Pub. (Overstocked. ) 

Attire, 1113 Venice Blvd., Los Angeles. (M) News and tea 
tures of Western men’s wear trade. Paul W. Blackford. 

Autobody Trimmer and Painter, 15 E. 8th St., Cincinnat) 
(M-20) Trade stories on commercial bodies, passenger bodies, 
painting, etc illustrated with photos, drawings. Elmer J 
Murray. Pub. 

Automatic Heat & Air Conditioning, 1900 Prairie Ave., Chi 
cage, (M) Articles on firms selling automatic heat and air 
conditioning equipment. Good rates, Pub. 

Automatic World, 120 St. Louis Ave., Ft. Worth, Tex. (M) 
News and features pertaining to vending machines. O. J. Branch. 
15e column inch, Pub. 

Automobile Digest, 22 E. 12th St., Cincinnati. (M-25) Methods 
and management articles, write-ups of ideas of interest to inde 
pendent service garage men, to improve service business, stimu 
late trade, reduce operating costs, 500-1500. J. A. Ahlers. Rate: 
according to merit, Acc. 

ey oe Trade Journal, Chestnut and 56th, Philadelphia. 
(M-25) Car dealer activities, auto racing, auto photos. Elliot 
( ae. 2c, Pub. 

Automotive Daily News, 5th Floor, New Centre Bldg., Detroit. 
Mich. News correspondents in towns and cities of importance. 
Chris Sinsabaugh. 40c lack, photos $1.50, Pub. 


Automotive Merchandising, 97 Horatio St., New York. (M) 
Articles of interest to car dealers, garages, service stations, in- 
dependent shops, up to 2000. Photos. Stanley P. McMinn. lc, Pub. 


Bakers’ Helper, 330 S. Wells St., Chicago. (Bi-W-15) Busi- 
ness-building planus for bakers, technical articles, chiefly sup- 
plied by staff. V. E. Marx. 35c inch (73 words), Pub. 
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Bakers Review, 330 W. 42d St., New York. (M) Successful 
a, plans of bakers, technical articles of the trade. 
C. W. Webster. 20c inch, Pub. (Buys little.) 

sitions Weekly, 45 W. 45th St., New York. (W-10) News 
correspondents in principal cities. Bakery features, selling ideas, 
window displays. Peter G. Pirrie. Space rates, Pub. 

Bar & Grill Journal, 105 W. 40th St., New York. (M-20) 800 
1200 word merchandising features on outstanding bars, taverns, 
cafes and restaurants. Photos of above. Philip Slowe. “%c up, 
Pub. 


Barrel & Box & Packages, 205 W. Wacker Dr., Chicago. (M) 
Articles and news items dealing with manufacture and use 0! 
wooden containers. R. S. Torgerson. 25c inch, Pub, 

Beach and Pool, 404 4th Ave., New York. (M-25) Illustrated 
articles on swimming and beach operation, management, swim- 
ming-pool design, construction, sanitation, etc., 1000. Ic up, 
photos $1.50 up, Pub. (Overstocked.) 

Black Diamond, The, 431 S. Dearborn St., Chicago. (Bi-W-20) 
Foe, Seen articles in the coal industry. A. T. Murphy. 
“ec up, Pub. 


Bookbinding & Book Production, 50 Union Square, New York. 
(M) News of book printing and bookbinding trade. Query on 
features. D. M. Glixon. %c to 1c, Pub. 

Boot & Shoe Recorder, 239 W. 39th St., New York. (W-25) 

“Success” stories from retail shoe stores; news. Regular corre- 
spondents. Arthur D. Anderson. Ic, 

Brake Service, 31 N. Summit St., Akron, Ohio. (M) Technical 
articles on brakes and brake servicing; interviews with success- 
ful operators of brake stations. John M. Pittenger. Ic, Pub. 

Brewer and Dispenser, 501 Maritime Bldg., Seattle, Wash. (M) 
News, features, Pacific coast beer industry. Indefinite rates. 

Brewers’ Journal, 431 So. Dearborn St., Chicago. (M) News 
and features of the brewing industry. David B. Gibson. Indefi- 
nite rates, Pub. 

Brewery Age, 43 E. Ohio St., Chicago. (M-30) News and fea- 
tures of the brewing industry. Jos. Dubin. Indefinite rates, Pub. 

Brick & Clay Record, 59 E. Van Buren St., Chicago. (M-50) 
News and features of brick and clay industry. Regular corre- 
spondents. J. M. Lange, Mng. Ed. 1c up, Pub. 

Building & Modernization, 9 E. 40th St., New York. (M-25) 
Articles dealing with unusual building or building moderniza- 
tion jobs, with photos and plans, 300.2000. H. D. Vernam. 
$10 page, Pub. 


Building Supply News, 59 E. Van Buren St., Chicago. (M-30) 
News of lumber and building supply dealers, 100 words maxi- 
mum; reports of conventions; 200- word articles for — 
ments, ‘Practical Aids to Profit,” and “Yard Kinks.” John H 
Van Deventer, Jr. 40c inch, Pub. 


Bus Transportation, 330 W. 42d St., Bow York. (M- 
tical bus operation articles 1500, 2 or 3 photos. C. Stock 
Mc, Acc. News items, first 100 words 2c, hal. py item we. 
Pub. (Query.) 


onan & Upholstery Trade Review, 1170 Broadway, New York. 
Trade articles on exhibits, merchandising, etc., of floor 
ieee in leading retail outlets. John Tashjian. Ic, Pub. 


Casket & Sunnyside, 487 Broadway, New York. (M-25) Query 
on management interviews with morticians. %c, Pub. 


Ceramic Industry, 59 E. Van Buren St., Chicago. (M-50) 
News items, pottery, glass, enamel plants, executives, sales 
campaigns, production activity. J. M. Lange. Ic, Pub. 


Chain Store Age, 93 —_ St., New York. (M-35) Feature 
articles, assignment only. . M. Lebhar. About 1%c, Pub. 


Cleaning and Dyeing plies 330 W. 42d St., New York. (M) 
Technical articles, merchandising, advertising, window display 
success Stories. A. R. Kates. About %c, Pub. 


Coin Machine Review, 1113 Venice Blvd., Los Angeles. (M) 
Maintains regular correspondents in principal cities. a 
Mitchell, Assoc. Ed. Fair rates, Pub. 


Commercial Car Journal, Chestnut and 56th Sts., Philadelphia. 
(M-40) Articles on servicing and —— methods of truck 
4 operators, particularly = for effecting economies 

eorge T. Hook. 2c, Pub. 


Confectioners Journal, 437 Chestnut St., Philadelphia. (M-25) 
Illustrated articles on wholesale candy manufacturing compa- 
nies, describing production methods or merchandising policies 
from manufacturer’s ‘point of view. Eugene Pharo. Up to Ic, 
photos $1 to $3, Acc. 


Confectioners News, 437 Chestnut St., Philadelphia. (M-6) 
Illustrated articles, 1000 (or less) on jobbing confectionery busi- 
nesses, showing how named jobbers employ profitable methods 
or policies, also how candy jobbers assist retailers Zz seed 
and disposal of confections. p to lc, photos $1-$3, 


Confectionery and Ice Cream World, 99 Hudson mee New 
York. (W-20) Coes in principal cities provide news 
coverage. Fair rates, Pub. 


Converter, The, 111 W. Washington St., Chicago. (M-35) Ar- 
ticles on new products, new processes, efficiency operations of 
envelope mnaalncbarere and other paper — including 
 -ieee of paper containers, cartons, boxes. F. G. Pulley. 

sc, Pub 

Corset & Underwear Review, 1170 Broadway, New York. (M- 
35) Articles, buyer news feature articles for corset and bras- 
siere departments, specialty shops. Louise Campe. %c, Pub. 


Corsets & Brassieres, 267 Sth Ave., New York. (M) Query on 
department or specialty shop features. J. H. Bowman. Mc, Pub. 


Cracker Baker, The, 45 W. 45th St., New York. (Chicago of- 
fice, 360 N. Michigan Ave.) (M-20) Stories pertaining to bis- 
cuit and cracker industry; plant write-ups; sales stories; prac- 
tical or technical articles; human-interest and success stories. 
Query. L. M. Dawson. 30 to 50c inch, Pub. 


and Glass Journal, 1170 Broadway, New York. (M) 
net articles on china and glass sales promotion stunts 
in retail stores, 1000; interviews with buyers; merchandising 
stories; news items; photos. John Regan. 3c, is 
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Curtain & Dra; er & Drapery Profits, 373 4th Ave., 
New York. (M) curtains and draperies 
that would interest buyers of these departments. Alice 
Small. Indefinite rates, Pub. 


Dairy Produce, 110 N. Franklin St., Chicago, (2M-15) Lim- 
ited market for illustrated features on processing and mer- 
chandising of dairy products. C. S. Paton. Up to lc, Pub. 

Dairy World, 608 S. Dearborn St., Chicago. (M-10) Factual 
articles on new or remodeled milk plants; merchandising ideas 
of proved merit, on milk and milk products, 500-2000, with 
ar ads. KE. C. Ackerman. Ic, ads $1, photos $1 to $3, up, 
’ub 

Department Store Economist, 239 W. 39th St., New York. 
(Bi-M-25) Articles on department stores—management, systems, 
operations, merchandising, modernization, to 750. Longer by 
special arrangement. Not theories, but factual copy ghosted by 
store executive if possible. C. K. MacDermut, Jr. 1%c, photos, 
$2, within six weeks of receipt. 

Diesel Digest, (Occidental Pub. Co.), 420 S. San Pedro St., 
Los Angeles. (M-25) News of new or unusual ‘diesel engine ap- 
plications, illustrations. H. Marquis. 25c¢ Col. inch, Pub. 
(Query on features.) 

Diesel Power, 192 Lexington Ave., New York. (M-35) Ar- 
ticles on economics of Diesel plant operation 2000; photos 
l.acey H. Morrison. Ic, Pub. 

Diesel Transportation, (Supplement to Diesel Power) 192 Lex- 
iugton Ave., New York. Illustrated articles on use of Diesel 
engines in locomotives, rail cars, tractors, etc. Lacey H. Mor- 
rison. lc, Pub. 

Distribution & Warehousing, 249 W. 39th St., New York 
(M-30) Articles of interest to national distributors who use 


public merchandise and cold-storage warehouses. F. Eugene 
Spooner. photos $2, Pub. 
Domestic Engineering, 1900 Prairie Ave., Chicago. (M-25) 


Vlumbing, heating, and air conditioning trade merchandising and 
technical articles up to 3000. Wm. W. Gothard. Ic, Pub. 

Druggists’ Circular, The, 12 Gold St., New York. (M-25) 
Druggist success articles. R. W. Rodman. Indefinite rates, Pub. 

Drug Topics, 330 W. 42d St., New York. (W-10) Retail drug 
trade. Dan Rennick, Mng. Ed. Ic, Pub. 

Drug Trade News, 330 W. 42d St., New York. 
of manufacturers in drug and toilet goods fields. 
Mng. Ed. Indefinite rates 

Goods Journal, Box 1316, Des Moines, la. (M) Only 
outstanding merchandising- articles about store departments 
hought. Largely staff-written. K. Boreman. Ic, Acc. 


(Bi-W) News 
Dan Rennick, 


Editor & Publisher, 1700 Times Blidg., New York. (W-10) 
Daily newspaper trade articles, news items. James Wright 
Brown. $2 a column up, Pub. 

Electrical Dealer, 360 N. Michigan, Chicago. (M-35) Sales 
methods of merchandising electric appliances (exclusive of 
radios). Roland Cole. ic, Pub. 

Electrical South, Grant Bldg., Atlanta, Ga. (M-10) News and 
features of interest to electric power companies, Southern con- 
tractors, dealers, wholesalers. Carl W. Evans. 4c to 1%ec, Pub 

Excavating Engineer, S. Milwaukee, Wis. (M-25) Semi-tech- 
nical articles on excavation by power shovel, dragline, dredge, 
clam shell bull dozers ‘and tractor-drawn scrapers; excavating 
contracts, open pit mining quarry, drainage 500-2000. Arnold 
Andrews. Ic, photos $1, cartoons on shovel subjects $1-$2, Pub. 
(Query. ) 


Factory Management & Maintenance, 330 W. 42d St., New 
York. (M) Query editor on articles on factory management and 
maintenance methods. L. Morrow. Good rates, Pub. 

Federated Automotive Service News, 223 S. Waverly Drive, 
Dallas, Tex. (2M-10) Short news items pertaining to local 
trade associations of auto repair men, tire and battery men, gas 
and oil retailers, etc. (Overstocked.) File name for possible 
assignment, C. C. Hayley. 1c, Pub. 

Feed Bag, The, 741 N. Milwaukee St., Milwaukee. (M-25) Il- 
lustrated articles on out-of-ordinary merchandising ideas used 
by feed dealers 750-1000; specifically from N. E. quarter of the 
U. S. David K. Steenbergh. 1c, Pub. 

Feedstuffs, 118 S. 6th St., Minneapolis. (W-5) Articles on 
merchandising, cost accounting, general business practices, ap- 
plicable to the feed trade. Harvey E. Yantis. “%c, Acc. 

Film Daily, 1650 Broadway, New York. (D) News of the film 
industry. J. W. Alicoate. Space rates. 

Fishing Gazette, 461 8th Ave., New York. (M-25) Illustrated 
articles on all branches of commercial fishing (no sport fish- 
ing). Prefers preliminary outline. Carroll E. Pellisier. Arti- 
e oe page, news 25c inch, photos $1, Acc. 

d Dealer and Service Field, 407 E. Michigan St., Milwau- 
Bing ~M- 25) Ford trade articles preferably under 500, on selling. 
service, parts merchandising, administration, Ford super-service 
station operator. Ford truck experience stories from users. 
Walter W. Belson. 1c, Acc. 

Food, 405 Easton Bldg., Oakland, Calif. (M) Highly illustrated 
articles for food retailers, 1000-1400. Douglas McPhee. 2c, Pub. 

Food Field Reporter, 330 W. 42nd St., New York. (Bi-W) 
News of the food and grocery product manufacturers. Dan Ren- 
nick. lc, Dept. items 8c line, Pub. 

F. T. D. News, 251 W. Larned St., Detroit. (M) Florists’ 
trade news, regular correspondents. M Bloy. Fair rates, Pub. 

Furniture Age, 2225 Herndon St., Chicago. (M-50) Illustrated 
merchandising shorts and home furnishing trend articles 100 to 
1500 in re furniture, rugs, draperies, refrigeration, radios, toys; 
featuring outstanding promotions, new stores, model houses, 
unusual merchandising methods. Must be well illustrated. J. 

Gary. lc, photos $2, Pub. 

Furniture Index, Jamestown, N. Y. (M) Features and shorts 
on furniture merchandising. L. M. Nichols. 1c, Pub. (Slow 
to pay.) 

Furniture Record, 260 Tremont St., Boston. (M) Feature 
articles on furniture store operation, all departments. Wm. C. 
Pank. %c, Pub. 

Gas Age, 9 E. 38th St., New York. (W)_ Articles and news 
of gas comenines: interviews with public utility heads. H. O. 

‘ew. lc, 
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Gas Aegtanns Merchandising, 9 E. 38th St., New York. (M) 
Mlustrat features on merchandising of gas appliances, —~4 
ing gas-fired air conditioning units. H. O. Andrew. Ic, 

Geyer’s Stationer and Business Equipment Topics, 260 a. 
Ave., New York. (M) Brief, illustrated articles on stationery, 
office equipment and furniture, allied fields, advertising, etc.. 
based on actual interviews. Thos. V. Murphy. each, Pub. 

Gift & Art Buyer, 260 Fifth Ave., New York. (M) Brief in- 
terviews, illustrated, on gift and art, home decorative accessories, 
greeting card, allied fields, promotion methods, advertising, etc. 
Thomas V. Murphy. $5 each, Pub. 

Gloves, Gloversville, N. Y. (M-25) Illustrated merchandising 
articles on gloves. Bethune M. Grant, Jr. Ic, b. 


Hardware Age, 239 W. 39th St., New York. (2-M-15) Illus- 
trated features on retail hardware stores. Charles J. Heale. $12 
page (about 1% to 2c per word), Pub. 

Hardware Retailer, Security Trust Bldg., Indianapolis. (M-25) 
Illustrated hardware merchandising features. Rivers Peterson, 
Glendon Hackey. Ic, Pub. 

Hardware World, Burnham Bldg., 160 N. LaSalle St., Chi- 
cago. (M) Limited market for hardware merchandising stories, 
also loneaueenmon. china, glass 100-1000. 1c, photos $1, after Pub. 
_ Hat Life, 1123 Broadway, New York. (M) Query on hat trade 
features. Ernest Hubbard. Good rates, Acc. 

Health Foods Retailing, 333 N. Michigan Ave., Chicago. “How” 
interviews with health-food merchandisers 800. Sales promotion 
oo (100 words), $2, Pub. (Query.) 

eating, Piping and Air Conditioning, 6 N. Michigan Ave., 
(M-25) Articles covering design, installation, opera- 
tion, maintenance, of heating, piping and air-conditioning sys- 
tems in ee ee and_large buildings up to 2500, mostly 
hy engineers. Price. Good rates, Pub. 

Hide and Leather, 300 W. Adams St., Chicago. (W-15) Tech 
nical tannery and shoe manufacturing articles; Drief news articles 
on new leather products, production methods, promotion 
campaigns by manufacturers. 1c, Pub. (Query.) 

Hotel Bulletin, 260 Tremont St., Boston. (Bi-M) Articles on 
hotel maintenance and management. Wm. C. Pank. %c, ib. 

Hotel Manag 222 E. 42nd St., New York. (M-25) Arti- 
cles on hotel financing, maintenance, 5. Ot remodeling of 
clubs. Action photos. Short ideas. Dahl 1% to Se, Acc. 

Hotel World-Review, 222 E. ay St.. New York. (W-5) 
Mostly hotel news. Query on news and features. A. M. Adams. 
% to le, Acc. 

House Furnishing Review, 1170 Broadway. New York. (M) 
\lustrated news, feature, promotional articles from housewares. 
bath shops and major appliance departments 300-700. Julien 
Elfenbein. %c, $1 for photos, Pub. 


Ice & Refrigeration, 435 N. Waller Ave., Chicago. (M-35) Ice 
making, cold-storage, refrigeration articles and news; articles 
on ice merchandising. Nickerson. Indefinite rates, Pub 

Ice Cream Field, 45 W. 45th St., New York. (M-25) Merchan 
dising and promotion ideas used or planned, for greater sales 
of ice cream, wholesale or retail. Robert Newcomb. ‘%c, Pub. 

Ice Cream Retailer, 1265 Broadway, New York. (2M) News 
and features of ice cream industry. Chas. Christensen. Indefi 
nite rates. 

Ice Cream Trade Journal, 305 E. 45th St.. New York. (M- 
25) Convention reports (on order); articles on management. 
manufacturing, distribution and sales activities of special whole 
sale ice-cream companies 500-2000. Harry W. Huey. Ic, 

IHinois Editor, 306 W. Main St., Mascoutah, II. (M-10) 
Fact articles on increasing subscriptions, special edition promo- 
wees etc. Arthur D. Jenkins. lc, Pub. 

eaptemant Record, 417 Market St., San Francisco. (M) Ma- 
terial mostly secured direct from trade, but occasional news 
purchased. (Query.) Osgood Murdock. Varying rates, Acc. 

India Rubber World, 420 Lexington Ave., New York. (M-35) 
Technical rubber articles, 2500. S. C. Stillwagon. 8c, Pub 

Industrial Finishing, 802 Wulsin Bldg., Indianapolis. (M-20) 
Articles of interest or value to industrial users o oS ho 
terials, equipment, supplies in factories, 100-1500. W. H. Rohr. 
to Ic, Pub. 

Industrial Marketing, 100 E. Ohio St., Chicago. (M) News 
and features on eeaeiriel marketing and advertising. Ralph 
McGraw. ic, Pub. 

Industrial Retail Stores, Southern Bldg., Washington, D. .. 
(M-20) Merchandising articles and success stories on ‘‘company 
store”’ sean 500-1000. Hull Bronson. %c, Pub. 

Industry Industrial Pub. Co., 812 Huron Rd.. 
Frees ‘onstructive articles for the welder. Irving 

Hexter. lic, b. 

Infants’ & siemens Review, 1170 Broadway, New York. (M) 
Articles on merchandising of infants’ and —-* garments; 
news of buyers. Arthur I. Mellin Sc, 

Inland Printer, 205 W. Wacker Dr., ll (M-40) Con- 
structive articles on roduction, selling, management problems 
of printing industry. J. L. Frazier. Indefinite rates, Pub. 

Insurance Field, 322-28 W. Liberty St., Louisville, Ky. (Life 
Edn. W-15; Fire Edn. W-25) Correspondents covering fire, cas- 
ualty, life insurance news in all principal cities. M. R. Mc- 
Gruder. About “%c, Pub. 

Insurance Salesman, 222 E. Ohio St., Indianapolis. True sto 
ries of life insurance helping beneficiaries and policyholders in 
unusual ways, up to 1200. Sharp prints, candid or action photos 
of life insurance men. Query with name first. $2-$3.50, Acc. 
C. C. Robinson. % to Ic, Acc. 

International Blue Printer, 506 S. Wabash Ave., Chicago. (M- 
30) Illustrated technical articles on blue printing, photo copying, 
mechanical and constructive engineering, 2000 or less. Glen Fd- 
wards. 1c, photos $1,. Pub. 


Jewelers’ Circular-Keystone, 239 W. 39th St., New York. (M- 
25) Storekeeping, re, articles for retail jewelers, im- 
portant news of jewelry trade. A Merchant Clark. 40c inch, Pub. 


Knitted Outerwear e, 93 Worth St., New York. (M) Regu- 
lar protected correspondents in principal cities. News = mer- 
chandising features. Bertram M. Lebhar. 1% to 2c, 


The Author &> Journalts: 


Laundry Age, 330 W. 42d St., New York. (M-25) “How” 
— on laundry operation. J. M. Thacker. Indefinite rates, 
ub. 


Laundryman’s - Cleaner’s Guide, Commercial Exchange Bldg . 
Atlanta, Ga. (M-50) Articles on merchandising, advertising. 
production, selling, management, delivery fleets maintenance. 
layout of production line, etc., in modern steam laundry and dry 
cleaning plants, 750-1200. % to Ic, photos 50c to $1, Pub. 

Linens & Domestics, 1170 Broadway, New York. (M-35) Trade 
and feature articles on linen goods, blankets and towels; in- 
terior or window display photos. Query on anything special 
Julien Elfenbein. 4c, photos $1, Pub. 

Liquor Store and Dispenser, 205 E. 42nd St., New York. 
(M-30) Illustrated merchandising articles 800 for wine an 
liquor retailers, hotels and restaurants; cartoons. Hartley W. 
Barclay. 1%c, photos $1.50, ‘ 

Lubrication and Maintenance and Petroleum Marketer, 624 > 
a Ave., Chicago. (M) Entirely staff-written. Rrandon 

ourke. 

Luggage and Leather Goods, 1170 Broadway, New York. (M) 
Successful eng | plans, department store handbag an 
luggage departments. JInusual window displays and interior 
layouts. News about buyers. Arthur Mellin. %c, Pub. 


Magazine of Light, The, Nela Park, Cleveland, O. (8 issues 
a year-20) Feature articles of modern lighting installation 
with a merchandising and engineering appreciation, 1000. J. I. 
Tugman. le, Acc 

Meat, 2244 Calumet Ave., Chicago. (M) Query editor on 
feature articles based on interviews with meat packing officials 
on — methods or merchandising ideas. M. L. Samson 
Ie, Pub 

Meat Merchandising, 105 S. 9th St., St. Louis, Mo. (M-20) 
Articles on personnel management; unusual merchandising 
schemes for meat or canned goods. Frank J. Maher, Ic, Pub. 

Men’s Wear, 8 E. 13th St., New York. News and features on 
men’s wear departments or stores. H. J. Waters. Good rates, 


Pub 
Mida’s Criterion, 400 W. Madison St., Chicago. (M) News of 
liquor and wine trade. Query. R. B. Birch, Jr. ¥%c, Pub. 


Mill & Factory, (Conover-Mast Corp.) 205 E. 42d St.. New 
York. (M-35) Query editor for copy of magazine and instruc- 
tions. Hartley W. Barclay. 1c up, usually Acc. 

Modelmaker, Wauwatosa, Wis. (Bi-M-25) Articles. up to 
2000, describing working steam model locomotives, gas engines. 
power hoats, model stationary engines. A. C. Kalmbach. %c 
approx., Pub. 

Modern Brewer, 205 E. 42d St., New York. (M-40) Inter 
views with brewers and brew-masters on technical problems: 
biographical sketches of brewery executives on assignment only 
Hartley W. Barclay. Ic up. usually Acc. 

Modern Packaging, 425 4th Ave., New York. (M-50) Illus 
trated articles on package production and merchandising window 
~— counter display, on assignment only. A. Q. Maisel. 1 to 4c, 

‘uh 

Modern Plastics, 425 4th Ave., New York. (M-50) Articles on 
plastic materials, plastic products, uses, adaptations, on assign 
ment only. E. F. Lougee. 

Modern Retailing, 250 Sth Ave., New York. (Q) Illustrate:! 
short articles detailing successful sales ideas, methods and stunts 
of small stores selling stationery, office supplies, school needs, 
novelties, etc. Photos of stores. David Manley. Ic, Pub. 

Modern Servicing, 1270 6th Ave., New York. (M) Features 
for radio service men. Robert C. Herzog. Indefinite rates. 

Modern Stationer, 250 5th Ave., New York. (M-25) Illustrate: 
dealer stories. David Manley. 1c, photos $2.50, b. 

Motion Picture Herald, Rockefeller Center, New York. (W) 
Authoritative material of interest to motion-picture exhibitors 
in conduct of business, acutely technical. Terry Ramsaye. 
Indefinite rates, b. 

Motor, 572 Madison Ave., New York. (M) Articles on mer 
chandising, service and management for new car dealers, re 
pair- operators, automotive jobbers. Neal G. Adair. Goorl 
rates, ‘ub 

Motor Service, 549 W. Washington Blvd., Chicago. (M) 
Garage management articles. Illustrations needed showing ad- 
vertised equipment in use. Submit outline. Herb Packer. Goo 
rates; Acc. 

Motorship and Gieeel, 192 Lexington Ave., New York. (M-25) 
News items on Diesel powered boats and short articles on 
marine Diesel performance. L. R. Ford. 1c, Pub. 

Music Trades, 113 W. 57th St., New York. (M-25) News ami 
features of the music business. W. J. Dougherty. Ic, Pub. 


National Bottlers’ Gazette, 80 Broad St., New York. (M-50) 
Features of interest to the bottled soft drink industry. W. Bi. 
Keller, Jr. $7.50 page, Pub. 

National Carbonator & Bottler, Commercial Exchange Bldg.. 
Atlanta. (M-50) Illustrated articles on merchandising, advertis 
ing, production, selling, og wT delivery fleets on soft 
drink industry, in actual use, 750-1250; news items 50-100. Me, 
to lc, photos 50c to $1, Pub. 

National Cleaner & Dyer, 305 E. 45th St., New York. (M-25) 
Feature articles; short items 100-1 cleaning and dyeing 
trade; photos. Paul C. Trimble. About lc, Pub. 

National Clothier, Merchandise Mart, Chicago. (M)_ Short 
merchandising ideas, features. Allen Sinsheimer. }%c, Pub. 

National Jeweler, 531 S. La Salle St., Chicago. (M-25) Lim- 
ited market for illustrated articles with news and merchandising 
ae 250 to Francis R. Bentley. % to lc, Acc. 

National Provisioner, 407 S. Dearborn St., Chicago. (W-20) 
Practical illustrated merchandising articles on meat apcking 
plants, meat distribution from plant to consumer. Paul I. Ald- 
rich. %ec up, 

Northwestern Miller, 118 S. 6th St., Minneapolis, Minn. (W-5) 
Merchandising articles about or of interest to millers and whole 
sale distributors; illustrated articles on new wholesale groceries, 
grocery warehouses; co-op. establishments. Car- 
roll K. Michener. %c, 

Notion and Novelty oma 1170 Broadway, New York. Rows 
of notion Sugpeouient buyers. Merchandising features. A. 
Mellin. }c, 
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Office Appliances, 20 N. Wacker Dr., Chicago. (M) Articles 
on selling office equipment 1200. Evan — 30c inch. 2 
cols. to page; 20c inch, 3 cols. to page. 

. Wabash Ave., Chicago. (W) Opto- 


Optometric Weekly, 
Indefinite rates. 


metric profession and trade miscellany. 


Pacific Drug Review, Woodlark Bldg., Portland, Ore. (M-25) 
Articles on ee merchandising, window and inside display, 
iivertising. F Felter. Nominal rates, Pub. 

Packing & a 30 Church St., New York. (M-25) Items 
4 interest to packing and ope. han Depts. of industrial compa- 
nies, on packing, loading, handling, distribution, loss and dam- 
wwe in — etc., 1000. C. M. Bonnell, Jr. % to 1c, photos 
SNc to $1 ub 

Picture and Gift Journal, 537 S. Dearborn St., Chicago. (M- 
20) Merchandising articles on gift and picture shops, photos. 
J. C. Raleigh. About %c, photos, 50c to $1, Pub. 

Playthings, 381 4th Ave., New York. (M-25) Merchandising 
articles on dolls, toys, games. PR Ty of toy store promo- 
tions, to 2500. J. M. Cloud. Payment according to value. 

Plumbing and Heating Journal, 515 Madison Ave., New York 
(M- 25) Articles covering current trends in plumbing and heating 


husiness; unusual merchandising, management methods of suc 
cessful high-grade human-interest il 
strations, <oellisch. G rates, Pub. 


Powe, St. New York, (M-35) Technical articles 
on power generation by engineers or power executives, up to 
1500. $10 to $12 page, 1000 words, Pub. 

Power Plant Engineering, 53 W. Jackson Blvd., Chicago. (M- 
5) Articles on power plant operation, appliances and use, 500 
1500. Ralph E. Turner. 6/10c, Pub. 

Power Wagon, 536 Lake Shore Drive, Chicago. (M) Articles 
on operation and maintenance of large fleets. A. W. Strom- 
berg. lc, Pub. (Slow to use.) 

Practical Builder, 59 E. Van Buren St., Chicago. (M-25) Cor- 
rect technical articles on residential and smaller business build- 
ing. a ‘how-to-do-it’’ standpoint, 300. Phil W. Hanna. 70c 
nch, P 

Printing, 41 Park Row, New York. (M-25) Printing plant 
iid sales management articles up to 1200, trade news of em 
uploying printers and their plants. Charles C. Walden, Jr., Ed.; 
lrnest F. Trotter, Mng. Ed. 30c inch, photos, $1 and $2, Pub: 

Progressive Grocer, 16] 6th Ave., New York. (M-20) Illus- 
trated idea articles 100-200, grocery trade articles, especially 
success stories, 1200-1500: photos. Ralph F. Linder. lc to 
2c, Ace. Original jokes with grocery slant, $1 each. Attrac- 
tive photos of food window and interior displays, meat displays, 
$3 to $5 each. 

Publishers Weekly, The, 62 W. 45th St., New York. (W-15) 
Articles about and af or oer to the book trade 1500-2000. Fred- 
eric G. Melcher. 1c 10th of mo. following Pub. 


Radio & Electric Appliance Journal gauiee The Radio Mer- 
chant), 1270 6th Ave., lew York. (M) Trade news and features. 
Limited market. Daniel Webster. Fair rates, Pub. 

Radio Retailing, 330 W. 42nd St., New York. (M) Illustrated 
features on radio merchandising, 100-500. W. MacDonald. 
le up, Acc. 

Radio To-day, 480 Lexington Ave., New York. (M) News 
and features of trade. Dr. Orestes H. Caldwell. ic up, Pub. 

Radio Weekly, 99 Hudson St., New York. (W) > 
ents in principal cities provide news coverage. Low rates, b. 

Railway Mechanical Engineer, 30 Church St., New York. (M- 
35) Railroad shop kinks, photos. Roy V. Wright. 50c inch, Pub. 

Real Estate Record, 119 W. 40th St., New York. (W-50, 
M-25) Articles on building ma — (office and apartment 
buildings). Norbert Brown. Ic, 

Refrigeration, 711 Glenn St., S.W., Atlanta, Ga. (W-10) 
Name and fact stories on ice relrl eration and merchandising 
of ice and ice refrigerators. ~ Willoughby. $4 column, Pub. 

Restaurant Management, os : 42nd St., New York. (M-25) 
Pictorial shorts; short articles on cafeterias, counter lunch 
rooms, store and industrial restaurants; illustrated; short ideas. 
J. O. Dahl. le up, Acc. 

Retail Bookseller, The, 55 Sth Ave., New York. (M-15) Ap- 
proved articles of practical interest to booksellers and rental! 
ibrary proprietors, 1500-2500. Francis Ludlow. Ic, Acc. 

Retail Ledger and Homeware, 260 Tremont St., Boston. (M) 
Articles on eg store management, promotions, etc. 
Wm. C. Pank. %e, 

Retail enero os Broadway, New York. (M-15) Ar- 
ticles on business —* of successful tobacconists 500-1500. 

P. Patrey. ¥c, 

Rock Products, 205 7 Wacker Dr., Chicago. (M) Articles on 
=. _— sum quarries, sand and gravel plant opera- 
tions, in nite rates, Pub. 

Roush ‘Notes, 222 E. Ohio St., Indianapolis. (M) Business- 
getting ideas of interest to automobile, casualty, fire and marine 
insurance salesmen. Irving Williams. Fair rates, Pub. 

Rubber Age, 250 W. 57th St., New York. (M-25) Articles of 
interest to manufacturers of rubber products up to 2400. M. E. 
Lerner. $8 page, Pub. 


San Francisco Styles and 507 ee ag ery St., San 
Francisco, (M) Very brief selling ‘ideas used y Pacific Coast 
dry goods, department and general stores. 20c inch, Pub. 


Seed World, 223 W. Jackson Blvd., Chicago. (2M) Articles on 
xrowing and merchandising seeds. W. L. Oswald. Yc, Pub. 


Service, 19 E. 47th St., New York. (M-25) Technical or semi- 
technical articles of interest to the radio service man, and dis 
enniuor of radio parts and accessories. W. W. Waltz, E. E 
ic, 


Shipping Management, 404 4th Ave., New York. (M-25) Ar- 
ucles of interest to shippers of leading manufacturing, whole- 
saling, and retailing firms. 1c, Pub, 


Shoe Repairer and Findings Dealer, 111 Summer St., Boston. 
(M-20) News and Phe waaay * dealers; features on progressive 
methods of outstanding repair shops. W. C. Hatch $4 pei 
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Shoe Repair 702 Commercial Bldg., St. Louis. (M- 
Gratis) Constructive articles pertaining to shoe repairing by 
high-grade shoe rebuilders, 300-1500; fillers 50-100. A. V. 
Fingulin. “%c to lc, Pub. 

Soda Fountain Magazine, The 420 Lexington Ave., New York. 
(M-15) Illustrated articles on business-building methods for 
soda fountains, soda lunches, up to 1000. Duncan Ross. Ic, Pub. 

Southern Funeral Director, 711 Glenn St., S.W., Atlanta, Ga. 
(M-25) Articles of interest to southern morticians; merchandis- 
ing in display rooms, collections, advertising. J. Edwards. 
‘4 to 1%c, Pub. 

thern Hardware, 1020 Grant Bldg., Atlanta, Ga. (M-25) 
Illustrated articles on management and merchandising methods 
in southern hardware stores. T. W. McAllister. lc up, Pub. 

Southern Knitter, Clark Pub. Co., Charlotte, N. C. (M) Tech- 
nical articles pertaining to knit goods manufacturers. David 
Clark. Indefimite rates, Pub. 

Southern Printer, Mortgage Guarantee Bldg., Atlanta. (M) 
Illustrated practical, factual articles 750, based on actual _expe- 
riences of printers in 14 southern states. William D. Harris. 
20c, Col. inch, Pub. 

Southern Seedsman, The, 225 College Blvd., San Antonio, Texas, 
(M) Articles on agronomy, genetics, insect and fungus control; 
also on merchandising plans used by Southern seedsmen, 1000 
2000. Austin F. Burges. ™% to 1%c, photos $1 to $3, Pub. 

Southwestern Baker, 542 M.&M. Bldg., Houston, Tex. (M-10) 
News and features of Texas, Arkansas, Louisiana, ——— i, 
So. Carolina, Tennessee, i. Alabama, Florida, Georgia, Ki 
Carolina, Oklahoma and New Mexico baking industry. harles 
Turnell. % to lc, photos $1, Pu 

Southwestern Bottler, P. O. Box 1922, San Antonio, Tex. 
(M-25) Practical merchandising articles based on interviews 
with specific bottlers in New Mexico, Oklahoma, Louisiana and 
Arkansas. Laney McMath. %c up, Pub. 

Spice Mill, The, 106 Water St., New York. (M-35) Feature 
articles on tea, coffee, spices, condiments and flavoring, es! 
cially = with practical manufacturing and merchandising 
problems. Sewell. % to lc, Pub. 

Spirits, 220 E. 42nd St., New York. (M-25) Short items on 
activities of wine and spirit wholesalers, distributors and thei: 
salesmen. A. B. Greenleaf. “ec, Pub. 

Sporting Goods Dealer, The, 10th and Olive Sts., St. Louis, 
Mo. (M) Illustrated on Sporting goods merchandis- 
ing, store arrangement, news eitzeberg. %c up, Pub. 

Sporting Goods Journal, pi S. Wells St., Chicago. (M) 
Specific articles describing merchandising programs of sports 
stores, 500-1000; photos. Ames A. Castle. ogr up, Pub. 

Starchroom Laundry Journal, 305 E. 45th St., New York. (M- 
25) Feature articles on the laundry business, 1000. Noel Grady. 
% to lc, Pub. 

Market Merchandising, 45 W. 45th St., New York, (M) 
Illustrated articles, and news items, on management and opeta- 
tion of super markets. M. M. Zimmerman. %c, Acc. 

Syndicate Store Merchandiser, 79 Madison Ave., New York. 
(M) Photos and occasional articles on outstanding displays used 
by 5c to $1 chains. P. J. Beil. Indefinite rates. 


Suite 805, H. W. Hellman Bldg., 


elegraph 
Los Angeles. (M- Illustrated husiness-building features of 
florist trade, aun . S. subscribers and florist supply 
houses, growers, wholesalers of flowers. Kenneth W. Heck 


Ye, Pub. 

Tire Review, Buckeye Bldg., Akron, Ohio, (M) News of tire 
trade; merchandising articles on tire retailers. John . Pit- 
tenger. 1c, Pub. 

Tires Magazine, 420 Lexington Ave., New York. (M-25) Mer- 
chandising and servicing articles on tire —_ and super- 
service station operators 1500-2000. Jerome T. Shaw. % to Ic, 
news items 25c inch, fillers “%c, photos $2, Pub. 

Toilet Requisites, 101 W. 3lst St., New York. (M) Class 
magazine for retailers of the better types of toilet goods includ- 
ing department stores and retail druggists with specialized toilet 
goods departments. Features dealing with dealer helps, ideas, 
general news items. Elmer Sheets. Ic, Pub. 

Tool Engineer, The, 2842 W. Grand Blvd., Detroit. (M) Tech- 
nical articles on mass manufacturing methods, new processes, 
new types of fixtures, etc. up to 1200. Roy T. Bramson. $10 
page (3 col. 10 in.-10 phos Pub. 

Toys and te pa Michigan Ave., Chicago. (M) Lllus- 
trated — from leading $3, departments and 
stores, 250-1 rena Daugherty. }c, Pub. 

ell States Tobacco Journal, 99 Hudson St.. New York. 
hed. Corres —— in principal cities provide news coverage. 
air rates, E 


Venetian Blind Dealer, 431 S. Dearborn St., Chicago. (M) 
Articles on merchandising of Venetiap blinds; ‘also photos and 
items showing interesting and unusual applications. M. B. 
Pendleton. Indefinite rates. 


tive Groups Magazine, The, 114 E. 
324 ‘New York ) Constructive articles for heads of_vol- 
untary and cooperative 1000-2000. Gordon Cook. 
photos $1 


paper 9 E. 40th St., New York. (M-25) Sales 
promotion, success stories, new ideas in dealer display, 1000- 
000; trade news. A. Louise Fillebrown. Ic, 
Welder, The, Ferry Lane Works, Forest Road, London, E. 17. 
(a) Illustrated technical articles on welding jobs, 1500. E. Dacre 
acy. App. Ic 


Welding Engineer, 608 S. Dearborn St., Chicago. (M) Tech- 
nical and practical articles of interest to welding departments 
and shops. Ralph S. Kenrick. le, 


Western Beverage, 627 Mills Bldg., San Francisco. (M-15) 
Articles covering winery and spirits industries of West. Wm. 
W. Paul. No payment. 

Western Brewing World, 420 S. San Pedro, Los Angeles. (M) 


News and features of brewing industry of West. Robt. J. 
Pritchard. Query en features. Good rates, Pub. 
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Western Confectioner Ice Cream News, 420 S. San Pedro St., 
Ios Angeles. (M-25) Features on successful merchandising 
methods of candy and ice cream manufacturers in the West. 
Query. Geo. F. Haines. 25c¢ inch, Pub. 

Western Construction News, 333 Kearney St., San Francisco, 
(M-25) Articles on all phases of Western civil engineering. J. !. 
Ballard. Varying rates. 

Western Hotel R er, 681 Market St., San Francisco, (M- 
25) Illustrated articles of interest to hotel and restaurant men 
1500. Jay G. Hilliard. 20c inch, Pub. 

Western Plumbing & Heating Journal, 3665 S. Vermont Ave., 
Los Angeles. (M) Trade news and features from west of the 
Rockies. John B. Reeves. Indefinite rates, Pub. 


The Author & Journalist 


White Collar, 501 Washington St., Buffalo, N. Y. (M) Briet 
how-to-do fact articles and handikinks 100-300, by experienced 
office people. Russell A. Dorsey. $1 to $3 per article, Pub. 


Wholesaler’s Salesman, 330 W. 42nd St., New York. (M-25) 
Query = on possible features. J. H. Frederick. Good 
tates, 


Wine Review, 420 S. San Pedro St., Los Angeles. (M-25) Ar- 
ticles of interest to wineries; news items. Query on features. 
H. H. Marquis. 25c inch, Pub. 


Wood Construction, Xenia, O. (2M-20) News articles on re- 
tail lumber and building supply dealers, based on specific inter- 
views. Findley M. Torrence 16c inch, including art, Pub. 


C—JUVENILE LIST 


GENERAL FIELD 


RELIGIOUS PUBLICATIONS 


BOYS AND YOUNG MEN 


American Boy, The, 7430 2nd Blvd., Detroit, Mich. (M-15) 
Boys, high- po Ay and collene age. Short-stories up to 4500, 
Western, mystery, sports, detective, etc., Humor. Fillers 300, 
with action photos on achievements of boys: picture spreads 
Franklin M. Reck, Mng. Ed. 2c up, Acc. 

American Farm Youth Magazine, Jackson at Van Buren, Dan- 
— Ill. (M-10) Outdoor, rural, modern agricultural articles 

00-1000, adventure, mystery, action short-stories 1000-4000, 
mie novelettes 6000-12,000, jokes, news iems on FFA ac 
tivities. Robert Romack. ‘%c up, photos 50c to $2, Pub. 

American Newspaper Boy, 416 N. Marshal! St., Winston- 
Salem, N. C. (M) Short-stories, newspaper carrier boy charac- 
ters, by authors familiar with modern newspaper boy duties, 
2000-3000. Bradley Welfare. $10 per story, Acc. 

Boys’ Life, 2 Park Ave., New York. (M-!0) Boy Scouts pub- 
lication, ages 14 to 18. Outdoor adventure, sport, achievement 
short-stories 2000-4500; serials 2 to 4 insta iments of 5000 
James E. West; Irving Crump, Mng. Ed. 1%c up, Ace. 
(Well stocked.) 

Open Road for Boys, 729 Deyiston St., Boston. (M-10) Older 
boys’ interests. Aviation, sport, venture, humorous short- 
stories 2000-3500; serials to articles 1000-1500. Pho 
tos. Clayton H. Ernst. “%c up, Pub. or Acc. 


GIRLS 


American Girl, (Girl Scouts, Inc.) 14 W. 49th St., New York. 
(M-15) Girls, ages 10 to 18. Action short-stories 2500-3700 
articles 1500-3000. Anne Stoddard. Ic up, Acc. 


BOYS AND GIRLS 


Child Life, (Rand, McNally & Co.) 536 S. Clark St., Chicago. 
(M-25) Ages up to 12. Short-stories, miscellany up to 1800 
Marjorie Barrows. % to lc, Pub. (Overstocked. ) 

Children’s Play Mate Magazine, 100 S. 9th, Richmond, Ind 
(M-15) Mystery, adventure short-stories for boys and girls 
10 to 14, 1800 wds.; nursery stories for children 5 to 9; 500 
1000. Esther Cooper. 1c to 3c, usually Pub. 

Parade of Youth News Service, 1727 K. St., N.W., Washing 
ton, D. C. (W) Boys and girls high-school ages. Short-stories 
up to 1200, serials 2 or 3 parts 200 each, boy, girl or animal 
characters. William Kroger. $10 up per story or install 
ment, Pub. 

St. Nicholas, 420 Lexington Ave., New York. (M-25) Boys and 
girls 6 to 16. Distinctive action short- stories up to 3500; serials 
hy commission; brief amusing verse; travel, nature ‘atticles. 
Vertie A. Coyne. 1c up, verse 25c line, Pub. 

Story Parade, 70 5th Ave., New York. (M-15) Children 8 to 
12. Juvenile short-stories, articles, plays up to 2500; high liter- 
ary standard; poems. L. Parker. ic, Pub. 

Two to Teens, 401 Berger Bldg., Pittsburgh, Pa.  (Q-10) 
Children 12 years up. Short-stories 1000-1500; serials 5000, 
verse 36 lines. Mary S. Powell. “ec up, poems 10c line, Pub. 

Young America, (Eton Pub. Corp.) 32 E. 57th St., New York 
1000; ge om 2 to 4 parts. Louis A. Langreich. $10 per 
story or installment, Pub. 


COMIC AND CARTOON MAGAZINES 


Ace Comics, King Comics, (David McKay Co.) 604 S. Wash- 
ington Squ., Philadelphia, Pa. (M-10) Cartoon strips chiefly 
obtained from King Features Syndicate; some original work. 
Feature pages; juvenile serial stories 6 parts, 2500 words each. 
Margery McKay. Good rates, Acc. 

Famous Funnies, 50 Church St., New York. (M-10) Cartoon 
strips obtained from regular sources but considers. original 
work. Harold A. Moore. Action  short-stories 1500, $25 
each, Pub. 

Detective Comics, More Fun Comics, New Adventure Comics, 
Action Comics, New Book Comics, (Detective Comics, Inc.) 480 
Lexington Ave., New York. (M-10) All use original comic 
and narrative strips. Vincent Sullivan. Good rates, Acc. 

Feature Funnies, (Comic Favorites) 369 Lexington Ave., New 
York. (M-10) Comic strips, chiefly of syndicated origin. Rates 
uot at hand, 

Mickey Mouse Magazine, (K. K. Puls., Inc.) 
New York. (M-10) Not in the market. 

Popular Comics, The Funnies, The Comics, (Dell) 149 Madi- 
son Ave., New York. (W-10) Comic-strip material, chiefly fur 
nished by syndicate or staff artists. Arthur Lawson. 

Star Rangers, Funny Picture Stories, Funny Pages, (Ultem) 
276 Fifth Ave., New York. (M-10) Comic strips, juvenile serials 
Rates not at hand. 


Tip Top Comics, 


1270 6th Ave., 


Comics on Parade, (United Features Syndi- 


cate) 220 E. 42nd St., New York. (M-10) Chiefly syndicate 
material, but will look over comic strip submissions; oc- 
casional market for juvenile jokes. L. S. Gleason. 


SENIOR AGE (16 years up) 
(Boy and Girl) 


Challenge, (Presbyterian Pubs.) 73 Simcoe St., Toronto, Can- 
ada. (W-3) Young people, 16 years up. Adventure, achieve 
ment, moral short-stories 2500-3000, articles 1000-2500, fact items, 
fillers, verse. N. A. MacEachern. Varying rates, Pub. 

Classmate, (Methodist Book Concern) 420 Plum St., Cinciu- 
nati. (W-5) —— people 18 to 24 Not interested in unsolicited 
material. A. D. Moore. 

Epworth Herald, 740 Rush St., Chicago. (2-M-6) Articles and 
short-stories of interest to young Methodists, high school, col 
lege ages, 800; serials 5000; nature, religious verse up to 20 
lines; photos. W. E. J. Gratz. About ¥zc, verse about 15¢ 
line, Pub. 

Epworth Highroad, (Methodist Pub. House) 810 Broadway. 
Nashville, Tenn. (M) Young people 16 to 24. Short-stories 2500- 
4000; serials, 4-6 chapters; illustrated articles 1000-1800; strik 
ing photos. Miss Rowena Ferguson. “ec up, Acc. 

Forward, (Presbyterian Bd. of Christian Education) 910 With 
erspoon Bldg., Philadelphia. (W) Young people, 18 to 23 years. 
Short-stories 3 ; serials not over 8 chapters, 3000 each; illus 
trated articles 1000; editorials 400-800; young viewpoint, in 
teresting style. Park Hays Miller. 50c per 100 words, Acc. 

Front Rank, The, (Christian Bd. of Pub.) Beaumont and Pine, 
St. Louis, Mo. (W) Young people and adults. Moral short 
stories 2500-3500; serials 20,000-25, ; illustrated articles 
poems; editorials, fillers; photos. $3.50 per M, Acc. 

Onward, Box 1176, Richmond, Va. (W-3) Presbyterian young 
people. Character buildin short-stories, serials, short articles, 
editorials, Miss Clarabel Williams. $3 to $5 per M., Acc. 

Onward, (United Church Pubs.) 229 Queen St. W., Toronto 
(W) Young people. Short-stories, articles, serials, verse, 
nature sew science material. Archer Wallace. %c, A 

Our le, (Brethren Pub. House) 16-24 S. “on St., 
Elgin, I ie new oung people 13 to 20 and older. Not in the 
market. 

Sunday C i The, 261 Broadway, New York. (W) Cath- 
olie juvenile for parish ‘acne. Fiction; current events, mis- 
cellany. M. A. Daily. Rates not stated. 

Try, (Baptist Sunday School Board) 161 8th Ave., N., Nash 
ville, Tenn. (W) Young people, 17 years up. Adventure, 
achievement short-stories 1500-3500; descriptive, biographical, 
travel articles up to 2000 (authorities must be cited); verse; 
200-500. Wallace Greene. verse $1 to 
$2.50 ce 


Watchword, The, (United Brethren Pub. House) 240 W. Sth 
St., Dayton, O. (W) Young people. Short-stories 1500-3000; se 
rials, miscellany. E. E. Harris. $1.50 to $2 per M., Acc. 

Young People’s Paper, (Am. Sunday School Union) 1816 Chest- 
nut St., Philadelphia. (W) Late teen ages. Interdenominational 
feature and inspirational articles; short-stories up to 2500; se- 
rials 13,000; fillers 200-800. $4 to $5 per M, Acc. 


Young People’s Weekly, (D. C. Cook Pub. Co.) Elgin, Il 
(W) Ages 18 to 25. Short-stories 2500; serials 2 to 6 chapters 
of 2500; scientific, popular articles; editorials 100-400. Good 
rates, Acc. 

Youth, (Evangelical Bd. of Christian Ed.) 1724 Chouteau 
Ave., St. Louis. (W) Young people, 16-24 years. Overstocked 


INTERMEDIATE AGE (12 to 18) 
(Boy) 


Boy Life, (Standard Pub. Co.) 9th and Cutter Sts., Cincinnati 
(W) Boys 13 to 17. Wholesome short-stories 1800-2000; serials, 
articles, miscellany. “c up, Acc. 

Boy’s World, (D. C. Cook Pub. Co.) _— Ill. (W) Boys 13 
to 18. Short-stories 2200-2500; serials 4 to 6 chapters, 2200- 
2400 each, scientific news items with duatae: successful boys 
(photos); verse. Good rates, Acc. 

Canadian B ww, Church Publications) 299 Queen St., 
W., Toronto, "Toda. W) Teen-age boys. Short-stories, se- 
rials, verse, photos. Wallace. Acc. 

Catholic Boy, The, 1300 Foshay Tower, Minneapolis, Minu. 
(M-10) Wholesome action short-stories 2200-2500; articles for 
boys. J. S. Gibbons. % to lc, Pub. 

Pioneer, The, (Pepehatation Bd. of Christian Education) me 
Witherspoon Bldg., Philadelphia. (W) Boys 11 to 15. Shor 
stories 2500-3000; serials 6 to 8 chapters 2500 each, Tinatanens 
articles 800-1000; non-preachy ag ge cartoons; verse. Park 
Hays Miller. $8 per M., photos 50c, Acc. 

Target, (Methodist Book Concern) 420 Plum St., Cincinnati 
(W-2) Boys 9 to 15. Alfred D. Moore. No unsolicited material 
Youth's World Baptist Pub. Soc., 1701 Chestnut St., 
Philadelphia. (W-2) Boys, 13 to 16. Short- stories 1 1000-2500 ; 
serials 4 to 8 chapters 2500 each; articles 500 to charac- 
editorials up to 600; handicraft; fact lime: photos. 

Miles W. Smith. $4.50 per M., 
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(Girl) 


Canadian Girl, (United Church Publications) 299 Queen St., 
W., Toronto, Canada. (W) Teen-age girls. Short-stories, se- 
rials, verse, photos. Agnes Swinaston. “%c, Acc. 

Catholic Girl, The, 20 Prospect St., Terryville, Conn. (M-15) 
Girls, high-school age. Wholesome, romantic, mystery, school 
short-stories 2500; vocational articles 1500-2500. Mrs. Margaret 
H. Sullivan. About Mec, Pub. 

Girlhood Days, (Standard Pub. Co.) 9th and Cutter Sts., Cin- 
cinnati, O. (W) Girls 13 to 17. Wholesome short-stories 1800 
2000; serials; miscellany. “ec up, Acc. 

Girls’ Companion, (D. C. Cook Pub. Co.) Elgin, Il! (W) 
Girls 14 to 18. Short-stories 2000-2500; serials 2 to 6 chapters, 
2500 each; illustrated occupation articles 150-800; editorials 
75-200. Good rates, Acc. 

Girls’ World, (Am. Baptist Pub. Society) 1701 Chestnut St., 
Philadelphia. (W-2) Girls 12 to 16. Wholesome action short- 
stories 2500; sernals, 2500-word chapters; informative articles 
200-800 ; character- building editorials up to 500; photos. Miles 
W. Smith. $4.50 per M °c. 

Porte (Methodist Book —e 420 Plum St., Cincinnati, 
vO. W9)\ Girls 12 to 18. No unsolicited material. 

Diane Gardens, (Presbyterian Bd. of Christian Education) 
910 Witherspoon Bldg., Philadelphia. (W) Girls 12 to 15. 
Short-stories 2500-3000; serials 6-8 chapters, 2500 each; illus 
trated articles; editorials, verse, cartoons. Park Hays Miller. 
$5 M., Acc. 


(Boy and Girl) 


Ambassador, The, (Baptist Sunday School Board) 161 &th Ave., 
N., Nashville, Tenn. (W) Ages 13 to 17. Short-stcries 2500 
3500; illustrated articles 1500-2000; poems up to 4 stanzas. 
(Give source on factual material.) Novella Dillard Preston 
vac, sicc, 


Cargo, (Methodist Pub. House) 810 Broadway, Nashville, 
Tenn. (W) Teen-age boys and girls. Short-stories 2500-3500; 
serials 3 to 10 chapters, usually on assignment; striking 


photos. Rowena Ferguson, Robert A. McGraw. %c up, Acc 

Christian Youth, 327 N. 13th St., Philadelphia. (W) Teen 
ages; interdenominational. Wholesome short-stories with Chris- 
tian teaching and uplift 2000-2200; fillers; nature, fact, how- 
to-make-it articles 300-1000; Bible puzzles. Charles G. Turn 
bul; John W. Lane, associate. $10 a story, fillers $1 to $4, 
puzzles 50c to $1, Acc. 

Friend, The, (United Brethren Pub. House) Dayton, O. (W) 
Boys’ and girls’ moral, educational short-stories 1000-2500: 
serials 2 to 8 chapters; informational, inspirational articles 
100-800; short verse. J. W. Owen. $1 to $5 per story, poems 
50c to $2, Ace. 

Highway, (Christian Bd. of Pub.) Beaumont and Pine Sts., 
St. Louis, Mo. (W) Boys and girls, 12-18. Short-stories not 
over 2500; seriais, 8-12 2500-word Sarees: poems up to 20 
lines; illustrated articles 100-1000. Frances Woolery. $3.50 
per M, Acc. 

Lutheran Young Folks, (Lutheran Pub. House) 1228 Spruce 
St., Philadelphia. (W) Boys and girls over 14. Illustrated de- 
scriptive articles; short-stories 3000-3500; serials 6-12 chapters. 
Fair rates, Acc. 

Sunday School Messenger, (Evangelical Church) 3rd and Reily 
Sts., Harrisburg, Pa. Young people, 12 to 17. Short-stories, 
serials, W. E. Peffley. Low rates, Acc. 


Young Canada, (Presbyterian Publications) 73 Simcoe St., 
Toronto, Ont., Canada. (W-02) Junior teen-age boys and girls 
Short-stories 2000, short articles on invention, popular science, 
achievement, mature, foreign lands, etc., up to 5 N. A. 
MacEachern, M. A. Varying rates, Pub. 

Young Catholic Messenger, 124 E. 3d St., Dayton, O. (W) 
Boys and girls, junior high age. Short- stories up to 1200, high 
ideals. Mrs. Mary Pflaum Fisher. “%c to lc, Ace. 

Young Israel, 3 E. 65th St., New York. (M-10) Children un- 
der 16. Short-stories, articles of Jewish interest, 1200-2000; 
verse. Elsa Weihl. Under Ic, verse $3 to $5, Acc. 

You People, The, (Augustana Book Concern) Rock Island, 
I, (wh Articles and short-stories, serials, Christian ideals for 
children 11 to 16; photos. Low rates, payment quarterly. 

Young People’s Friend, (Gospel Trumpet Co.) 5th and Chest- 
nut Sts., Anderson, Ind. (W) Moral, character-building, relig- 
ious short-stories 1000-2500; serials 8 to 15 chapters; verse 3 to 
§ stanzas. Ida Byrd Rowe. $3 per M, Pub. 

Young People’s Standard, (Nazarene Pub. House) 2923 Troost 
Ave., Kansas City, Mo. (W-5) Short-stories up to 1500, articles 
up to 1200; verse up to 20 lines, fillers. Sylvester T. Ludwig. 
$2.50 per M, verse 10c line, Acc. 

Young Soldier and Crusader, The, (General Bd. of Religious 
Education) 604 Jarvis St., Toronto, Canada. (W) Young people. 
Short-stories up to 2400; verse. Rev. D. B. Rogers. %c, pay- 
ment quarterly. 

Youth’s Comrade, The, (Nazarene Pub. House) 2923 Troost 
Ave., Kansas City, Mo. (W-5) Boys and girls, teen ages. 
Short-stories 2500, also 800-1000, serials, verse, news items, art 
work, religious and out-of-door subjects. Miss Edith Lantz. 
$2.50 per M, Acc. 


JUNIOR AGE (9 to 12) 
(Boy and Girl) 


Boy’s and Girl’s Comrade, (Gospel Trumpet Co.) 5th and 
Chestnut, Anderson, Ind. (W) Ages 9 to 15. Stories of char- 
acter building or religious value 1000 to 2000; serials 5 to 10 
chapters; verse 2 to 6 stanzas. Ida Byrd Rowe. $3 per M., 
photos 50c to $2, Pub. 


Children’s Friend, The, (Augsburg Pub. House) 425 S. 4th St., 
Minneapolis, Minn. (W) Lutheran juvenile short-stories up to 
2000 with religious note; articles 1800-2000; serials, 7-8 chap- 
tere; very little verse. Rev. John Peterson. $2.50 to $3 per M, 
Ace, 


Explorer, The, (United Church Publications) 209 Queen St., 
V., Toronto, Canada. (W) Boys and girls 9 p. 11, Short- 
stories, serials, verse. Agnes Swinaston. Ye, A 
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Institute Leaflet, General Bd. of Religious Education, 604 Jar- 
vis St., Toronto, Canada. (W) Boys and girls, 9 to 11. Short- 
stories 1200, serials, verse. Rev. D. B, Rogers. %c, payment 
quarterly, 


Junior Catholic Messenger, 124 E. 3d St., Dayton, O. (W) 
Boys and girls 3d and 4th grade age. Short-stories, simple vo- 
cabulary, up to 600; short fillers, jokes, verse; news and fea- 
ture photos. Mrs. Mary Pflaum Fisher. ™% to lc, photos $1 to 
$3, Acc. (Slow.) 

Junipr Joys, (Nazarene Pub. House) 2923 Troost Ave., Kan- 
sas City, Mo. (W-5) Boys and girls 9 to 12. Market supplied 
at present. Mrs. Elizabeth Hodges. %c, Acc 

Junior Life, (Standard Pub. Co.) 9th and Cutter Sts., Cincin- 
nati. (W) Children 9 to 12. Wholesome short-stories 1200-1500, 
shorter articles. %c, Acc. 

Junior Weekly, (Methodist Book Concern) 420 Plum St., Cin- 
cinnati, Ohio. Children 9 to 12. No unsolicited material. 

Junior World, (Christian Bd. of Pub.) Beaumont and Pine 
Sts., St. Louis. (W) Children 9 to 12. Short-stories up to 
2100; serials 8 to 12 2100-word chapters; poems up to 20 lines; 
illustrated informative articles 100 to 1800. Hazel A. Lewis. 
$3 to $4 per M., Acc. 

Junior World, (Am. Baptist Pub. Society) 1701 Chestnut St., 
Philadelphia (W- 45 Children 9 to 12. Short-stories up to 2500; 
serials 2500-word chapters; miscellany. Miles W. Smith. $4.50 
per M., Acc. 


sete Boys and Girls, (Lutheran Pub. House) 1228 Spruce 
re (W) Ages 9 to 14. Short-stories, articles. Low 


Olive Leaf, (Augustana Book Concern) Rock Island, Ill. (W) 
Boys and girls, 8 to 11. Religious, adventure short-stories 600; 
articles 500; verse 8 to 12 lines. Submit MSS. to Rev. J. Hel 
mer Olson, 3309 Seminary Ave., Chicago. %c, Pub. 

Our Boys and Girls, (Evangelical Pub. House) 3rd and Reily 
Sts., Harrisburg, Pa. Juniors, 9 to 11. Short-stories, articles, 
2000; serials; verse, photos. Edith A. Loose. Low rates, Acc. 

Our Boys and Girls, (Brethren Pub, House) 16-24 S. State St., 
Igin, Il. (W) Boys and girls 9 to 12. Not in the market. 


Picture World, (Am. Sunday School Union) 1816 Chestnut 
St., Philadelphia. (W) Children under 12. Short-stories and in- 
cidents impressing moral and religious truths 400-800, verse 
$5 per M., verse 50c stanza, Acc. 


Sentinal, The, (Baptist Sunda 
N., Nashville, Tenn. Boys an 
1500-2000; short articles; verse. 
%c, Acc. 

Treasure, (Evangelical Bd. of Christian Ed.) 1724 Chouteau 
Ave., St. Louis, Mo. (W) Boys and giris, 9-11. Overstocked. 


What to Do, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boys and 
girls 9 to 12.  Short-stories 2500; serials 2-6 chapters 2500 
each; short informational articles. 300; inspirational verse; 
ae 100-400. Illustrated handicraft articles 150-800. Good 
rates, Acc, 

Young Crusader, The, 1730 Chicago Ave., Evanston, Ill. (M-3) 
Ww. oe children’s paper. Temperance, health, character 
builc ling short-stories up to 1500. Katharine P. Crane. “ec, Acc 
Verse, no payment. 


School Board) 161 8th Ave., 
girls 9 to 12. Short-stories 
Novilla Dillard Preston 


TINY TOT AGE (4 to 9) 
(Boy and Girl) 


Chi aaents Leader, (Amer. Baptist Pub. Soc.) 1703 Chestnut 
Ss. Philadelphia. (M-10) Short-stories for children, -1500; 
articles on religious education of children; editorials. 
M. Clemens. $4.50 M, Acc. 

Child’s Own, The, General Bd. of Religious Education, 604 
Jarvis St., Toronto, Canada. (W) Children under 8. Short- 
stories 250; verse. D. B. Rogers. %c, payment quarterly. 


Dew Drops and Little Learners, (D. C. Cook Pub. Co.) ne 
Hl. (W) Children 5 to 8. Short-stories 500-900; short artic 
editorials 100-300; verse up to 12 lines. Good rates, Acc 

Friends, (Evangelical Bd. of Christian Ed.) 1724 Chouteau 
Ave., St. Louis, Mo. (W) Children, 5-8. Overstocked at present 

Jewels, (Unied Church Publications) 299 Queen St., W., To- 
ronto, Canada. (W) Material for small children. “%c, Pub. 

Our Little Folks, (United Brethren Pub. House) Dayton, oO 
(W) Children 4 to 9 years. Short-stories 300-600. J. W. Owen. 
Up to Ace. 

Our Children, (ieee Pub. House) 16-24 S. State St., Elgin, 
Ill. Children 6 to 8. Not in the market. 

Our Little Folks, (United Brethren Pub. House) Dayton. oO. 
(W) Children 4 to 9 years. Short-stories 300-600. J. . Owen. 
Up to %e, Acc. 

Picture Story P, » (Methodist Book Concern) 420 Plum St., 
Cincinnati, O. Children 4 to 8. No unsolicited material. 

Shining Light, (Gospel Trumpet Co.) Sth and Chestnut Sts., 
Anderson, Ind. (W-4) Children 5 to 9. Moral, character-building, 
religious short-stories 300-500; nature, religious verse; photos 
of Ponca children. Ida ae Rowe. $3 per M., Pub. 

les for Primary Children, (Presbyterian Bd. of Christian 
Eat aT) Witherspoon Bldg., Philadelphia. (W) Children, 6 to 
8. Character-building short-stories 500-800. ings to make 
and do. Park Hays Miller. “%c, verse 25c for 4 lines, Acc. 

Storyland, (Christian Bd. of Pub.) Beaumont and Pine ae 
St. Louis, Mo. (W) Children under 9. Short-stories 300-1 
poems up to 20 lines; handicraft articles 300-500; pen em or 
— child or animal subjects; simple puzzles. Hazel 

ewis. $3 to $4 per M, Acc. 

Storytime, (Baptist Sunday School Bd.) 161 8th Ave., N., 
Nashville, Tenn. (W) Children 6 to 8. Short-stories 400-650; 
articles and suggestions for playthings children can make 100- 
300; verse. Agnes Kennedy Holmes. ‘Mc, Acc. 

Story orld, (Am. Baptist Pub. Soc.) 1701 Chestnut St., 
(W-2) _Children under 9, Short-stories 300-600; 
verse. Miles W. Smith. $4.50 per M, Acc. 


Margaret 


— 


24 


The Author © Journalist 


THE AUTHOR & JOURNALIST'S 
LITERARY MARKET TIPS 


GATHERED MONTHLY FROM AUTHORITATIVE SOURCES 


month of a cut in rates was not unexpected to 

those who have been following the situation 
among the pulps, and rumor indicates that it may 
be followed by cuts on the part of some others. The 
publishers, we know, would much rather maintain 
word rates at a fair tevel, but the competition has 
reached a point where something has to give way. 

Reducing word rates is not going to help much, 
for, after all, the cost of editorial matter forms only 
a small proportion of magazine publishing costs. The 
final solution will be, probably, fewer and _ better 
magazines. This means that the writer who refuses 
to accept lowered rates, and continues to write best- 
quality material and to sell it only to magazines will- 
ing to pay a fair rate for it will win out in the long 
run. He will be assisting the better magazines to up- 
hold their standards and their rates, and will at the 
same time be building for the future for himself. 

Ed Bodin, author's agent, in a note received shortly 
before press time, indicates agreement with this posi- 
tion. He says: “Markets are off 50 per cent, due to 
bi-monthlies and business conditions. The merely 
usable story will not sell. Authors must make each 
story outstanding. They will do better by writing one 
good story a month than turning out three ordinary 
ones at cut-rate prices. Now is the time for craftsman- 
ship—not bulk production. Stories not worth featur- 
ing are not worth writing.” 

Marvel Science Stories, RKO Bldg., Radio City, 
New York, is a new science fiction bi-monthly 
launched by Red Circle Magazines. Robert O. Eris- 
man, editor, asks for short-stories from 2000 to 7000 
words, novelettes from 10,000 to 12,000 words, and 
short novels from 20,000 to 25,000 words. The for- 
mula is, “Future science with human interest, occa- 
sionally with devices of the future furnishing horrible 
situations that menace beautiful heroines.’ Payment is 
at 14 to 114 cents a word, on acceptance. 


Western Love Story, 60 Hudson St., New York, is 
an addition to the Winford (Double-Action) group, 
under editorship of Cliff Campbell, with Lois Allen, 
associate editor. Requirements are for Western love 
short-stories and novelettes, from 2000 to 20,000 
words in length, similar to those used in Cowboy 
Romances, except that the love interest is a little bit 
stronger. Payment is at 1/, to 114 cents a word, on 
publication. The Double-Action group, writes Louis 
H. Silberkleit, president, is now paying on acceptance 
for its sport and detective magazines, and on publica. 
tion for its Western magazines. 

Direction, a progressive magazine of literature and 
arts, which lists its editorial office at Darien. Conn. 
(business office, 112 E. 19th St., New York), writes 
that it is seeking short-stories and articles reflecting 
the influence of social thought upon creative writing 
and the arts. Average lengths, 1000 to 2000 words. 
Payment is made at 1 cent a word on publication. 


Frank E. Blackwell and F. Orlin Tremaine have 
resigned from the Street & Smith organization, with 
which both have been connected for many years in 
executive editorial capacity. No successors have been 
appointed. The editors of individual magazines of 
the group remain unchanged. 


announcement by Standard Magazines this 


Scarlet and Gold, the annual of the Royal North 
West Mounted Police Veterans Association, is in the 
market for shorts not over 2500 words, both fact and 
fiction, writes George A. Molecey, editor. He states: 
“Stories of the Canadian North-West, dating from 
1873, wth ‘Mountie’-Indian flavor, have the best 
chance. We also need fillers (fact up to 200 words) 
on early prairie life on both sides of the border. Pay 
ment is at 1/4, cent a word, $1 for fillers, and $1 for 
good glossy finished photographs, size 5 by 7. Materia! 
must be in our hands not later than September 15, as 
we should be off the press in early October. We are 
now working on the 20th consecutive Annual. The 
policy has been considerably modified so as to include 
more interest to the present force, with their modern 
equipment and policing methods.” 


Scribner's Magazine, 570 Lexington Ave., New 
York, in a recent statement describing its fiction needs. 
states: ‘“We like stories that have a beginning, mid 
dle, and end. All stories must have vitality. We want 
bolder invention, more compelling incident, tempo. 
We want good writing, but purple prose alone will 
not suffice; there must be meat in the story; some- 
thing must happen. The end should not be a mechani. 
cal twist, but should be a valid resolution to the 
problem.” Scribner's pays excellent rates on accept 
ence. 

This Week announces: “Almost every city and town 
can boast of some unusual fact about itself. If you 
know of any such item—startling, romantic, humor- 
ous, or even unbelievable—and if you can show that 
it is authentic—write it briefly and mail it to ‘On the 
Map,’ care of This Week, 420 Lexington Ave., New 
York. For every such item we print we will pay $3 
We cannot return submitted items that we do not 
print.” 

Leo Margulies, editorial director of Standard Maga- 
zines, Inc., (The Thrilling group) 22 W. 48th St., 
New York, sends the announcement: “Due to compe- 
tition with certain publishers in the pulp field, we are 
forced to cut our rates to 14 cent a word on the fol- 
lowing magazines: Popular Western, Popular Detec- 
tive, Masked Rider Western, West, Black Book De 
tective, and Detective Novels.” 

The Voyager, 5 Beekman St., New York, is devoted 
to “fashionable travel” subjects. It likes humorous 
and factual articles on travel, with photos, and offers 
payment at $25 per article, on publication. 

True Mystic Science has been substituted as a title 
for Mystic Science Monthly, the occult magazine an- 
nounced by Publication Press, Inc., 506 Fifth Ave., S., 
Minneapolis, Minn. The magazine has been swamped 
with manuscripts from A. & J. readers, writes E. M. 
Brecher, editor, but found several which were pub 
lishable. Its current needs are understood to be filled. 


Lu-Lu, 529 §. Clark St., Chicago, humor magazine 
of the Sun Publishers, edited by A. J. Gontier, now 
uses humorous skits up to 2000 words. The former 
limit was 600 words. Payment is announced at 1 cent 
a word and up, on acceptance. 

Among Friends, 125 W. 45th St., New York, is a 
quarterly issued by the Friends of the Abraham Lin- 
coln Brigade, and edited by David McKelvy White in 
the interests of the loyalist cause in Spain. 


| |_| 
| 
4 
| 
| 
| 
| 
| 
| 
§ 


June, 1938 


Children’s Play Mate, although published in Cleve- 
land, Ohio, maintains its editorial office at 100 S. 
Ninth St., Richmond, Ind. Esther Cooper, editor, 
states: “At present, Children’s Play Mate is in the 
market for stories only: adventure or mystery stories 
for boys and girls between 10 and 14, length 1800 
words; nursery stories for children between 5 and 9, 
length 500 to 1000 words. Payment is at 1 to 3 cents 
per word, occasionally on acceptance, usually on pub- 
lication. All material should be submitted five months 
in advance of publication date.” 


Prevue, 419 Fourth Ave., New York, first an- 
nounced as Simplicity Magazine, is to appear in Sep- 
tember under the editorship of Eleanor O'Malley, for- 
metly with Vogue and McCall's. It is to be a fashion 
magazine, in three editions, offering no market for 
free-lance submissions. 

Radio Features Service, 303 Schofield Bldg., Cleve- 
land, Ohio, Carl J. Brown, editor, writes that it is in 
the market for jokes and anecdotes suitable for use 
in public speaking or for radio talks. “They should 
be timely and concerned with matters of general and 
current interest. For each joke or anecdote satisfactory 
for our use we pay $1 upon acceptance.” 

Bachelor, 412 S. Court St., Circleville, Ohio, 
failed to pay for material accepted (some of it used 
without the formality of acceptance), according to 
complaints from various contributors. The magazine 
has apparently ceased publication. 

American Magazine, 250 Park Ave., New York, 
in its “It Takes All Kinds” department asks: ‘Do you 
know of an unusual fact that will fit into this column ? 
We will pay $1 for each acceptable item published, 
accompanied by corroborate proof.” 


Answer to a Writers Prayer 


I never yet have dealt a 


plot 
y) But now I hope to deal one, 


For I would rather deal a 
plot 
Do 


Than painfully congeal one. 
(By Stanly Ferber.) 
Thousands of writers are now using DEAL-A- 
PLOT in their daily work. It is unquestionably the 
simplest and most convenient mechanical plot- 
suggesting device on the market today. 
DEAL-A-PLOT is a deck of thirty-six cards, in- 
geniously arranged, each containing a different 
selection of 64 plot essentials. To use it, you mere- 
ly shuffle and cut the cards, according to instruc- 
tions. This gives you: 

Two or more characters; their descriptions, 
character traits; the setting; the plot problem; 
one or more complications; the climax. 

The result under the alchemy of a writer's 
creative imagination, is a story plot. 

_ Each DEAL-A-PLOT packet is accompanied by 
full directions, in which the originator (C. F. 
Davis) demonstrates the use of the cards by work- 
ing out three complete plots. The notes and out- 
line from which a story was developed from 
DEAL-A-PLOT for Weird Tales by Alfred I. 
Tooke, further amplifies the use of the device. 
PRICE $1.00 POSTPAID 
ORDER NOW 


THE AUTHOR & JOURNALIST 

1837 Champa St., Denver, Colo. 

Please send me DEAL-A-PLOT 
For Which I Enclose $1.00 


CHARACTERS) 
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SHORT STORY 
WRITING 
FOR PROFIT 


By ELLIOTT BLACKISTON 


This book is written in direct response to the mul- 
titude of questions asked by writers in meeting their 
daily problems of writing short stories for publica- 
tion. The material is the outgrowth of the author’s 
observation, analysis and study of thousands of manu- 
scripts which have come to his attention as an editor, 
as an author and as a widely-known literary critic. 


The author main- 
tains that the proper 
methods of short sto- 
ry writing can be 
taught to the person 
of average intelli- § 
gence and back- 
ground. With this 
for his theme, Mr. 
Blackiston gives con- 
cise, practical in- 
struction in the tech- 
nicalities of short 
story writing. He 
analyzes the ama- 
teur’s chief faults 
and shows how these 
may be corrected. In 
addition to discuss- 
ing the mechanics of 
short story construc- 
tion — technique, 
plot, characteriza- 
tion, mood, ete. — 
the author advises 
the writer on such subjects as academic background 
necessary for authorship, developing writing ability, 
learning the quickest way to write salable short 
stories, slanting for publication, adapting one’s self 
to the type of work for which one is best suited. He 
also makes a special endeavor to familiarize the 
writer with editorial requirements and publishing 
attitudes. The average writer of short stories will 
find that a knowledge of these requirements will 
greatly facilitate the publication of his work. 


“Short Story Writing for Profit” is a fresh, vigor- 
ous and practical approach to the problems of writ- 
ing short stories that will have a ready market. An 
indispensable book for the beginner, yet filled with 
sound advice for the person farther along the road 
to successful authorship, but who is not selling con- 
sistently. 


Price $2.00 (postage, 10c) 


Send your order to 
Book Department, 
THE AUTHOR & JOURNALIST 
1837 Champa St. Denver, Colo. 


Verse Criticism 
by THE AUTHOR & JOURNALIST 


is in the capable hands of THOMAS HORNSBY 
FERRIL, outstanding poet, recent winner of 
the Oscar Blumenthal prize offered by Poetry 
Magazine, and of various other national prizes, 
author of two volumes of verse, “Westering” 
and “High Passage” (Yale University Press), 
contributor to The Nation, Esquire, American 
Mercury, Forum, Poetry, and other leading 
periodicals. 

The charges for Mr. Ferril’s assistance are 
remarkably low—$1.00 for each poem of 
lines or less, 5 cents for each additional line. 
Address— 

VERSE CRITICISM DEPARTMENT 
The Author & Journalist 


1837 Champa 8t. Denver, Colo. 
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Clues For a Detective Story Weiter | 


DO YOU KNOW— 


That there are 11 basic motives for homicide? 

The differences between human hair and animal hair? 

How a body found in water is fingerprinted? 

How the cast of a footprint in dust is made? 

How to determine from what part of body blood originated? 


PLOT MATERIAL 


q Writers will find ‘“‘Modern Criminal Investigation’”’ a sourcebook that covers every phase 
: of police science and criminal investigation. Technical information is given about police 
4 methods and police procedure. The book suggests clues, and combinations of clues. In 
Li fact, it cannot be equalled as a reference work on specific technical facts and as a source 
q of story ideas. It is a goldmine of plot material. It includes many illustrations, diagrams, 
mathematical formulae, chemical tests, tables of guns and poisons, and descriptions of 
characteristic crimes. 

For authentic, up-to-date behind-the-scenes information on police procedure—this is 
the book you should have. Written by Dr. Soderman, the eminent European criminologist, 
and Deputy Chief Inspector John J. O'Connell, dean of the New York Police Academy. 


“MODERN CRIMINAL INVESTIGATION” 
By DR. HARRY SODERMAN 
] Deputy Chief Inspector John J. O’Connell 


Profusely Ulustrated - - By Mail $3.14 


; Funk & Wagnalls Company, 354 4th Ave., N. Y. C. i 


; The Home Friend, 1411 Wyandotte St., Kansas 
City, Mo., has dropped the “and Illustrated Mechan- 
a ED BODIN ® ics” part of its title. Its principal interest is in illus- 
trated articles of general interest for small-town read- 
Author’s executive and spec- ers, and unsophisticated, inspirational short-stories 
ial representative on limited or of 2000 to 3000 words. Leona Johnston, editor, pays 
unlimited assignments. from Y% to 14 cent a word, on acceptance; illustra- 

tions, 50 cents to $2. 


in ional authors, : 
poe The Sentinel, 161 Eighth Ave., N., Nashville, 
apprentice writers recommended Tenn., is issued by the Baptist Sunday School Board 

oys an irls to ears Of age. It uses short- 
1ST York City of to 2000 words, articles, and 
(Clientele limited) verse. Payment is at 1/4, cent a word, on acceptance. | 
. The Ambassador, also under editorship of Novella j 
— (Personal representation in Hollywood and foreign Dillard Preston, is now in the market for material i 
; suitable for boys and girls from 13 to 17 years of age. 
f It uses short-stories of 2500 to 3500 words, illus- 
q GOOD CRITICISM trated articles, 1500 to 200 words, poems up to four 
stanzas. The sources must be given for factual ma- 


The only bargain in criticism of a story or article in manu- : 
script is that which returns to the writer the full value of terial. | 


3 mute a leaden story into go nut it can, and shou point Bo : : | 
j the writer to producing better work. For you and I sell The Christian Science Monitor, 1 Norway St., Bos | 
what we write only when we become practiced in the con- ton, Mass., in a department captioned “Party Fun, 
q scious art of writing what will sell. If this advertisement 4 
invites its readers to send directions for party games 


attracts you, please send for my circulars. 


EDWIN L. SABIN which have brought pleasure. $1 is offered for each 
(Manuscript Critic—Literary | Adviser) accepted contribution. In another department, cap- 
, Hemet, Calif tioned “Vocations,” the Monitor states: ‘Readers are 
invited to share in this column ideas that have brought 


BOOK MSS. WANTED supply. $1 is paid for each item accepted. 

Also Short Stories and Articles = The Midland Editorial Service, now at 114 W. 

4 PUBLISHERS ARE LOOKING FOR NEW Tenth, Kansas City, Mo., is entirely out of the market, 
IDEAS. My experience as an editor and a pro- it H.B.V H at bl 

ducing writer fits me to completely revise, criti- writes HM. B. Vess, manager. Ne explains regrettab e 

cise and sell your writing. Personal connections delays in returning submitted material, and adds: “If 

von of careful any writer who submitted a manuscript and has not 

received it back will write me, telling the name and 

717 Market Street--SAN FRANCISCO, CALIF. date submitted, I will make a search and try to lo- 

cate it, and see that it gets back. 


| 
i! 
| 
| 
e 
@ 
| 
| 
| 
| 
| 
q 
| 
toa 
hid 
| 


June, 1938 


Family Herald and Weekly Star, formerly at St. 
James St., Montreal, Quebec, Canada, now gives its 
address as P.O. Box 4005, Place D’Armes Postal Sta- 
tion, that city. A. E. Whiting has succeeded C. Gor- 
donsmith as editor. This old-established periodical 
uses short-stories, paying $4 per column on publica- 
tion. 

Star Features Syndicate, 154 N. Second St., Phila- 
delphia, Pa., writes: ‘““We are in the market for all 
types of syndicate material: Fiction—better placement 
for good short shorts, although we may be able to 
use wordage ranging up to the full-length novel; car- 
toons, full-page; strip, and single; daily columns of 
every type, if good. No photes, but Sunday feature 
stories with plenty of pictures have good possibilities. 
Our reporting time is one to four weeks; payment on 
royalty basis upon publication.” This is signed by 
E. Kegan, president. 


Your Life is still at 354 Fourth Ave., not at 360 to 
which we had it moved in the April issue, Douglas 
Lurton, editor, informs us. 


Time, Time & Life Bldg., New York, has acquired 
The Literary Digest, and the two were merged with 
the issue of May 23. 

American Motorist, Pennsylvania Ave. at 17th St., 
Washington, D. C., in addition to true animal stories 
of around 1000 words, is now interested in unusual, 
colorful travel stories up to 1500 words. They must 
not be of the hackneyed guidebook style, writes Flor- 
ence K. Buschmann, editor. Payment is made at in- 
definite rates, on publication. 

Associated Midwest Newspaper Syndicate, Inc., 160 
N. La Salle St., Chicago, is retiring from business. 


PRIZE CONTESTS 


Dodd, Mead and Company announce their Centen- 
nial prize competition, in celebration of one hundred 
years of publishing, for the best book on some aspect 
of American life, preferably within the last hundred 
years, portrayed either in fiction or non-fiction form. 
This does not mean that an historical book is desired; 
the contemporary scene is equally eligible. To the 
author of the book chosen by the judges $5000 will 
be awarded, of which $2000 is an outright prize and 
the balance of $3000 an advance on account of roy- 
alties. Any American author is eligible. No entry 
blank is necessary; only a letter accompanying the 
manuscript stating that it is submitted for the Cen- 
tennial Competition. The competition closes February 
1, 1939. Only unpublished works, typewritten in Eng- 
lish, of approximately 40,000 to 200,000 words in 
length, will be considered. Motion-picture and dra- 
matic rights will be retained by the author. It is hoped 
that a number of books, in addition to the winner 
of the prize, may be accepted on terms agreeable to 
the authors. Address Dodd, Mead & Company, Cen- 
—— Prize Competition, 449 Fourth Ave., New 
York. 


True Story is now offering a series of monthly con- 
tests, with a $1500 award for best story submitted in 
each contest. The May contest closes at midnight, May 
31, 1938. Full details appear in current issues of True 
Story and other Macfadden true-story monthlies. 
Stories must be not less than 2500 nor more than 
50,000 words in length. First page of manuscript must 
contain nothing but author’s name and address, title 
and number of words; begin story on page 2; put title 
and number on each page. Address True Story, Dept. 
cepa P.O. Box 490, Grand Central Station, New York, 

True Mystic Science, 506 Fifth Ave., S., Minneap- 
polis, Minn., in its first issue, will offer $1000 in 
prizes for true mystic experiences. 
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The Ninth National 


WRITERS’ CONFERENCE 


—A Mile High— 
in the Rocky Mountains 


THREE WEEKS 
July 25—August 12, 1938 


WORKSHOP GROUPS in Playwriting, Poetry, 
Pose, Novel, Short Story, supplemented by Lec- 
tures, Round Table Discussions and Private 
Counsel. 

THE LEADERS— 


EDWARD DAVISON, DIXON WECTER 


(Director) HERVEY ALLEN 
ELMER RICE 
PAUL HORGAN DOUGLAS BEMENT 


ERIC BARNOUW ERIC KNIGHT 


THE MANUSCRIPT BUREAU opens July 5. In- 
tending members may register now and mail 
manuscripts for preliminary reading. Outstand- 
ing work will be recommended to national pub- 
lishers and editors. Authors (non-writers) may 
arrange to attend the Conference. 


Write for full details to The Director, Writers’ 
Conference, Boulder, Colorado. THE UNIVER- 
SITY OF COLORADO. 


AGNES M. REEVE 
Reader and Critic 


Offers expert criticism and revision; shows 
writers how to slant stories, articles, poetry, 
for certain publications. Teaches beginners 
the new technic and how to meet editorial 
requirements. 
BOOK MANUSCRIPTS 
Criticized, Revised, Edited, Typed, Marketed 
Send for catalogue 


THE OLDEST WRITERS’ SERVICE 
Dept. J. Franklin, Ohio 


Every Author Needs 
THE WRITER’S MONTHLY 


This magazine is a monthly guide for his 
efforts. It contains monthly marketing lists 
and news, carefully chosen experience and 
practical-information articles, and condensed 
and pointed comment. Many people count 
on its departmental information. If you are 
writing regularly, take this magazine regu- 


larly. 
Subscription price, $2 a year; 
20c a copy on all newsstands 


THE WRITER’S MONTHLY, Dept. AJ, 
Springfield, Mass. 
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Sell Your Short-Shorts 


Large demand for the syndicate short short. I’ll sell 
your short short stories to national syndicate markets 
serving over 2,000 newspapers. Magazines, too, are now 
wide open for all types of well-told short short stories. 
Have been selling my own work to the best magazines 
and syndicates for the past 18 years. 


My clients reach the entire field of national publica- 
tions. One client, Reginald Vance Coghlan of New Or- 
leans, sold “‘slick’’ material to Collier’s, This Week, 
Field and Stream, and others. Another client, J. Ray- 
mond Elderdice of Maryland, ace juvenile and pulp 
writer for the past 23 years, had many novels pub- 
lished by D. Appleton & Co., Rand, McNally & Co.; 
also, sold fiction to Sport Story Magazine, and others. 
Another client, Robert D. Newman of Massachusetts, 
sold fiction to Love Story Magazine, etc. Another client, 
Ahlene Fitch of Nebraska, sold 7 successive short- 
shorts to Chicago Daily News Fiction Syndicate. 

All these professionals have asked me to handle their 
short stories knowing the help I can offer them with their 
marketing problems of this type of short fiction. However, 
1 am just as interested in the beginner’s story as that of 
the professional—in fact, more so, for the beginning writer 
really needs the most help. Beginners, if you think your 


stories have merit and should be sold, by all means send 
them to me. Let me appraise them for you! 


My 18 years’ writing experience will help you make your 
stories right. A low reading fee of $1.00 must accompany 
each script. Suggestions for revision will be given on manu- 
scripts showing sales possibilities. Resubmissions free. My 
agency is expanding. I need more promising beginners to 
join my clientele. 


ROBERT OBERFIRST 


Literary Agent 
Cloverdale Farms Woodbine, New Jersey 


== $600.00 Bonus for my Client= 


A leading slick recently paid one of my clients $600.00 
bonus in addition to first class rates for material I had 
assisted him with. Another has just passed his first hun- 
dred sales, who had sold nothing before he came to me. 
Walter Ellis, Kansas City, writes: ‘“‘You are telling me 
stuff that is new and intensely interesting. You certainly 
do not believe in half hearted attempts to help a fellow.” 
Revision and sales consideration 
$1.00 for shorts under 10,000, or 
send for my folder outlining col- 
laboration plans adjustable to 
your individual needs and writing 
time. 


RICHARD TOOKER 


Dept. JA 
P. O. Box 148 Phoenix, Ariz. 


A HIGHLY UNUSUAL AND INTERESTING 
folder about a plan to help you 
sell your stories and fact 
articles is YOURS FREE. 

JOSEPH LICHTBLAU, AUTHORS' 
AGENT, P. 0. BOX 41, STATION "H", 


New York City. mention 


POETS: TENTH-YEAR CELEBRATION 


During 1938, KALEIDOGRAPH will go into its tenth 
year of publication. Innovations have been planned, includ- 
ing a series of valuable CREDIT SLIPS, two of which ap- 
pear in the current issue. Send 25c for a copy, or send 
stamped, self-addressed envelope for particulars. You will 
receive also Prize Program an ee ae leafiet of HELP 
YOURSELF HANDBOOKS, four hich contain 999 
eo TO SEND POEMS. 

KALEIDOGRAPH, A National Magazine of Poetry 
(Publisked month!y since May, 1929: $2 a year, 25c a copy) 
702 North Vernon St. Dallas, Texas 
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The Atlantic Monthly Press announces its fifth non- 
fiction contest. To the author of the best manuscript 
as determined by the judges, it will pay $5000, of 
which $3000 is an outright prize and $2000 an ad- 
vance on account of royalties, for book rights alone. 
The announcement states: “The prime requisite of 
every manuscript entered in this contest is, of course, 
that its contents should rest squarely on a foundation 
of fact. Books which seek to tell a true story under 
assumed names, or which build up a synthetic likeness 
of the past, are liabie to be regarded with suspicion. 
Apart from authenticity the first question the judges 
will ask themselves is: Which is the most interesting 
book-—interesting in subject, in method, in style, and 
perhaps most important of all, interesting in memory 
after the book is finished? The subject may be bio- 
graphical, historical, philosophic, or critical. It may 
be a significant excursion into economics, politics, or 
morals, a narrative of human adventure, or a journal 
of stirring events seen at first hand. The book may 
deal with life in the United States or Europe, or in- 
deed with any explored portion of the globe. In short. 
it may be on any subject under the sun. But it must 
be interesting. And veritable. If you have the slightest 
apprehension about the eligibility of your work, ad- 
dress an inquiry to the judges.” The judges are the 
editorial staff of the Atlantic Monthly Press. Preferred 
length is between 75,000 and 150,000 words. The 
closing date is May 1, 1939. Submit manuscripts to 
The Fifth Non-Fiction Contest, 8 Arlington St., Bos- 
ton, Mass. 

Marvel Science Stories, 1005 RKO Bldg., Radio 
City, New York, offers prizes of $25, $15, $10, and 
subscriptions, for best letters, 10 to 500 words, telling 
which story in the August issue (now on stands) 
the contestant likes best, and why. No closing date 
mentioned. 


Leonard Refrigerator Company, 14260 Plymouth 
Road, Detroit, Mich., is offering $9500 in prizes for 
last lines for limericks. Intending contestants should 
obtain a booklet of ten limericks with entry blank, 
each pertaining to some Leonard refrigerator feature, 
from their dealers. Closing date, June 15, 1938. 


Model Airplane News, in cooperation with Metro- 
Goldwin-Mayer, and in conjunction with the feature 
picture, “Test Pilot,’ offers coast-to-coast airplane 
flights to Hollywood and return for best 200 to 300 
word essays on the question, “What do you think of 
the airplane as a means of national defense ?’’ Contest 
closes Sept. 1, 1938. Send essays to local theatres show- 
ing the picture, or Model Airplane News, 551 Fifth 
Ave., New York, or M.G.M., 1540 Broadway, New 
York. Other prize contests, some sponsored by adver- 
tisers, and appealing chiefly to boys and airplane cn 
thusiasts, are offered through Model Airplane New 
each month. 


SELL IN THREE MONTHS 
or Money Back 


I averaged between $50 and $150 a week 
writing juvenile material — Stories — 
Articles—Fillers— 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES. 
Now I'm teaching it. 
AND SELL WITHIN THREE MONTHS. 
Write for terms to: 


WILL HERMAN 


766 Hippodrome Bldg. Cleveland, Ohio 
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EARN LENNIGER HELP — FREE! | TODAY | 


$3000.00 in Prize Periods of Authoritative Guidance ners’ Contest Win- 


Through my fifth annual BEGINNERS’ FICTION CONTEST, you have the | M€FS in 1937 
opportunity to earn authoritative advice and leading agency sponsorship on your | navid Scott: 
writing, FREE. Eighty per cent of the new writers to whom I awarded scholar- ott: 
ships in my 1937 Contest today regularly receive my checks for their stories in | 4th Prize Winner, July 1937 
the leading smoothpaper and pulp magazines. “Your latest check, cover- x Me, 
During May, June, and July, I am each month selecting eight new writers i that we a om gr ‘DAVID SCOTT: - 
whose manuscripts indicate the best sales possibilities, and will train them in Siceeckele Eaeoees sale to é : 
writing to sell-—entirely without charge, except my regular agency commission cour bile 
On Sas. indispensible as my dic- 


tionary. 
EIGHT PRIZES WORTH $1,000.00 EACH MONTH 


Helen Hines: 


Total Value of Prizes Each Month —-_______ 


ENTER THIS CONTEST TODAY! 


5000 to 11,000, my fee is $5.00 for 


Ist, prize: My help on 300.000 words submitted within 1 year , (Value) $ a .00 | 1st Prize Winner, Sept. 1937 
2n *rize: y help on words submitted within 6 months 250.00 | « 

3rd. Vrize: My help on 125,000 words submitted within 3 months ”’ 125.00 
4th Prize: My help on 50,000 words submitted within 3 months 50.00 salable 
Sth & 6th: My help on 25,000 words (2 prizes, each worth $25.00) 50.00 | Checks! — a pe 
7th & &th: My helpon 12,500 words (2 prizes, each worth $12.50) 25.00 which you sold at top cae 


The BEGINNERS’ FICTION CONTEST is open to all writers who have not Priz inner, Aug 
than 5 stories to magazines during 1938. All zoe 3d Wi 1937 
n o to enter is to submit a manuscript for my agency service at my regular “M si 
rates of $1.00 per thousand words on manuscripts up to 5000 words. On scripts | for ai yor age nl — 


to five markets in three 
$1,000.00 months prove what your 
—— ,prize has done for 
me. . 


C. W. Harrison: 


launching a series for me 


the first 5000 words and 75c for each 
additional thousand. Special rates 
on novelets and novels. 

Full Contest information, Market 
Letter and Booklet on request. 


AUGUST LENNIGER 


Literary Agent 
45 West 45th St., New York, N. Y. 


with that fine new market 
(new for me!). You sure 
are putting me across with 
the best publications...” 


fe 


The Mohn-Landis Prize Contest for 1939 is an- 
nounced by the National W. C. T. U. Prizes will be 
awarded for two classes of manuscripts: Senior decla- 
mations to be used by adults and youths; maximum 
length 1000 words, minimum, 750; and Junior decla- 
mations, to be used by boys and girls of high school 
age, maximum length 600 words, minimum, 400. 
Prizes in both classes are: first, $40; second, $10. 
The general theme is, “The value of total abstinence 
from alcoholic drinks as related to (one or more of 
the following) business efficiency, citizenship, civic 
welfare, health, safety in traffic and elsewhere, social 
life, spiritual life, success in sports or athletics.’ Dec- 
lamations may be in prose or verse, and may be ora- 
tions, stories, or informal discussions. A brief, in- 
teresting title should head the manuscript; the general 
theme should not appear in the heading. Contestants 
may submit any number of declamations; name and 
address of author should not appear on manuscript. 
Each entry should include four items: Three copies 
of manuscript; one sealed envelope bearing on out- 
side nothing except title of declamation and class 
entered, containing one sheet of paper with title, and 
name and address of writer, and a stamped-self- 
addressed envelope with sufficient postage for return 
of manuscript. No letter should accompany manu- 
script. Address Landis Contest, National W.C.T.U., 
Evanston, Ill., marking manuscript with name of class 
for which intended. The contest closes March 31, 
1939. 

Nash Motor Division, 14250 Plymouth Road, De- 
troit, Mich., offers a weekly prize of $5 for a four- 
line original rhyme about Alemite. Some of the sub- 
mitted rhymes will be read over the air and the win- 
ner will be selected from them. For details see local 

Nash dalers, or listen to Horace Heidt’s program on 
NBC Blue network Tuesday evenings. 


The makers of Ivory Flakes are offering five weekly 
contests for finishing in 25 words or less the sentence: 
“L like Ivory Flakes because—.” Address Ivory Flakes, 
Dept. M, Box 123, Cincinnati, Ohio. First contest 
opens Sunday, June 5, the last one Sunday, July 3. 
Particulars may be had in the advertising pages of 
McCall's Magazine for June, probably also in other 
national magazines. 


Typing @ Revision @ Verse Criticism 
“Your work is beautifully done.” 

Careful typing, 30c per 1,000 words; Revision (rearrange- 
ment of ineffective phrasing; correction of grammatical errors, 
unintentional repetition, faulty punctuation and unclimactic 
paragraphing), 30c per 1,000; Typing and Revision, 60c per 
1,000. Special rates on book- length manuscripts. Verse: 

typing, Yc per line; criticisms, 2c. One carbon. 


AGNES C. HOLM 


1711-J Spring Street Racine, Wisconsin 


SOUTHERN AND WESTERN 
WRITERS! 


Let one of the home folks do your typing. 1 do neat, accu- 
rate and technically perfect work. rammar, punctuation 
and spelling corrected if desired. Forty cents per one thou- 
sand words. 15% discount over ten thousand words. Poetry 
one cent per line. Manuscripts mailed fiat. 


EDNA SELMAN PORTER 


P. O. Box 13, LYTLE, TEXAS 


NESBY ROUND 


Critic of non-fiction Rates: minimum 3,000 words, 
$3.00; 65 cents each additional 1,000 words. Book 
length: 40,000 to 75,000 words, $25.00; 75,000 to 100,- 
000 words, $30.00. Fees in advance. 


NESBY ROUND 
211 N. New Ave. Monterey Park, Calif. 


LET’S GO TO MARKET! 


lf you are not selling, send for The Slot. No obligation. 
Every week editors ask me for more copy than | am able 
to supply. 

HELP ME AND HELP YOURSELF TO $$$$ 
If you are selling let me show you how to sell more! 
JOSEPH BRUCE Fox 
Critic - Author - Agen 
York and Foreign 


New 
MILL VALLEY CALIFORNIA 


EXPERT TYPING 


Manuscripts neatly and correctly typed. Corrections in 
spelling, punctuation, and grammar, if requested. Car 
copy, extra first and last sheets, bond paper. Mailed flat. 

Rates: 35 cents per thousand words; 20,000 words or 
more, 20 per cent discount. Poetry, 1 cert a line. Your 
satisfaction guaranteed. 


MARY GOODMAN 


3455 West 32nd Ave. Denver, Colorado 
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WE CAN HELP You 


Twenty years’ experience in the judging of 
manuscripts as editor and authors’ agent; an 
intimate knowledge of present-day market con- 
ditions, gathered in the heart of the publishing 
world; a personal acquaintance with practically 
every editor of importance in the United States 
—these should be of service to our clients, 
shouldn’t they? We will give you intelligent, 
sympathetic help and guidance, and you can 
count on us for ebsolute, straight-from-the- 
shoulder frankness. We want clients who have 
the will to go forward—we want to help them 
to go forward. 

Jane Hardy was formerly on the editorial 
staff of Macmillan Company. She is highly rec- 
ommended by Harold S. Latham, Ida Tarbell, 
Henry Goddard Leach, Hamlin Garland, and 
others. 

Send for circular, and for letters of recommenda- 


tion from George Horace Lorimer, H. L. Mencken, 
John Farrar, William C. Lengel, H. E. Maule, 


William Allen White, Marie M. "Meloney. Hq. 
Paxton, Fulton Oursler, Thayer Hobson, Marjory 
Stoneman Douglas and others. 


ROBERT THOMAS HARDY, INC. 
JANE HARDY, Pres. 
55 West 42nd Street, New York, N. Y. 


Your Stories 
Should Sell! 


No one wants to write continuously without gain- 
ing the recognition and rewards of publication of 
his work. It is not difficult to improve your stories 
so that they will be salable. 


Leap past the limitations of self-training or the 
hap-hazard results of occasional critical help. In- 
quire now about THE AUTHOR & JOURNALIST'S 
Simplified Training Course; it is helping scores of 
persons to become successful fiction writers. This 
reliable, competent, professional training is the 
substantial and sure way of making fiction writing 
pay. 

Use the coupon below for the free booklet, ‘The 
Past the Editor.” 


/ THE. A. & J. SIMPLIFIED 
TRAINING COURSE 

1839 Champa Street, Denver, Colo. 
Please send me ‘‘The Way Past the Editor.’’ Absolutely no 
cost or obligation me. 


NAME 
ADDRESS 


The Author & Journalist 


The Rocky Mountain Sportsman, Denver National 
Bldg., Denver, Colo., announces a contest with three 
quarterly prizes of $15, $10, and $5 for best action 
photographs of wild life, and outdoor activity. Sev- 
eral awards of $1 will be made each month, and at 
the end of each three months the quarterly awards 
will be paid in addition. An entry blank from the 
magazine should accompany submissions. 


The Women’s International Association of Aero- 
nautics announces an international aeronautical drama 
contest, first, for a comedy drama of not more than 
three acts featuring aircraft and aviators, either actual 
or imaginary; second, for an outline for a motion 
picture, not more than 60 typewritten pages in length; 
third, for a 20-minute radio play. All must be con- 
structive drama and must contain no crackups or trag- 
edies. The prizes will be trophies and air trips—de- 
tails not at hand. Closing date, November 1, 19338. 
Address all manuscripts to Mrs. Ella Jorgulesco, 916 
N. Serrano Ave., Hollywood, Calif. 


The Hotel World-Review, 222 E. 42nd St., New 
York, announces an essay contest open to hotel exe- 
cutives or employees, on the subject, “What hotels 
can do to bring travelers to their states.” The award 
is a first-class round-trip ticket to Europe and $100 
cash. The contest closes October 1. 


True Story, Chanin Building, New York, in con- 
nection with its Friday evening broadcasts over the 
NBC Red network, offers a weekly prize of $100 for 
letters of advice to characters in a dramatized story, 
and telling what you would have done, if placed in 
the same situation. Contestants are requested to give 
the name and address of the newsdealer from whom 
they purchased True Story, so that in the event of 
their winning a prize, he may be awarded $25. 


TRADE JOURNAL DEPARTMENT 
Edited by JOHN T. BARTLETT 


American Camera Dealer, 22 E. Twelfth St., Cin- 
cinnati, Ohio, is announced as a new magazine for the 
trade. James Rosenthal, editor, asks for helpful “idea” 
material, in lengths from 500 to 1500 words, telling 
how dealers can sell cameras through window displays 
and other merchandising methods. Payment on ac- 
ceptance at rates depending on merit of material, is 
offered, illustrations extra. 


The Haire Business Publicatons, 1170 Broadway, 
New York, have purchased Style Trend, formerly at 
307 Fifth Ave., New York, and have merged it with 
Fabrics and Fashions. 


Shoe Style Digest has been incorporated into Cre- 
ative Foot Wear, 210 Lincoln St., Boston, a new 
16,000-circulation publication for shoe buyers and the 
retail shoe field. 


IF YOU REALLY 
WANT TO SELL 


send for my nw FREE booklet, ‘““‘THE TRUTH 
ABOUT ITERA ASSISTANCE.”” My clients are 
represented in all the magazines, ‘“‘smooth- 
paper,”’ “‘quality,”’ and ‘“‘pulp.’”” Established some 17 


years, I have developed perhaps more writers than any- 
one in my field—for my own work has appeared in lead- 
ing magazines, and I am able to do for myself what I 


offer to do for others. (Own sales representatives in 
New York.) 


FREE TO YOU 

My little paper, “‘D’ORSAYGRAM,” which I publish 
from time to time, contains some 60,000 words of articles 
on writing, selling, plotting, etc. Copies of the last 
issue (November) still available, and sent gratis on 
request. 


LAURENCE R. D’ORSAY 
102 Beaudette Bldg. Beverly Hills, Calif. 
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Thank You: 


I have leased a new suite at 347 Fifth Avenue, on the same floor with the Book Publishers 
Association opposite the Empire State Building, to provide more commodious quarters for my rapidly 
growing agency, and take this means of thanking all authors and publishers who have made this 
business expansion during the recession possible—a business built on SALES. 

In appreciation, I pledge to all writer clients not only the same frank, constructive advice on your 
writing problems as heretofore, but the same vigorous sales promotion of your work, facilitated by 
the advantages of this new location. Come in and see me when in Manhattan. If you are not familiar 
with my Unified Sales Plan, write for free descriptive circular, A-68. 

To publisher clients | promise the same careful selection of books with relation to markets, to- 
gether with thorough exploitation of all subsidiary sales possibilities in the domestic placement of 
rights, and the international sales of rights, sheets and bound copies. 


Otis Adelbert Kline 


347 Fifth Ave., New York City 


Packaging Parade, 360 N. Michigan Ave., Chicago, 
supplants Packaging Digest, which becomes the new 
section of Packaging Parade. 

Surgical Equipment Dealer and Salesman, 10 West 
47th St., New York, is a new trade publication which 
made its appearance April 15. 

Coffee and Tea Digest, 106 Water St., New York, 
has been issued by the Spice Mill Publishing Com- 
pany. Circulation is on a controlled basis and will 
supplement the prepaid circulation of Spice Mill. 


The Servel Salesman, Servel, Inc., Evansville, Ind., 
is a new monthly published by the Servel Electrolux 
Sales Division of Servel, Inc. Distribution will be to 
all Servel salesmen. 

The Magazine of Light, Nela Park, Cleveland Ohio, 
is now being issued eight times a year, instead of ten. 


American Press, 225 West 39th St., New York, is 
now being edited by Donald W. Robinson, formerly 
associate editor of Drug Topics and Drug Trade 
News. 

Automobile Trade Journal, 56th and Chestnut Sts., 
Philadelphia, announces that Frank P. Tighe, after a 
year’s activity with the Studebaker Corporation and 
Bendix Products Corporation, South Bend, Ind., has 
rejoined its editorial staff. Mr. Tighe takes the place 
of Elliot Curtis, as editor. Mr. Curtis resigned to join 
the editorial staff of M. L. Annenberg organization, 
publishers of The Philadelphia Inquirer, Radio Guide, 
Screen Guide, and Click. 

Meat, 2244 Calumet Ave., Chicago, “the idea mag- 
azine for meat packers and related manufacturers,” 
reports that present rates allow no more than $10 per 
contribution of average length and with average illus- 
trative material. Formerly 1 cent a word was paid, 
with $3 allowance for picture. Managing editor is 
Milton L. Samson. 

Tire Rebuiders News, 1207 Park Ave., New York, 
is a new magazine published by Douglas W. Cle- 
phane, for vulcanizing, retreading and tire repairing 
shops. 

National Petroleum News, 1213 W. Third St., 
Cleveland, Ohio, reports that it maintains its own 
news bureau and full time staff in principal news cen- 
ters, besides a number of staff writers who work out 
of Cleveland. Consequently, it is not in the market for 
any outside material at this time. 

Quick Frozen Foods, 1328 Broadway, New York, 
is a new monthly published by Butchers Advocate 
Publishing Co. E. W. Williams is managing editor, 
George Treat editor. 

School and College Cafeteria, 5 N. Wabash Ave., 
Chicago, is announced by the Patterson Publishing 
Company, publishers of American Restaurant. Distti- 
bution will start in the fall. 


8 East 41st St. 


LOUISE RICE ran 


I am interested in the work of authors who 
are not of the standard pattern, and in seeing 
work which needs to be very carefully placed. 
Revision and criticism offered if needed, but 
there is no reading fee. Usual agent’s commis- 
sion. Associate, MARTHA HARRISON. 


CAREFUL TYPING 


Prompt service at 40c per 1000 words: 
Your manuscript mailed flat 
Extra outside sheets 
Minor corrections 
bond 
arbon copy 
Elite type 


MAXINE PETERSON 
1624 S. E. Insley Street Portland, Oregon 


MANUSCRIPTS OF ALL SORTS 
Corrected—Revised—Typed 


Sympathetic attention paid foreign writers in 
English. Writers uncertain of their completed 
work reassured through constructive help. 
Friendly consideration. Fees moderate. 


DR. F. M. WILLIS 
985 St. Johns Place, Brooklyn, N.Y. 


The first issue of 


POETRY PRESENTS 


will be out on or about June 20. 
Subscription price, five issues for one dollar. 
Single copy, 20 cents 
Payment is one dollar for each accepted poem, 
upon publication. 


C. HENRY HICKS, Editor 
P. O. Box 812 Burbank, Calif. 


TYPING SERVICE 


Neat, prompt, accurate. Hammermill 20 lb. bond; 
carbon free, Minor corrections in spelling, punc- 
tuation and grammar. Elite or Pica type. 

Mailed flat. 40c 1000 words, 20 per cent discount 


over 10,000. 
ELLA HAMER 


1914 W. Juneau Ave. Milwaukee, Wis. 


> PROMPT SERVICE PHONE TABOR 2701 


{ | PHOTO ENGRAVING COMPANY 


COLLEGE and HIGH SCHOOL ANNUALS 
ILLUSTRATEDe4ENGRAVED = 
COLOR PLATES=ZINC ETCHINGS 
COPPER en4 ZINC HALF-TONES 


Denver, Colo. Prompt Mail Service for Publishers and Authors. 
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i Send for free leaflet, “What Editors Want.” j 


WHY THE AUTHOR & JOURNAL- 
IST OFFERS CRITICISM SERVICE 


UERIES a subscriber, ‘‘Why is it necessary for me to use A. & J. criticism service? Isn't 
the purpose of the articles, published every month in the magazine, to enable subscribers 


to prepare and sell stories?”’ 
It is true that the editorial columns of The Author & Journalist furnish expert information 
and instruction, and that such is intended to enable readers to write with success. Many do, 
as thousands of grateful letters prove. However, editorial material, necessarily, is not prepared | 


for individuals, but for groups of readers. It can tell how to do a certain literary task. It can- 
not, however, check the work of a reader, and show him in what respect he is failing. 

Author & Journalist criticism service is, for many writers, an indispensable supplement to 
general knowledge of writing acquired from textbooks, lectures, and articles on writing. Unques- 
tionably, there exists a large group whose education in writing, carried on through the general 
agencies mentioned, has stopped just short of success. Many of these need only the specific 
personal service of an expert critic to arrive at sales. 

Creative blindness, or inability to judge one’s own work, is a common affliction of profes- 
sionals; no wonder that it should be the common characteristic of beginners. The A. & J. 
critic, with clear eyes, examines a manuscript the failure of which to gain acceptance baffled 
its writer. Obvious faults, often easily remedied, are discovered. Inconsistencies which may 
have destroyed appeal to editors are exposed. Elements of strength are pointed out. The Prog- 
ress Chart, rating the manuscript for 19 fundamentals, is carefully prepared. x 

The best marketing counsel to be had is given; what must be done to the manuscript to 
make it salable; where it should be submitted. Often, the writer is wisely counselled in respect 
to his future work. Finally, every criticism passes for review before Willard E. Hawkins, Editor. 
The small fee charged for this personal service puts the Author & Journalist critics within the 
reach of every reader—$2 for the first 1000 words, 50 cents for each additional thousand to 
10,000; for longer manuscripts, 40 cents per thousand. Criticism fee and return postage should 
accompany manuscripts. 


SEND IN YOUR MANUSCRIPTS TODAY! 


AUTHOR & JOURNALIST CRITICISM SERVICE 
1837 Champa Street Denver, Colo. 
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Ii You Wish Sales Service ... 


Many readers are more interested in making an immediate marketing test of their manu- 
scripts than in obtaining criticism and counsel. For such clients THE AUTHOR & JOUR- 
NALIST Sales Agency is maintained. 


The Agency offers many advantages over the writer's individual effort. First, it eliminates 
resultless and expensive submission and mailing labor. THE AUTHOR & JOURNALIST 
Staff examines each manuscript expertly against the background of its down-to-the-minute 
knowledge of magazines and their current editorial needs. If the manuscript is not consid- 
ered salable, it is returned to the writer at once. A brief letter of opinion accompanies. 


If the manuscript is deemed salable, it is expertly offered to magazines in an effort to 
accomplish a sale. When checks are received from publishers, THE AUTHOR & JOUR- : 


NALIST makes settlements promptly, less 10% commission, minimum commission, $4. 


To use THE AUTHOR & JOURNALIST Sales Agency, you need only submit your manu- 
script with reading fee ($1 for the first 1000 words in each manuscript, 25 cents for each 
additional 1000 words) and return postage. 


The Agency does not market poetry, photoplays, syndicate features or columns, forlorn 
hopes, or material of limited appeal. Its services are offered for good fiction and articles. 
Address— 


The Author & Journalist Sales Agency 


1837 CHAMPA ST. DENVER, COLO. 
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